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First in the Laundry Industry Since 1893 “Is this the bundle, lady? 
Just socks and hanks?” 





“We're breaking in a new girl” 











run a button factory 
on the side” 





Your 
shirts are 
your 
showcase 


Where he goes will your shirts go too? 


With the aid of his wife the gentleman concerned is 
obviously readying himself for a business trip. Natu- 
rally he wants to look his best and feel his best. With 
this thought fresh in his mind, let’s hope he doesn’t 
confront her with any unkind criticism concerning 
the shirt work he’s been getting . . . after all, it might 
be your plant that did his shirts. 


The best way to avoid criticism is by giving him 
exactly what he wants . . . the VELVET RAINBOW feel 
and finish. This high-quality starch produces crisp, 
but comfortably pliable collars and cuffs, bodies that 


VELVET RAINBOW STARCH 


GUARANTEED 50% VELVET WHEAT 


HURON MILLING DIVISION 
Virginia Celiulose Department 
HERCULES POWDER COMPANY 
Wilmington 99, Delaware 


are soft ’n’ easy, while never droopy. 


In short, VELVET RAINBOW produces shirts that will 
earn you compliments (and repeat business, too) from 
even your most particular customers... all for less 
than one penny for every five shirts. So, make sure 
your shirts go wherever he goes—call your jobber 
today for a trial drum of dependable VELVET RAINBOW. 
Ask your jobber about Huron’s free newspaper mats 
and other promotional material designed to help you 
sell your professional laundry service. 





Sales Offices: 380 Madison Avenue, New York 17, New York; 332 South Michigan Avenue, Chicago 4, IIlinois; 383 Brannan 
Street, San Francisco 7, California; 607 Second National Building, Cincinnati 2, Ohio. 





CHECK THESE 3 FEATURES 


BEFORE YOU BUY ANY IRONER COVERS 


SOUTHERN MILLS special finish — and the 
heaviest Dacron cover on the market! 


f CONSTRUCTION: 100% Dacron with 
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WORKMANSHIP: No flaws... uniform 


quality throughout... to produce a wonder- 
ful finish on all flatwork! 
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guarantee for any Dacron cover—24 weeks 
minimum! 


< 7 GUARANTEE: The longest—and best 
; 


Flatwork Ironer Covers 
only covers on the market that 
combine these 3 features. 


SOUTHERN MILLS SOUTHERN MILLS, INC. 
LAUNDRY TEXTILES 585 WELLS STREET, S. W., PHONE JACKSON 4-1991, ATLANTA 3 
ARE SOLD EXCLUSIVELY 10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 
THROUGH 1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 


4924 Greenville Avenue, Phone Emerson 8-4377, DALLAS 6 
SUPPLY DISTRIBUTORS 233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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Our Cover 


The rubber-faced 
gentleman on our 
cover this month is 
neither an actor nor 
a professional model. 


He is Joe LaMag- 
lia, assistant circula- 
tion manager of our 
Business Papers Di- 
vision. One of his 
many tasks is to see 
that STARCHROOM 
subscription orders 
are filled and billed. 
Nothing gets him 
more upset than the 
feeling that the re- 

newal reminders may have gone astray in the mails. 


Like everyone else on our staff, Joe is conscienti- 
ous and most cooperative in any venture which may 
help increase circulation figures still further. 


He’s a salesman in his own right and knows a posi- 
tive sales approach when he sees one. On top of 
that, he understands and speaks the universal lan- 
guage of pantomime fluently. We hope you enjoy 
his impressions as much as we did. 


For more information on selling and selling tech- 
niques be sure to read our report of interviews with 
three award-winning route salesmen elsewhere in 
this issue. You will also find a helpful article on the 
training of counter personnel in these same pages 
if your leanings are towards cash-and-carry service. 

—Henry Mozdzer 
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GIBRALTAR 


“SELF SERVICE’ rwit Paps 
and DATEX’ DACRON COVERS 


¢ for beautiful ironing 
for fast drying 
e for economy 


° easy to put on and take off 


* Gibraltar “Self Service’ FWI pads are the ideal combination 


For all FW ironers of Nylon and Cotton. When used with “Datex” Dacron Duck 
GIBRALTAR ‘“‘DATEX”’ 


Dacron Duck Covers 
are still breaking all 


Covers, you get finishing quality just like in the “good old 


days’’—and they only have to be put on twice a year. 
records , 
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GIBRALTAR FWI TAPES 


the most widely used 


Factory assembled and sewn, “Self Service’ Assemblies 
come with simple instructions, ready to install. Attach by the 
tapes in the industry 

method you prefer, when you prefer; no service man required. 


See your jobber for descriptive literature and prices, or write 


us giving make, model number of ironer and number of rollers. 


GIBRALTAR FABRICS, inc. 
254 36th STREET, BROOKLYN 32, N. Y. 
GIBRALTAR PRODUCTS ARE THE FINEST IN INDUSTRIAL TEXTILES 


om dalhaicie| BloradelaM wy (-tie Cl aeliiiiil=d) Grip Nets e’Datex’’ Dacron Duck FWI Covers 


ise FWI Tapes and Cordse Shroud Lines e“Resintex’” Press Cloths and Covers 
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1 When you press 
~—__! HIS button... 
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COMBINATION WASHER EXTRACTOR 


Following their policy of staying “in league with the future”, the makers of 
the Braun Unit Wash combination washer-extractor offer three giant steps 


toward bringing automation to the modern wash plant. 


1. It borrows from the past in mechanizing the scrubboard. 


2. it reaches into the future in combining wash, extraction and shake-out in one machine. 
3. It brings the sensational new technique, “critical point extraction,” to the washroom. 


To get a better wash job, you have to start of the partition. At the bottom of the revolution, 
with a better wash action — Braun assures the the load is squeezed against the cylinder wall, 


cleanest wash yet attain- 
able through a highly effi- 
cient “big drop, wet rub 
and squeeze action” that 
makes you realize why the 
wash action does the real 
work! In the wash action, 
thorough agitation is given 
every load. A non-perfo- 


where total saturation 
guarantees maximum pene- 
tration of all fibers. On the 
upswing, the load is loos- 
ened and dispersed evenly 
throughout the cylinder by 
the side rib. The cycle is 
repeated at 28 rpm, and 
reversed every 30 seconds. 


rated ribbed partition divides the cylinder, and The machine’s high speed extraction removes 
one-half the load is placed on each side. On each over 85% moisture. In only 8 minutes, the load 
revolution, the load is lifted to get the gentle is extracted and loosened, ready for fluffy drying 








impact of a big drop over the scrubboard surface or easy pressing. 
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These are YOUR savings... 


WATER, FUEL, SUPPLIES: Ordinary wash wheels 
need from 4 to 5 gals. of water to process 1 |b. 
of dry wash. Braun Unit Wash requires about 2.2 
gals. The Unit Wash consumes less soap, alkali 
and bleach, permitting cold water rinsing and a 
savings in fuel costs. 

SPACE: Unit Wash will fit into any corner of your 
plant; and, since it eliminates the mess and wet 
floors that restrict conventional equipment to a 
separate washroom area, Unit Wash can be put 
right in your finishing department. 

TIME: Work goes through in a hurry — turning out 
fully completed washes, extracted and ready for 
the dryer or ironer every 35 to 50 minutes. 


Get full information. Write today! 


G. A. BRAUN, we 


$a 
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HERE ARE THE TEST-PROVEN RESULTS... 


99% whiteness retention—(intermediate 
extraction improves quality. Because dirt 
won't drain away, Braun extracts it at the 
CRITICAL POINT, after the “break” when 
90% of the dirt is suspended in the wash. 
This intermediate extraction cycle removes 
excess soil that in ordinary washers is re- 
tained in the saturated load despite con- 
tinuous rinsing). 


Minimum tensile strength loss—(Braun's 
gentle effective wash action reduces need 
for acids and bleaches. Extraction and 
shake-out in the same machine eliminates 
unnecessary pulling of wet loads. Both 
these factors diminish abrasive damage). 


Harmful bacteria destroyed—(high pen- 
etrating action increases the sanitizing 
power of detergents and fluorides). 





Braun Unit Wash is available in 35, 50, 
100 and 200 Ib. capacities, each equipped 
to give you your choice of automatic 
washing formulas. Formulas are made 
easier with Braun’s automatic controls for 
handling everything from heavily soiled 
work to laundry slightly used. Illustrated 
here is the new 200 Ib. Unit Wash, show- 
ing new outboard bearing. 








LABOR: Braun Unit Wash cuts labor costs up to two- 
thirds. Only one man is needed to load the ma- 
chine, flip the switch and return in 35 to 50 minutes 
to unload. Compared to the old fashioned system, 
one man can outproduce two or three washmen, 
and still have time for other duties. 


MAINTENANCE: Designed with only one point 
in mind — to wash and extract laundry, and do it 
faster, better and cheaper — Braun Unit Wash is 
engineered for long life with extra-heavy materials, 
extra-fine components and extra careful con- 
struction. 


r 
G. A. Braun, Inc., Dept. 23 
461 E. Brighton Ave. 
Syracuse, N. Y. 


for the washroom. 
(_] Have a representative call. 
Name... 
Company... 
Address..... 7” 
Zone__..State__. 


(_] Rush full details about automation 


461 E. Brighton Ave., Syracuse 5, N. Y. 
10 Duke St., Toronto 2, Ont., Canada 
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NEW 
PRODUCTS 


and 


LITERATURE 











New Cyclotherm Line 


A complete new line of com- 
pact package generators de- 
signed specifically for forced- 
circulation, hot-water systems 
has been introduced by the 
Cyclothern Division, National- 
U. SS. Radiator Corporation, 
157 E. First St., Oswego, N. Y. 

Outputs of the new units 
range from 670,000 to 6,700,- 
000 B.t.u. and from 4,467 to 
14,667 gross equivalent direct 
radiation, They are made to 
handle varying requirements of 
large or small hot-water heating 
systems, singly or in a battery. 
Furthermore, they can take re- 
circulated water from return 
lines with wide temperature 
differentials. 

Cyclonic combustion is said 
to guarantee a minimum fuel 
efficiency of 80 percent. Each 
model is adaptable to burning 
oil, gas or a combination of oil 
and gas. Any changeover de- 
sired can be accomplished in a 
few minutes. Modulation con- 
trols on most models automati- 
cally regulate the amount of 
fuel to maintain the desired 
constant temperature. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











Only five connections are 
necessary—for fuel, water, elec- 
tricity, hot-water outlet and flue. 
No foundation, excavation or 
instrumentation is necessary. 
Once in operation, little main- 
tenance is required and clean- 
ing can be completed in min- 
utes, the firm claims. 

For complete information 
write to the manufacturer, 


Decontamination Data 


Philadelphia Quartz Com- 
pany has issued a new Data 
Sheet which answers the ques- 
tion, “Is there an effective way 
of decontaminatirg radioactive 
linen?” Deccniamination of 
linen in the laundry washwheel 
is approached from the stand- 
point of the need for thorough 
detergency to remove radioac- 
tivity. A successful washing 
formula is offered for both 
medium- and high-activity con- 
tamination. 

Copies of the Q & A Sheet 
are mailed free-of-charge on 
request to Philadelphia Quartz 
Company, 1158 Public Ledger 
Bldg., Philadelphia 6, Pa. 


Forse Hi-V Triplehead 


Forse Corporation recently 
introduced the new Hi-V 
Triplehead press for 1957. This 


press, the manufacturer claims, 
produces a _ bone-dry collar 
without sacrificing production. 
Individual operation of the 
three Hi-V heads gives collars 
six to eight seconds extra drying 
time while cuffs are being laid. 
It holds the shirt in the proper 
position during all lays, elim- 
inating wasted shirt-positioning 
time. 

Other features of the Hi-V 
include all-steel heads, single- 
hand bar control and operator- 
safety devices. The design and 
finish of the press have been 
developed for both decorative 
and functional purposes. 

Write for details to Forse 
Corporation, P. O. Box 639, 
Anderson, Ind. 


New Bishop Bag-O-Teria 


Research engineers at Bishop 
David Freeman Co. have devel- 
oped a new Bag-O-Teria, spe- 
cially designed to overcome 
plastic-bagging problems. Da- 
vid A. Freeman, president of 
the firm, states that Bag-O- 
Teria is suitable for use with 
either plastic or paper bags or 
with both, 

To overcome the problem of 
plastic slipperiness, a concave- 
shelf design was developed 
which makes the bags stay put. 
As the top bag of a stack is 
pulled, an air pocket is created 
between it and the bags be- 
neath, so that only one bag at 
a time is pulled from the shelf. 

To avoid tearing the plastic 
the “Rollo-Top” bagging rod 
tip was designed. The company 
states that there are no sharp 
edges to snag the plastic; in- 
stead, the “Rollo-Top” guides 
each bag onto the garment 
smoothly and unharmed. 

Overhead shelves hold up to 
four sizes of bags right in posi- 
tion to draw down over gar- 
ments. Each shelf swings out 
independently for unobstructed 
loading of a boxful of bags at a 
time. 

Other features include an 
overhead hook for assembling 


orders and for expediting bag- 
ging with storage-type bags— 
those that slip on the garment 
from below, then tie at the top. 
There is also a handy swivel 
desk and a dispenser for feed- 
ing tape to attach delivery 
tickets. 

The Bag-O-Teria is now 
made in two sizes. The larger 
model is available with four, 
three or two shelves. The small- 
er model is furnished with two 
shelves only. 

Descriptive literature is avail- 
able from Bishop David Free- 
man Co., 1600 Foster St., 
Evanston, IIl. 


Two New Sleeve Forms 


E. J. Newhouse, president of 
Newhouse Specialty Co., Inc., 
has reported two new additions 
to the firm’s line of sleeve 
forms. The most unusual of the 
sleevers is the Model 6. It fea- 
tures a floating arm which is 
self-adjusting to the size and 
shape of any sleeve. Proper ten- 
sion is maintained during 
steaming operations by a loaded 
coil spring. The new form is 
easily depressed for entering 
the sleeve and also for with- 
drawing from the sleeve with- 
out disturbing the finished work. 
The form is said to weigh less 
than % pound. The length is 
23 inches, expansion 11 inches. 

“This new sleever No. 6 is 
ideal for finishing on the steam- 
air form, particularly coats, 
sweaters, dresses and the like,” 
said Mr. Newhouse. 

The other new sleever, called 
the 3-B-7, is more conventional 
in design but with a new type 
of nonbreakable hinge. Accord- 
ing to Mr. Newhouse, it also is 
especially made for use with 
the steam-air finisher. It is 23 
inches in length, with 11-inch 
expansion. 

For additional information 
write to Newhouse Specialty 
Company, Inc., 3827 San Fer- 
nando Rd., Glendale, Calif. 


Ajax Improves Heads, Bucks 


Improved new 1957 all-steel 
heads and bucks have been an- 
nounced by Ajax Pressing Ma- 
chine Company, Standard 
equipment on all Ajax presses, 
the steel heads and bucks were 
introduced by the company in 
1929 and have since been un- 
der continuous development. 

Under a recent test a Model 
222 MR mushroom head, se- 
lected at random from the Ajax 
production line, withstood a 
hydrostatic pressure test of 

Continued on page 88 
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More Hoffman Jets were sold last month than in any other 
month in Hoffman's history! Here ave some of the reasons. . . 


EVERY HOFFMAN JET IS FACTORY TESTED BEFORE SHIPMENT TO YOU... 


THE HOFFMAN JET IS THE MOST ADVANCED AND EFFICIENT MACHINE 
IN THE INDUSTRY 


THE HOFFMAN JET WITH BIG-BIG DROP GIVES THE BEST CLEANING RESULTS — 
BAR NONE 


THE HOFFMAN JET WITH ITS WIDE OPEN-POCKET CYLINDER AND ITS SINGLE 
DOOR IS THE EASIEST OPERATING MACHINE IN THE INDUSTRY 


THE HOFFMAN JET HAS THE ONLY AUTOMATIC SELF-BALANCING CYLINDER 
IN THE INDUSTRY 


THE HOFFMAN JET BECAUSE OF ITS MOST ADVANCED ENGINEERING AND DESIGN 
FEATURES I$ THE MOST-COPIED MACHINE IN THE DRY 
CLEANING (AND HOME LAUNDRY) INDUSTRIES 


THE HOFFMAN JET—LIKE ALL HOFFMAN EQUIPMENT—IS BUILT TO GIVE MORE 
YEARS OF TROUBLE-FREE, DEPENDABLE OPERATION 


THE HOFFMAN JET IS “RIGHT-PRICED” FOR YOU—LOWER THAN MOST 
and 
BEST OF ALL... IS THE HOFFMAN JET 


Call your Hoffman distributor today, er write: 


Cornerstone of the 
HOFFMAN Profit* Plants! ‘ad 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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On second thought 


Last month we editorialized on an advertisement run by a New 
York clothing store chain which took a dig at the professional laun- 
dry industry for its “passionate addiction to starch.” At the time, it 
seemed to us the only sensible thing to do was to disprove this claim 
with the facts in a calm, logical manner. And a number of local laun- 
drymen did just that. 

The company quickly admitted its ignorance of what goes on in 
a professional laundry and said so in a follow-up ad. The third in the 
“No Starch, Please” series consisted of excerpts—pro and con— 
quoted from letters later received by the company. The most re- 
vealing thing about these excerpts was that the general public 
agreed with and backed up the clothing chain people . . . almost 
without exception. 

In looking back, we can’t see that anyone gained anything by 
this exchange—least of all the laundrymen. We wonder now if the 
whole thing should not have been handled quite differently. 

First of all, it seems to us that the industry places itself in an 
indefensible position when it argues that its quality and service are 
beyond reproach. Almost every laundry customer remembers some 
personal experience which “proves” the contrary. And he isn’t going 
to be convinced by any facts the experts can muster. 

Second, we tend to forget, or ignore, the fact that many people 
think laundries and everything connected with them are funny. 
Indeed, some of the biggest Broadway hits have centered around 
characters who had something to do with laundry. Since we haven't 
had much luck in squashing this idea, maybe we ought to try another 
tack—go along with the “joke” and capitalize on it. 

Let’s invite our critics to inspect our button-smashing machines. 
Let’s show them that it ain’t easy to get a sawtooth effect in collars. 
Let’s show them the whole works and welcome their suggestions 
on how conditions may be improved. 

We're not advocating that laundries stop trying to give an A-1 
quality job. We're simply saying that our claim of quality service is 
an indefensible one, complicated by the fact that people know 
almost “instinctively,” it seems, that we don’t do a good job. 

Our problem is a difficult one brought on by many years of condi- 
tioning. And the solution is one of education. But before we can 
educate, it seems to us that we must get the public laughing with 
us rather than at us. 


And still the stamp boom con- 


Stamp War: Trading stamps were 
tinues. 


designed as competitive sales wea- 


pons. But when too many re- 
tailers arm themselves with these 
devices, the original advantage is 
lost. And the only ones that really 
profit are the stamp companies. 

Last year retailers paid $350,- 
000,000 for the adhesive-backed 
rectangles—a volume 75 percent 
greater than that paid in 1955. 


Up until this time the retailers 
simply took on stamps if they 
wanted to stay in the race. Now 
an organization known as Selling 
Research, Inc., which makes a 
business of conducting national 
store audits, reports that retailers 
have found another way to com- 
bat trading stamps. 


Since the stamps usually cost 
2 percent of gross sales, the no- 
stamp stores feel they can com- 
pete by cutting prices. And it 
seems to work. 

The research firm notes, how- 
ever, that 10 percent of the stores 
not presently giving stamps can 
be expected to switch within the 
next three months. 

Meanwhile, a plantowner down 
in Maryland is currently waging 
his own type of stamp war. Hav- 
ing cleared his idea with the 
proper authorities, he gives his 
customers U. S. Savings Stamps 
—60 cents worth for every $20 
of laundry and cleaning. It’s said 
to be the best deal going. 


Summer Slump: A textile mainte- 
nance publication recently sent 
out a form letter to association 
secretaries requesting all the in- 
formation they could muster to 
whip the sales doldrums during 
the summer months. 

The author apparently over- 
looked the fact that laundrymen, 
in Northern climes at least, are 
not too concerned by sales lows in 
July and August, the months 
when their employees and their 
patrons normally take their va- 
cations, They can __ stimulate 
enough activity by extending 
their routes to resort areas and 
push various sidelines. 

The thing that bothers plant- 
owners most is how to fill in that 
post-holiday lull in January and 
February. 





REPRINT SERVICE FOR 
OUR READERS—Please write 
promptly if you want reprints 
of any articles appearing in this 
issue. Cost is $13 per 100, one 
side of a single sheet; $21 per 
100, two sides of a single sheet. 
Additional 100’s at $1.70, one 
side; $1.90, two sides. Mini- 
mum order is 100 reprints. For 
reprints in color or reprinted 
spreads or folders, please write, 
for prices and additional infor- 
mation, All prices F.O.B. Lan- 
caster, Pa. 
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10-Bin Unit _ SAVE $1,000 Annually 
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SHIRT-BIN UNITS 
for Any Lot System 


















TWO 10-BIN TYPES ‘ 15-BIN t 
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three bins wide five bins wide \ from 13" above floor... to 37" above floor ae from 13" above floor... to 37" above floor 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without loss of folding production, with 
fewer sorting errors—and cut hours per day from bundle-processing time. 
Users report lower claims, improved quality, faster service, with reduced 
labor cost. Savings amount to over $1,000 yearly for each shirt unit! 


MODELS TO MEET EVERY NEED 


; — FOR SHIRTS ONLY (BINS 10” — For Shirts & Wearing Apparel 
ro) 4 9 ee ” ” ” Tr ont 
R SORTS AS SHE F PING WIDE, 15° HIGH, 18 DEEP) (BINS 13” WIDE x 15°’ x 18”) 
Orem tes ARE THEN READY FOR WRAP _* 10-Bin Unit, Model B29-1010 0-Bin Unit, Model B29-10138 
BUN a eieeemae — a 10-Bin Unit, Model B29-10101 10-Bin Unit, Model B29-10131 

; act 15-Bin Unit, Model B29-15101 15-Bin Unit, Model B29-15131 





529-1001 








' ; ] & ' , 20-Bin Unit, Model B29-20101 20-Bin Unit, Model B29-20131 
mae te ORDER NOW FROM YOUR JOBBER 


© 1957 B.D. F, Co. 


BISHOP DAVID FREEMAN CO. 








9:30 a.m.— Sporting 
her symbolic white hat 
and feather, Betty Best 
opens her day at a Betty 
Best Quality Laundry. 
Here she conducts Hilda 


11:30 a.m.— Betty 
poses for pre-publicity 
photographs with cos- 
tumed members of the 
Philadelphia Orchestra. 
One of Philadelphia’s 
leading fashion commen- 
tators, Betty is scheduled 
to describe a men’s fash- 
ion show sponsored by 
the women's club of the 


Shivers, Camden Courier Philadelphia Orchestra b 
Post women's page edi- 
tor, through the shirt de- 
partment. “It is amazing 
the way a laundry keeps 
the customer's bundle in- 
tact,"’ felt Miss Shivers W 


A Day With Betty Best 


Representing the Professional Laundry Foundation, busy Betty 
Best is on her toes from morning till night singing the praises of the 
professional laundries. Through her efforts thousands of women in 
the New York, New Jersey and Pennsylvania area are alerted to 
the use of laundry services. 

In our day with Betty Best, she appeared before over 800 women 
and spoke to several newspaperwomen who will tell the laundry 
story to countless more thousands of potential laundry customers. 

Betty, herself, is an attractive and personable woman, who well 
has the right to sell laundries. She is married and has two daughters, 
10 and 12. Her approach is that of a woman interested in making 
work easier for other women. 

Enjoying her role of a help to the homemaker, Betty Best finds 
the hardest part of her job is getting people to listen the first time. 
She says: 

“Once people discover that I am anxious to help them in lifting 
the burden of wash day, the job is much easier. It is surprising to find 


9:00 p. M.—Betty lectures at the home of 0 & 
member of the Wynnewood Park Women's Civic 
Group. Here she talks directly for the laundries and 
gives names of nearby Betty Best Quality Laun- 
dries. Betty speaks with the group and clears up 
their questions about ‘no starch,” missing buttons 
and other fallacies about laundries. Betty con- 
cludes meeting with film clips of a model laundry 


10:30 p.m.—After a busy day of & 
promoting goodwill for the professional 
laundries, Betty finds time to relax with her 
two children. But after a 13-hour day 
Betty discovers even her ‘‘corns have 
corns.'' Tomorrow, different places, dif- 
ferent people and another chance to ex- 
plain the industry, but she loves it 





12:30 p.m. — At a luncheon sponsored by the Philadelphia Sisterhood of 
Jewish Suburban Community Center, Betty introduces models. Although a direct 
pitch for laundries was not given, Betty wears symbolic badge and hat. A life- 
time resident of Philadelphia, she is well known and fast becoming recognized 


as Betty Best 


By RICHARD VINOCUR 


how many people are happy to 
hear the true facts about laundry 
services. In fact, when some 
women hear my story at one club 
meeting, they often invite me to 
speak to another organization to 
which they belong.” 

Over 40 Eastern laundries are 
taking part in the Betty Best pro- 
gram. Only two years old, the pro- 
motion has now spread to the IIli- 
nois-lowa-Wisconsin area where a 
program is now in full swing. Al- 
though a live Betty Best show is 
not employed here, this group uses 
film, slides and printed brochures 
as promotional devices. 


W 


§ 
a 


4:00 p.M.—- After an hour's a& 
drive to Trenton, Betty meets with 
Thelma Thomas, Trenton’ Times 
women's editor, and Judith Keith, 
Betty Best advertising representative. 
Purpose of the meeting is to set up 
laundry story and to orientate Miss 
Thomas on laundry procedures. A 
tour through a Betty Best laundry is 
also planned so that Miss Thomas’ 
readers may be informed on the 
ways of the industry 


7:30 p.m.—sack in Philadelphia 
another fashion show needs a com- 
mentator. Betty describes newest 
trends in women's fashions at the 
Llanarch Country Club. Covering a 
tri-state area of New York, New 
Jersey and Pennsylvania, Betty suc- 
ceeds in familiarizing people with 
the Betty Best name and the Pro- 
4 fessional Laundry Foundation 
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Management has stake in linen conservation; can do much to prolong life of linen while 
it's in plant. Not all damage can be blamed on customer 


Longer Life for Linens 


Comprehensive plan suggests 


replacement cost can be 


reduced to less than 20 percent 


By HARRY COHEN 
Laundry Management Consultant 


THE HIGHEST acceptable rate of 
linen replacement is 20 percent on an 
over-all basis. With a good linen con- 
servation program, however, there is 
no reason why replacement cost can- 
not be reduced to a much lower per- 
centage. How does your plant rate? 

To determine your plant’s replace- 
ment percentage, measure the cost of 
merchandise put into service against 
gross sales for a stated period of time. 
To get a more accurate picture, the 
replacement figure should be calcu- 
lated separately for the different cate-. 
gories of garments and linens used. 
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The replacement percentage on some 
items is often higher than on others. 
Where such is the case, the manage- 
ment can concentrate its conservation 
program on these high-replacement 
items specifically. 


Full-time job 


Linen conservation is a full-time 
job. Even though a plant may pur- 
chase the best quality linens, of the 
highest count and grade, the life and 
service of these linens may be short 
if they are not cared for properly. 


Every department in the plant can 
and should contribute to the mainte- 
nance and control of a good conserva- 
tion program from the soiled-goods 
department on through delivery. 


What Can Be Done 


The soiled goods department can 
lengthen linen life in several ways. 
First, the counters should be in- 
structed to remove abused linens as 
they come in from routes, They should 
tag abused merchandise, as it is found, 
with the route number. The abused 
goods should be returned to the route 
superintendent or the plant manager, 
who should then discuss this abuse 
with the route driver. 

Where extremely greasy goods 
(such as aprons, for example) are 
found, the counters should be in- 
structed to separate these items from 
other goods, so they may be sent to 
the washroom as a separate classifica- 
tion. This will save linen in good con- 
dition from becoming grease-stained 
by coming into contact with badly 
soiled or greasy goods in the washing 
operation. 

Where the soiled-goods department 
finds that soiled linens are arriving 
tied up in a sheet, they should notify 
the supervisor of the routeman bring- 
ing in such bundles, Bags or covers 
should be provided, and the driver 
ordered not to bring in merchandise 
in sheets. This is a source of abuse to 
the sheets. The sheets cost $2 or more, 
and may get torn or badly stained 
when used as a cover for soiled linens. 

Counters in the soiled-goods depart- 
ment should not be allowed to throw 
soiled merchandise into piles on the 
floor. A cement floor can cause stains 
that are most difficult to remove. 

If conveyors are used in the soiled- 
goods department to carry counted or 
separated work away from the coun- 
ters, care should be taken to see that 
linen does not get caught on the con- 
veyors moving parts. Nor should 
linens come into contact with any 
grease that may have been used to 
lubricate the conveyor. 

Open-lattice trucks which are used 
in many plants to carry soiled mer- 
chandise from the soiled-goods depart- 
ment to the washroom can be another 
source of linen abuse. If linen is al- 
lowed to hang over the edges of the 
truck, or hang down through the open 
sides of the truck, the merchandise 
can be torn in a brush with any ob- 
stacle. Some plants have the habit of 
draping a sheet around the inside of 
open-lattice trucks and having the top 
of the sheet hang over the sides, to 
facilitate handling of small pieces in 
the truck. 

Here again, a canvas cover should 
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> DAYS’ TUMBLER OUTPUT 
IN 3% DAYS 


More successful laundries DEPEND on the 


wa LINT COLLECTOR 


to increase Output and Profit up to 30% 


If you seek better methods to cut operating costs—in- 
crease tumbler production per day, or per week-——cer- 


an E/C Lint Collector. For, without effective lint trapping 
you run increased risk of fire hazards, and serious 
‘‘down-time’’ losses. Why put up with it when you 
can easily install an E/C and knock these problems out 
> x = eee 


Right now 43 commercial and institutional laundry 
managers have taken a fresh look at their lint problem. 
Then acted. They bought E/C’s engineered for their tum- 
blers and capacities. They depend on its performance 
as a big help to increase production up to 30%. 


You ask the questions. We'll give complete facts. 
Show where this real performer fits into your plant, 
and makes itself indispensable. Contact us now for an 
E/C Representative or distributor to discuss your require- 
ments. You'll get attentive, prompt action. 


For more information: Contact any of the 
LEADING Laundry Machinery Manufacturers 
(our Representatives). 
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eanayst 











ran 
+ 
EXHAUST LINE 





* THE E/C LINT COLLECTOR , 
WILL ELIMINATE YOUR FIRE HAZARD e BS 
AND CUT “DOWN-TIME’’ LOSSES, TOO! Rhy 





12 Page booklet available by mt rt eonhy . 
rges r. © 


letterhead request on E/C Leading Hoppers— 


Specialized Laundry Equipment Lint Collectors and 
Circulating Soap Systems 


Write EASTERN 


876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 











Manufacturers of: Circulating Soap Systems-Loading Hoppers 
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be provided, or a closed truck should 
be used. Sheets are too expensive to 
be used for such purposes, and use 
of sheets for jobs of this type will in- 
crease linen consumption costs, Closed 
trucks are most practical from a linen 
conservation viewpoint. 


The Washroom: It is most important 
that washroom formulas be set up 
with linen conservation in mind. 
Formulas must be well balanced, Sup- 
plies should not be used in excess, for 
fabrics stand the chance of being 
weakened. Soil must be properly re- 
moved in the washing process, but 
care must be taken in working out a 
wash formula that will not abuse fab- 
rics being washed, Too strong a 
bleach or too high a bleach tempera- 
ture, for example, can weaken fabrics 
and shorten their life. Improper rins- 
ing (which may be caused by shorten- 
ing rinse time) may not remove all 
the supplies used in the washing proc- 
ess, and may cause _ tensile-strength 
loss, 

In the linen supply field, the plant- 
owner must not only be concerned 
with the color and appearance of fin- 
ished work, but he must give extra 
consideration to prolonging the life 
of the goods. The owner of a linen 
supply business has a huge investment 
in the goods he purchases. Proper 
washroom control can easily be deter- 
mined by taking titrations after each 
washing operation. But it is more im- 
portant to follow up the tests periodi- 
cally to make sure the washman is not 
adding more supplies than called for 
by formula. 

There may be occasions where wa- 
ter temperature may be too low (un- 
der 140 degrees instead of at 160 de- 
grees) causing bleach to remain in the 
fabric instead of being liberated in the 
bleach bath. This will cause the fabric 
to become weakened, contributing 
eventually to a high linen replacement 
rate. 

A simple test can be made by put- 
ting a few drops of ortho-tolidine on 
the fabric after washing it; if a yellow 
or orange color appears, it is a sign 
that bleach has not been properly 
rinsed out of the fabric. 


Tumbling Department: Overtumbling 
(of bath towels, for example) may 
cause excessive linting and carboniz- 
ing of cotton. 

Exposure to too high temperature, 
or to heat for too long a time, causes 
the cotton fabrics to become brittle 
and snap off at the fiber ends. 

Tumbling operations should be 
checked at frequent intervals to make 
sure that the tumbler heats are proper 
and that the tumbler operators are 
not running loads for excessive periods 
of time. Many plants make a practice 
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of posting running times on tumblers 
for various classifications of work. 


Flatwork Ironing: Poor maintenance 
of machinery can be a_ stumbling 
block to a strong linen conservation 
program. 

Careless use of grease when lubri- 
cating ironing machinery can stain 
goods. If grease is allowed to come 
into contact with linens at the ironer, 
it may become ironed into the fabrics, 
causing a stain that is very difficult 
to remove. A very strong wash for- 
mula must be employed to remove it 
and this increases the risk of damage. 

To safeguard against this, the main- 
tenance men must be instructed to re- 
move every bit of excessive or spilled 
grease when working at, or near, flat- 
work ironers, 

Flatwork ironers should also be 
“blown down” (with an air hose) 
once a week, without fail. This elimi- 
nates all dirt and accumulated lint, 
which can also stain linen. This is par- 
ticularly true of ironers equipped 
with automatic feeders. 


Press Department: Here again, main- 
tenance men must be instructed to 
use care in removing all spilled or ex- 
cessive grease, to avoid getting grease 
stains onto work being pressed. 

Press covers may also stain gar- 
ments, When covers begin to burn, 
they carbonize, and the “bleeding” 
from the cover onto the garments will 
cause brown stains on the garments. 
To guard against this, covers should 
be checked frequently and changed 
promptly when worn. 


Route Makeup: The route makeup de- 
partment should be _ instructed to 
avoid sending new or good merchan- 
dise to those customers who will, by 
the nature of their business, abuse the 
goods they receive. (For example, 
shoe-repair shops or butcher shops, 
etc.) These businesses are usually 
hard on goods, and should never re- 
ceive grade “A” merchandise. 


Salesmen: The routemen can be most 
instrumental in carrying out a good 
linen conservation program, They 
should be instructed to cooperate by 
grading their customers properly ac- 
cording to the care or abuse they give 
to goods they receive. The salesman 
who finds that a customer is abusing 
merchandise should be instructed to 
report this to the route manager. 
He should also be told to pick up 
all soiled merchandise from the cus- 
tomer each time he serves the stop, 
so it will not get lost or mildewed. 
Salesmen should, furthermore, 
check to see where the customer stores 
soiled and clean linens. Wire baskets 


or containers might be supplied by 
the laundry to safeguard merchandise 
from unnecessary staining and abuse. 
When the route manager returns 
merchandise to the salesman, the 
salesman should show the customer 
the abused merchandise and request 
his cooperation in preventing further 
abuse. Too often the driver will be 
tempted not to bother but will throw 
the abused linens back into the soiled 
pickup for the next day. The office 
should follow up, to be sure the sales- 
man has spoken to the customer. 
The salesman can be of inestimable 
value in preserving linens and every 
effort should be made to secure his 
cooperation in this program. 


Customer education is also of prime 
importance in linen conservation. 
When a customer abuses napkins and 
cloths, for example, he should be en- 
couraged to use rags, instead, for 
kitchen use. If the presentation is in- 
teresting enough this can do much to 
prevent abuse of table linens. 

Every effort should be made by the 
plant manager and route supervisor 
to secure customer cooperation in pro- 
longing linen life. 


Downgrading: Only one person in the 
plant should have the authority to de- 
cide what should be thrown away for 
rags, and what can be repaired and 
used. 

Mending department employees 
should not be allowed to decide for 
themselves what garments are beyond 
repair. Nor should finishing depart- 
ment employees be allowed to take 
a garment or piece of linen with a 
small tear and rip it into a larger 
tear, to dispose of the piece as a rag. 

Supervisors in the plant should be 
cautioned to guard against allowing 
such practices in their departments, 
and one responsible person in the 
plant should pass on goods being as- 
signed to rag use. 

Badly stained merchandise (such 
as pants and coats) has been salvaged 
in some plants by dyeing such items 
with a vat dye. This covers the stain 
and certain customers will accept 
these, thereby giving the plant addi- 
tional income from garments that 
might otherwise be used as rags. 


Summary: Successful linen conserva- 
tion cannot be confined to one or two 
phases of linen’ supply operation, It 
is a program that must be followed 
everywhere. All employees of the 
laundry, and the laundry customers, 
as well, can contribute to the success 
of a linen-saving program, All em- 
ployees and departments must be 
made aware of its importance if the 
program is to succeed. (0) 
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Here's how to— 
Cut Flatwork Labor Costs - - 
- - - Speed Up Production 








Pocock’s Corner 


If you are side- 
feeding pillow 
slips along 
with sheets, let 
me strongly 
urge you to =| 
cease and de- | 
sist from this 
wasteful prac- 
tice. Generally 
speaking, it is M. A. Pocock 
not a good 
idea to run linens of different 
weights together. You know, of 
course, that pillow slips are 
heavier at the hems than sheets 
are. Side-feeding the slips with 
the sheets makes it necessary to 
run them through the ironer 
twice, or to reduce the ironer 
speed so as to permit them to 
be delivered dry, and thus you 
lose production on sheets. Slips 
should be run separately and 
dried in one pass. Running 
them through twice is the same 
as running them on a 12 roll 
ironer, should your ironer hap- 
pen to be a six, or as a sixteen 
roll if yours is an eight. Run- 
ning them through twice, of 
course, wears the slip out twice 
as fast, thus giving some justifi- 
cation for the often-heard com- 
plaint, “the laundry wears 
things out so fast.” But, any- 
way, for production sake, don't 
slow down your sheets by side- 
feeding pillow slips with them. 
Another way to lose ironer speed is to 
mix your sheets and spreads in the same 
pile, necessitating a change of ironer 
speeds. There might be some excuse for 
this in family work but not in institution- 
al work. By all means, place these in 
separate piles after the shakeout, so that 
you can set your ironer at the proper 
speed for each class. Post the speed for 
the different classifications, after a thor- 
ough study of the proper speeds and in- 
sist upon the operators observing the 
directions. I would suggest, too, that 
you feed sheets selvage first. You will 
get better hems that way. If you must 
feed hems first, be sure that it is the 
small hem that enters first. 


WU. A. Pocock 
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Wages have gone up, everywhere, due to the Minimum Wage Law and 
higher union-management contracts. But if yours is a laundry handling 
1,200 or more sheets and spreads per day, you can compete in this higher 
labor market and make more money than before. How? By installing a 
labor saving SAGER SHEET SPREADER. 


More Profits With a Sager 





With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 
tion. You can’t afford to be without Viste of Gna “O” Menvader, Mendles 
a SAGER SHEET SPREADER in 1200 to 3000 sheets and spreads per day 
these competitive times. A SAGER 
quickly pays for itself in labor 
saved and faster production. 

With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”. 

Write today for full facts and the 
names of progressive laundries all over the world which have reduced 
their flatwork ironing costs from 40% to 60% with these labor saving 


machines. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


Dept. 37 
1236 Central Ave., N. E. 
Mi i 
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Firm 
Street___ 
Ee 


SURPRISES, = emiiarcaae 


Print your name__ 





WHY EMPIRE ROUSE LAUNDRY CHOSE 
AMERICAN FORMATIC SHIRT UNITS 


Mr. R. L. Bennett, Plant Manager of Empire Rouse 
Laundry & Cleaners, Montgomery, Ala., writes “We 
visited the best plants in this area and saw in operation 
every make of new shirt equipment on the market and 
became convinced that the Formatic leads the field; best 
mechanically and far ahead in quality and production. 
“When our first Formatic unit produced 851 shirts 
on the second day of operation, the second unit was 
installed immediately instead of six weeks later as 
originally planned,” Mr. Bennett continues. “Excellent 
supervision during installation, and thorough training 
of our employees by American Laundry Machinery 
Company personnel has paid big dividends.” 


In addition to a 20% increase in production, labor 
costs were reduced $120.00 per week because the 
Formatic Units require five less operators than previous 
equipment. Equally important, Empire Rouse Laundry 
is able to produce better quality work and give faster 
service. Naturally, all this means more customers and 
increased profits. 

Why put off making the change-over to high-produc- 
tion Formatic Shirt Units? Ask your American repre- 
sentative to show you our new motion picture of the 
Formatic Unit in operation with both three and two 
girls. Your free ticket is the coupon on opposite page. 
Mail it today. 


After only 18 days of operation, Empire Rouse’s first 
Formatic Unit produced 1,102 shirts a day. After only 
9 days, the second unit produced 919 shirts a day. 


The American Laundry Machinery Company, Cincinnati 12, Ohio 








Careful Planning and Layout plus expert installation 
and demonstration by American Company personnel 
made possible Empire Rouse’s rapid change-over to 
these two high-production Formatic Shirt Units. Plant 
Manager, R. L. Bennett says: “Our employees are sold 


on this equipment and each day show us a new high 


: bi age j yee : 
in both quality and ‘production. The American Laundry Machinery Company ALM-466 
Cincinnati 12, Ohio 


I would like to see the motion picture of the Formatic 
Shirt Unit in operation with both three and two operators. 


Pi eretnctnrtresesriniipntininnnnnnemmnenniatensitpe magnate 
CARE OF. 


ADDRESS 


You can expect more from A..c8:an 





Box Storage Is Wonderful . . . Part! 


By HENRY MOZDZER 


THE FIRST SEASON Lantz Laun- 
dry of Denver, Colorado, promoted 
the box storage idea it sold 90 boxes 
in three months time. And the revenue 
per box averaged out to $19.60. 

Individual orders amounting to $40 
were not unusual, One was worth 
$48.05 and one customer took three 
boxes. 

Lantz Laundry began promoting its 
“Load-A-Carton” plan in April 1956. 
The general public first learned of it 
when it was announced in a 3-column 
newspaper ad. This was followed up 
by four 2-column ads and a series of 
one-column ads run three times a 
week for a period of eight weeks. 

In addition to this, the management 
made use of bundle inserts and spon- 
sored a route sales contest around the 
storage idea. The total promotion cost 
ran to $800, 

The boxes, measuring 36 by 18 by 
9 inches, were made up for the plant 
by a local firm for 50 cents apiece. 


Counting cartons: Tom Dixon, general manager, checks incoming storage boxes, Lantz Laun- 
dry's newest service for Denver residents. Ben K. Lantz is plant's president 


The name “‘Load-A-Carton” was 
coined by Lantz Laundry. 

Under the terms of the agreement 
the customer agrees to pay $4.95 to 
store a box full of clothes for six 
months where the valuation of the 
articles does not exceed $250. (An 
additional charge of 2 percent is made 


on any valuation that is over $250.) 

This covers storage only and does 
not include the price of laundering or 
cleaning the items. 

The customer is encouraged to fill 
the box with blankets, suits, woolens, 
any and all cloth materials except furs 

Continued on page 20 





oc e Or Is Tt? part ti 


By GERALD WHITMAN 


THE MERITS AND DEMERITS of 
box storage received major attention 
from 38 attendees at an “organized 
bull session” of the Maryland-District 
of Columbia & Virginia Laundryown- 
ers’ Association on February 18 at the 
Stafford Hotel in Baltimore, Md. 

The profitability and advisability 
of box storage were discussed inform- 
ally in separate groups of seven and 
eight laundryowners who later ex- 
changed consensus views with each 
other. It was generally agreed that 
there were general points of disagree- 
ment. 

Ostensibly, the idea behind box 
storage provides the consumer with 
the opportunity of filling a box with 
as many winter garments, blankets, 
etc., as possible and having them 
stored over the summer months for a 

Continued on page 20 
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by the end of April. 


ing orders. 


box storage is not advised. 


not promote it. 





CONSENSUS ON BOX STORAGE 
Box storage leads to increased drycleaning volume, at the 
same time leveling out peak periods. 


Boxes should be sent out as early as possible, preferably 


. Box storage income itself is not profitable because of multi- 
ple handling; increased revenue comes from larger clean- 


. Adequate and convenient storage space is necessary for 
most economical handling. 


If a plant can fill its hanging storage space each season, 


. Whether they want to or not, most plants are forced by 
competition to make box storage available even if they do 
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AD-DRI BLEACH 


yet? 


If you haven’t switched over to New Ad-Dri 
Bleach, you have no idea how simple and 
convenient a truly modern bleach can be. 

No spillage, no breakage, no waste! No 
mixing or messing with bleach preparations! 
New Ad-Dri Bleach is as easy to use as put- 
ting in the soap. Simply measure it out in 
the handy Dri-Ader cup . . . add it to the 
wheel at the beginning of your normal bleach 
operation. 

. . and that’s all there is to it! You'll get 
wash after wash with maximum whiteness 
retention and minimum tensile strength loss. 
Extra stain removal power, too. And using 
New Ad-Dri Bleach is as safe as it is simple. 

Here, for the first time, is controlled bleach- 
ing—the right amount and the right strength 
every single time. Try New Ad-Dri soon and 
see the amazing difference. Call your supply 
house . . . or write for the New Ad-Dri story. 


NEw AD-DRI BLEACH IS ADDED DRY TO THE 
BLEACH SUDS 


BB New AD-DRI BLEACH IS ADDED DRY RIGHT 
FROM THE DRUM 


NEW AD-DRI BLEACH IS EASILY MEASURED IN 
THE HANDY DRI-ADER CUP 
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New Ad-Dri Bleach is packed in 100-lb. Leverpak drums. 
Each drum contains a convenient Dri-Ader measuring cup. 


AD-DRI 
Bleach 


Ad-Dri® is a trademark 


OLIN MATHIESON CHEMICAL CORPORATION 


INDUSTRIAL CHEMICALS DIVISION BALTIMORE 3, MD 





TOO MANY CLOTHES 
FOR YOUR CLOSETS? 























PART | 
Continued from page 18 


which must be stored under a separate 
agreement. 

The customer itemizes the contents 
of the box in duplicate. The list is 
double-checked as the garments are 
marked in at the plant and the cus- 
tomer is notified in the event of dis- 
crepancies, 

The articles are then washed or 
cleaned, fumigated and sent out to a 
public vault since the Lantz plant 
does not have its own storage facili- 
ties. The plant pays $1.40 per box for 
the use of the space and this fee cov- 
ers all risk policies. 

When the customer wants the 
stored articles returned, he gives the 
plant 10 days notice as per agreement. 


20 


Storage and cleaning charges 
are billed on DELIVERY! 
% 2% extra storage om articles 


exceeding $250.00 in valuation, 
%%& Furs stored on seperate agreement. 


OZ mam ONS) AD 
DME Z DRY CLEANING 








7S 
gz DRY ; hen 
—F/ 17 BROADWAY |§PE. 3-246] 


Kick-off ad ran three columns wide on tabloid-size page. Promotion for storage of winter 
garments begins in April, summer wear in September 


The work is then finished and sent to 
the customer on hangers, Storage and 
cleaning charges are billed on deliv- 
ery. 

The first box came into the plant 
during the last week of April. And the 
last around the end of July—about a 
month after the original promotion 
ended. 

When September rolls ‘round the 
plant starts to promote its storage plan 
again with the idea of getting those 
summer clothes out of the customer’s 
crowded closets. 

Management is quite pleased with 
its new sideline. The first results were 
encouraging and management believes 
it attracts laundry and drycleaning 
business which it would not otherwise 


have received. OD 


PART Il 
Continued from page 18 

base storage price. The plantowners 
are supposed to benefit by enjoying 
a stepped-up drycleaning volume on 
the contents of the boxes and by hav- 
ing a period of three to four months 
in which to process the work. 

All participants agreed that the 
great majority of boxes come in 
through their routes. The size of the 
average box, coupled with the weight 
of the contents, makes it impractical 
for the consumer to transport it from 
his home to the call counter. By hav- 
ing the route salesman deliver the box 
to her home early in the spring and 
filling it at her leisure, the average 
housewife seems to find this a con- 
venient way to get her heavy gar- 
ments out of the way for cleaning and 
several months’ storage at an attrac- 
tive price. In order to make over-the- 
counter box storage an inducement, 
it was observed that a smaller box 
than that normally used for routes 
should be employed. 


When to open box 


The major handicap facing plants 
offering box storage is duplication in 
handling; that is, when and how often 
should a box be opened? Soon after a 
filled box arrives at the plant — 
whether via the routes or over the 
counter—the box must be opened and 
the contents verified and _ listed. 
Should the contents then be removed, 
cleaned and placed back in the box 
for finishing later on in the season, 
resulting in double handling? Should 
the contents be completely finished 
and hung up, thereby cutting down on 
availability of hanging storage space? 
Or should the soiled garments merely 
be listed and placed back in the box 
for cleaning later? 

If the last course is followed, the 
question of complete mothproof per- 
meation for the tightly packed gar- 
ments arises, no matter how adequate 
the vault may be. Some plantowners 
reported finding various insects in the 
boxes when they were finally opened. 
One suggestion, however, was to keep 
the temperature of the vault down to 
50 or 55 degrees to help prevent in- 
sect damage. 

If the contents are removed fairly 
early and sent to hanging storage— 
another problem is posed. Since the 
average cost to the consumer for box 
storage in the area served by the laun- 
dries participating in the discussion is 
$4.95 and the average charge per 
hanger in hanging storage runs from 
$1.00 to $1.25, hanging storage would 
seem to be more profitable than box 
storage. By early conversion of box- 

Continued on page 24 
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CABINET SLEEVE PRESS 


Gives both sleeves superb 
finish in one automatic lay. 
Adjusts instantly, aut ti 
ally to any size sleeve with 
the exclusive AJAX "MAGIC 
EYE" seam indicator. 





COLLAR AND CUFF PRESS 


One speedy lay completes 
both cuffs and collar with 
handsome soft-sheen finish. 
High velocity heads give 
extra fast drying, years of 
trouble-free performance. 


CABINET BOSOM 
BODY-YOKE PRESS 


The exclusive expanding 
bag lets you finish front, 
back and yoke automatic- 
ally in one lay. Eliminates 
wrinkles, overlay-press and 
leave-off-spray marks! 
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SEVEN AJAX SUPERMATIC SHIRT UNITS GAVE 
CHICAGO SHIRT SERVICE A 20% INCREASE IN TOTAL 
VOLUME IN A ONE-YEAR PERIOD © 25% 

SAVING IN PRODUCTIVE LABOR COSTS 
GREATER OUTPUT PER SQUARE FOOT OF FLOOR 


SPACE THAN ANY OTHER UNIT, AS WELL AS MORE 
PRODUCTION PER OPERATOR. 


SHIRT UNIT 
can do. 


SSES —- SINCE 1929 
CITY, UTAH 
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“Factory-Buil 
actory-Bui 
Ky » 
to bring 
You're on the right track to bigger profits—when you 
use Ozonite in your washroom! 


you “hy e se That’s because scientifically balanced Ozonite is a 
complete soap—ready for immediate use just as it comes 
from the factory! What’s more, Ozonite is a product of 
| uniform quality ... gives top-notch dirt removal, excellent 
d Vd n ta g es e whiteness maintenance and safety to fabrics, load after load! 
And even in inexperienced hands, Ozonite always gives 
you quality control because the suds level tells your wash- 
man when he has added just the right amount. When he 
sees the proper suds level, he’ll know that the washing 
mixture is neither too heavy nor too light on soap or builder! 
Start using Ozonite in your washers today . . . and see 
for yourself how much more economical—and easier— 
washing can be! 


* the complete, ready-to-use soap 


re % , Z, Le Bulk Soap Sales Department, 
P.O. Box 599, Cincinnati 1, Ohio 


STARCHROOM LAUNDRY JOURNAL 





POLLY PRIM’S PREFERENCE — “Keeping Neat and Trim with Polly Prim” is a familiar phrase among customers 
of the Polly Prim Laundries in Milwaukee. With two plants and 40 trucks, Polly Prim is considered one of the finest laundries 
in its area. For several years, it has used Prosperity Apron Duck and has kept accurate records of the results. In every instance, 
Polly Prim found that Prosperity provided greater efficiency and longevity than experienced with any other apron brand. 


This is another example of how fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


t'¢ 


UNIFORMITY 
a he fount \/ernon Vins, ine. TURNER HALSEY 
Big Difference mp . 


In Industrial ® A LEADER IN INDUSTRIAL TEXTILES 
Fabrics 
Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago « Atlanta « Baltimore * Boston « Los Angeles 


Always look for this purple stripe _in all PROSPERITY* and ORIOLE” fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stonehaven, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. |. © JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.— CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Lovis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Miils, Inc 
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Typical bull session on box storage, one of several groups at Maryland-District of Columbia-Virginia Laundryowners' Association meeting in Bal- 
timore, Attendants analyzed advantages and disadvantages of this service 


Continued from page 20 
storage garments to hanging storage 
the availability of profitable hanging 
storage space is then lessened. 

Although one of the main advan- 
tages of box storage—from the laun- 
derer’s point of view—is that it sup- 
posedly requires less storage space 
than hanging storage, the proximity 
of the storage place to the production 
area is of paramount importance. 


Some plants doing a substantial vol- 
ume in boxes—and remember that the 
boxes are quite large—find it neces- 
sary to store them in a spot rather re- 
mote from production, if they are 
lucky enough to have space available 
in the same building. Others cart them 


to a different location. In either case, 
it means checking the contents soon 
after arrival, repacking the box (if 
that is the method employed), send- 
ing it to storage, bringing it back to 
the production area later for process- 
ing and then to hanging storage to 
await delivery. 


It was definitely agreed that a par- 
ticular plant’s setup and availability 
of space are a major factor in the ad- 
visability of going into box storage. 
And that it presents better prospects 
for large plants with storage space 
than for small plants. In any case, it 
was found that it is better to use as 
large a box as possible because the 


cost of handling a box of any size is 
essentially the same. 


Looking at the other side of the 
picture, box storage was found to in- 
crease drycleaning volume with the 
average order per box pegged from 
$18 to $20, including the storage cost 
of the box itself. Interestingly enough, 
however, all agreed that very few new 
customers were obtained with the 
offer but that the volume increase 
came from current customers, It was 
also found, by and large, that the bulk 
of boxes were used by apartment 
dwellers and by the lower and middle- 
class economic groups where closet 
space is at a premium. Very few 


Storage space available is 
major factor in advisability of 
going into box storage. Limited 
space and cost of handling are 
two principal drawbacks 
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DETERGENTS 


basic silicates 
for all laundry 
formulas 


CHOOSE 
FROM 
THESE 
HARD WORKING AND ECONOMICAL BUILDERS 


METSO GRANULAR, sodium metasilicate pentahydrate 
METSO ANHYDROUS, sodium metasilicate anhydrous 
METSO 99, sodium sesquisilicate 

METSO 200, sodium orthosilicate concentrated 


Metso Detergents’ combination of soluble 
silica with the proper amount of alkali re- 
moves more soil and then prevents its re- 
deposition on the clean load. That’s why 


LET US SEND YOU MORE INFORMATION ABOUT 


THE METSO SILICATED DETERGENTS. CHECK 


THE FOLLOWING LIST OF FREE BULLETINS 


Metso Granular, Whiteness 

Metso Anhydrous for Laundries 

Metso 99—Improve Quality Easily 

Metso 200, Sodium Orthosilicate as a Soap Builder 
Formulas for the Linen Supply Laundry 

Question & Answer Data Sheets on Washroom Practice 


METSO DETERGENTS 
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plants using Metso turn out quality work 
consistently—high whiteness retention and 
low tensile strength losses as proved by test 
pieces. 

Besides this, you’ll like the real savings— 
Metso Detergents are speedy; they give you 
more soap mileage and do more work per 
pound. 


PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Building, Philadelphia 6, Pennsylvania 
9 PLANTS ¢ DISTRIBUTORS IN OVER 65 CITIES 


ASSOCIATES: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles, 
Calif.; Tacoma, Wash.; National Silicates Limited, Toronto, Canada 


TRADE MARKS REG. U.S. PAT. OFF. 





Bundle storage, a variation on the box storage theme, also requires sufficient space. One 
firm finds a partial solution by placing some bundles on shelves above garment racks 


wealthy customers availed themselves 
of the service because they have am- 
ple storage room and because many 
of them use their winter garments at 
cool weather resorts during the warm 
months. 


Other advantages 


Another advantage is the fact that 
the plan cuts down on the number of 
route trips by getting all the heavy 
garments out of the house at one 
time. It also helps to cut down on the 
spring work peak by leveling out pro- 
duction schedules over a few months. 
Although most plantowners ask their 
customers for a week’s notice in re- 
turning the garments in the fall, at 
least one laundryman warned that a 
sudden cool snap in the weather or 
the back-to-school rush can—and did, 
in his case—wreak havoc with pro- 
duction by forcing a large early de- 
mand. 

Another point brought up is that 
while a number of hanging storage 
pieces are invariably left over after 
the season, boxes always go out com- 
pletely and earlier. And, strangely 
enough, nobody encountered difficul- 
ties in collecting on box storage orders 
sometimes running as high as $35 and 
$40. Presumably, even the least afflu- 
ent customers make provision for pay- 
ing their box storage bill when it 
comes due. 

One Washington, D. C., laundry- 
owner who entered box storage last 
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spring stated that the revenue realized 
from storage was a decided asset in 
favor of the plan. His plant, in 1955, 
had storage income worth $7,472, 


while in 1956 it soared to $24,306. In 
most instances he received a storage 
charge on items previously stored free. 
In his case, too, most of the increase 
came from old customers. He expects 
to get 1,500 boxes this year as op- 
posed to 1,000 last year. 

Notwithstanding the vast increase 
in storage income reported by this 
plant, most of the laundrymen present 
felt that the boxes are merely recepta- 
cles in which work is brought in and 
are not important so far as storage in- 
come is concerned. 

Another advantage is that box stor- 
age may offset some of the fast-service 
competition offered by small package- 
plant cleaners who do not have the 
space to handle boxes. 

The question of list itemizing drew 
some attention. Although most plants 
itemize box contents themselves, at 
least one reported success in having 
the customer do the job at home. This 
plantowner provides his customer 
with a list on which she itemizes 
everything going into the box. He dis- 
covered that customers are very accu- 
rate in this respect, even more so than 
with laundry lists. His route salesmen 
give the customers temporary receipts 
when the boxes are picked up and 
itemized receipts are mailed a week 
or two later. Since the plant offers 
$250 worth of free insurance on a 


boxful, the customer who itemizes her 
own garments more often than not 
buys additional insurance when she 
figures out the worth of her belong- 
ings. 

It was also found by the group that 
losses in broken boxes run about 20 
percent a year with the remainder 
used again the following season. 


Routemen incentives 


Promotion and route salesmen’s in- 
centives also came in for discussion. 
Although most plants offered mild 
variations on the theme, the general 
plan is to pay the route salesmen a 
bonus for placing a box in a custom- 
er’s home, in addition to his normal 
drycleaning commission on the order. 
One plant, last year, ran a route sales 
contest in which cash bonuses and 
extra vacation time were used as in- 
centives in addition to a payment of 
one dollar per box for any placements 
over 50. 

Another plant uses 25 boxes as the 
basis on which bonus payments begin. 
A third pays a bonus on every box, 
with a sliding scale (depending on the 
nature of the routes) bringing the 
average payment to one dollar per 
box. Bonuses on box placements are 
generally paid immediately out of the 
deposit made by the customer when 
the box is delivered to her. 

Regular commissions on the dry- 
cleaning involved are handled in at 
least three ways. One launderer pays 
his men the full commission when the 
boxes are brought back to the plant. 
Another pays half the commission 
when the work is brought in and the 
remainder when the garments are de- 
livered and the bill is paid. A third 
recommends staggering commissions 
by thirds so that the route salesmen’s 
income will be more constant. At least 
one man suggested offering deferred 
payment plans to customers, if at all 
possible, to reduce the financial shock 
of paying a substantial drycleaning 
bill at one time. 

The proper way to indoctrinate 
route salesmen, it was felt, was to 
demonstrate to them the best way in 
which to present the idea to their cus- 
tomers. One laundryman suggested 
that the route supervisor accompany 
the salesman on his calls to avoid the 
necessity of having the driver run 
back to his truck for a box while the 
woman of the house is kept waiting. 

It was also felt that counter con- 
tests should not be run at the same 
time as route contests, but that box 
orders should be taken in the call 
offices for route delivery. Ten percent 
of the cleaning charge should be set 
aside for promotional purposes, it 
was suggested. (10) 
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“Hydro-Air helps us make a profit 
on 11-hour work...at regular prices” 











i) 
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At Meadows Cleaners, in Terre Haute, Indiana, 
finishing has to be fast. Located in a shopping center, 
Meadows turns out work while the customer shops, 
and at no extra charge. 

Meadows will tell you that Pantex Hydro-Air dry- 
cleaning presses do a lot to make this service possible. 
The unique Pantex hydraulic-and-air power unit 
makes finishing with a Hydro-Air far easier and much 
faster . . . helps operators maintain a cost-cutting 
“morning-fresh” production rate all day long. 

In a Hydro-Air press you'll find many other ad- 
vanced features that help cleaners set new records 


for high speed, high quality finishing. WRITE FOR 
FULL DETAILS. 


PANTEX MANUFACTURING CORPORATION, 
Box 660G, Pawtucket 3, R. I. 


Send me booklet about Hydro-Air Presses. 


NSE SSSGGPETTNS OCS Ee ae a ETE 


Pron AeA 


AIR OPERATED DRYCLEANING PRESS 
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They Like To Sell ... 





Experience 


Route 
Average 


What Is the Secret of 
Successful Selling? 


How Do You 
Approach 
A Prospect? 





WILLIAM G. SANDS 


Columbian Laundry, Inc. 
Newark, N. J. 


Has worked for pres- 
ent employer 20 
years. Canvassed for 
3 years before get- 
ting his own route. 
Was plant runner-up 
in last DSA _pro- 
gram. Previous oc- 
cupation: milkman. 


$700 per 
week with 
steady and 
continued 
increases. 


You must know 
your product 
and believe you 
have the best 
there is. Then 
just keep knock- 
ing doors and 
tell people about 
it. 


Tell the cus- 
tomer of new 
services and 
services she can 
afford to buy. 





EDMUND SUPANCIC 


Hamilton Laundry Service Co. 
Rahway, N. J. 


Has been with com- 
pany 9 years. Was 
runner-up for DSA 
program in 1954 and 
55. 

Previous occupation: 
sales supervisor for 
butter-and-egg dis- 
tributor. 


$747 per 
week. Show- 
ed average 
increase of 
$85 a week 
over 1955. 


Try to maintain 
a schedule with 
the customer. 
Smile, be friend- 
ly and helpful, 
know your serv- 
ices and stand 
behind them. 


Tell them of spe- 
cials. If price is 
factor, recom- 
mend budget 
service. Dry- 
cleaning and 
shirts easiest to 
get. 





CHARLES CARPENTIER 


Blue White Method Laundry 
Staten Island, N. Y. 








Joined company 1% 
years ago. Took over 
$230 route and sold 
back $150 worth of 
business in six 
months time. Route 
ready to be split 
again with company 
buying $250. 
Previous occupation: 
saloon keeper. 





Between 
$600 and 
$700 per 
week. 





Have faith in 
your service. It 
is the best way 
to sell a cus- 
tomer. Let the 
customer know 
when you ex- 
pect to be there. 
Look them 
straight in the 
eye. 





Push dryclean- 
ing first. Try to 
pose questions 
that the cus- 
tomer can’t say 


no’ to. Make 
trial offer. 





THE THREE SALESMEN 
shown here were among the top 
11 winners selected from ap- 
proximately 300 route salesmen 
who competed for honors in the 


Third Annual Distinguished 
Salesman Award Program. The 
program is conducted by the 
New Jersey Laundry and Clean- 
ing Institute. The winners were 








interviewed with the hope of 
finding out what makes outstand- 
ing salesmen tick. After reading 
their answers some surprising 
similarities become apparent. 















What If the 
Prospect Has 
A Washer? 


How Much Time Can You 
Afford To Spend Soliciting 
A New Customer? 


How Many Call-Backs 
Do You Make If a 
Prospect Says “‘No’’? 


How Many New Calls 






What Are Some of 
The Things a 
Salesman Should 
Never Do? 


Can a Salesman Be 
Expected To Make? 
















Ask for shirts, 
sheets, dryclean- 
ing, rugs, blank- 
ets — things she 
can’t do or 
doesn’t like to 
do. 


Anywhere from 5 to 
20 minutes depend- 
ing on how receptive 
they are. 


There are many 
kinds of “No’s.” 
Some mean 
“maybe.” On 
new move - ins 
sometimes two 
or three times. 








The number will 
vary with the cir- 
cumstance. It de- 
pends on the size 
of the route, the 
distance _ traveled 
and how close the 
houses are. Getting 
new customers is a 
time proposition. 






Never break a 
promise and 
don’t knock an- 
other laundry. 





















Point up spe- 
cialties; saving 
in soap and wa- 
ter. Ask for 
sheets and arti- 
cles too big for 
home washer. 


Not much more than 
2 minutes. 


It depends. If 
it’s a flat “No,” 
just leave a card 
but don’t try to 
convince them. 





Feel lucky to get 
one customer a 
week because of 
lack of time. 


Never keep the 
customer wait- 







ing. 














Talk about hard 
water and time 
and labor in- 
volved in home 
washing. Ask for 
other items, 
shirts, rugs, dry- 
cleaning. 





Give the customer 
enough time to get a 
good look at you. 





Let refusals rest 
for a couple of 
weeks, then 
check again to 
see if they are 
satisfied with 
the service they 
are getting. 









Never 
anything 
can't deliver. If 
you cant keep 
your word stop 
by, anyway, and 
explain why. 


promise 






you 





Depends on 
amount of business 
being done. 
















Continued 





THEY LIKE TO SELL — Continued from previous page 





What Was Your 
Proudest 
Achievement? 


How Can Your Job 
Be Made Easier? 


What Sort of 
Contest Prizes 
Do You Prefer? 


Miscellaneous 


Supervisor's Comments 





Getting 18 
new cus- 
tomers in one 
day. 


A perfect 
product 
would simpli- 
fy selling. 


Cash prizes 
rather than 
merchandise 
that I may 
not want. 


You've got to sell 
yourself and you 
have to like people. 
Give motorists the 
right of way. Be 


courteous. 


Very good on canvassing. Fol- 
lows through on any opening. 
Relaxed at the door. Is per- 
sonable, steady, natural. Sells 
up and looks for specialty 
items; e.g., curtains and hand- 
iron services. 





Winning Os- 
car in DSA 
contest. 


Have every- 
thing in tip- 
top shape. 
Trucks ready, 
laundry out 
on time. 


Time off. 


Averages 125 - 150 
stops in an 8-hour 
day. 

Always leaves note 
if he misses a cus- 
tomer at home. 


New-customer record excel- 
lent. Clean-cut, perfectionist. 
Keeps elaborate records of 
customers’, children’s names 
and names of pets. First man 
out in morning. Customers 
love him. Takes advantage of 
every special. 











Finding out I 
could sell. 





Improve 
quality and 
more man- 
agement en- 
thusiasm. 








Sometimes recom- 
mends another 
laundry where too 
many claims occur. 
Knows customer 
will come back 
next time around. 





All-round salesman. Coopera- 
tive, neat, ambitious, person- 
ality plus. Never passes up a 
parked moving van. Doesn't 
watch clock, excellent sales 
record. Has highest dryclean- 
ing average in plant. 





How to get 
REPEAT 


customers... 


Give ‘em the 


24. 


treatment! 


The treatment is simple. Just cover 
your bucks with golden yellow 24-K 
—the loop-pile press padding with 
premium absorbency, “imbeddabil- 
ity,” long life and scorch-resistance. 
The results will amaze you. For the 
name of the 24-K distributor nearest 
you, write to Jomac Inc., Philadelphia 
38, Pa., Dept. I. 


Regular Jomac“54” and"33” also available, if preferred. 
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Quality results from sound 
management plan of delegat- 
ing responsibility at all levels 
of supervision in the plant. 
Plantowner Duane Noble 
(right) conducts weekly meet- 
ings with members of his pro- 
duction staff 


Quality—How Do We 








Duane Noble was born and 
raised in Niles, Michigan, where 
he and his two brothers owned 
the Pontiac automobile dealer- 
ship. He moved to Elkhart after 
he married into a laundry fam- 
ily. 

He started at Hoosier Clean- 
ers & Laundry by inaugurating 
a long-range public and employ- 
ee relations program, First, he 
gained the confidence of his su- 
pervisors by delegating a chain 
of command throughout the or- 
ganization. This personnel pro- 
gram is the basis for the high 
productive standards in the 
plant today. A system of incen- 
tives was installed for the shirt 
and wearing apparel operations. 
Routes were consolidated for 
more efficient distribution of op- 
erating procedures. Music was 
piped into all departments. 
When internal changes had been 
accomplished he budgeted 
$5,000 a year to promote serv- 
ice and quality in radio and 
newspaper advertising. 

This talk was presented at the 
Young Men’s Conference in At- 
lantic City, New Jersey. 











By DUANE NOBLE 


Hoosier Cleaners and Laundry 
Elkhart, Indiana 


“WE ARE TRYING to market an un- 
acceptable product. We have lost 
most of the great potential market, 
the family bundle, and we are about 
to lose the rest. All because we have 
a product which no one wants and 
stay in business only because a cer- 
tain number must use our services.” — 
Bruce MacIntosh 

At first I was inclined to say, “Pish- 
posh, Mr. MacIntosh.” But when I 
repeated it to my wife she shocked 
me by saying, “Well, I know you 
don’t agree but I think he’s right!” 

Well, you can imagine how much 
that hurt my ego. At that point I had 
been in the laundry business two and 
a half years during which time I had 
worked long, long hours, rebuilding 
and re-arranging machinery, changing 
workflow, establishing standards and, 
without conceit, knowing that I had 
made improvements and still my own 
wife agrees with such a statement. 

Now I don’t think it was a mistake. 
Bruce MacIntosh didn’t mean to be 
hanging crepe by making his startling 
presentation. He recognized a prob- 
lem and presented his solution, which 
was quality inspection. 

But this report was not the first 
research of its kind. Right here in the 
state of New Jersey there was consid- 


Get It? 


erable work done by the state asso- 
ciation to standardize shirt methods 
and quality control. 

I think everyone at one time or an- 
other has tried to establish quality 
control but found out it was easier just 
to spend money on a public relations 
program. 

All of us agree with STARCHROOM 
LAUNDRY JOURNAL in commenting 
about the MacIntosh Report, that ev- 
ery plant can stand some improvement 
in quality, This is not the whole an- 
swer to shrinking sales but it is cer- 
tainly a major one. 

The day I was initiated into the 
laundry business we actually had noth- 
ing. The plant was out on strike— 
it was a jurisdictional sort of thing 
and we were caught in the middle. 
Both unions had recruited supporters 
from other locals and were marching 
over one thousand pickets in front of 
the plant. 

We got to work and soon found out 
that the general problem was—and is 
—how to get quality production? Be- 
cause I was wholly ignorant of the 
operations involved in a laundry and 
drycleaning plant my approach to the 
general problem had to be a little dif- 
ferent. Therefore, the program I 
chose to follow was not patterned 
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70 Ib. Perchlor 2-Bath 
Dry Cleaning System 


Best For New Cleaning Departments 


% Diverti-Flo Solvent Control* 
% No-Surge-Over 75 GPH Still* 


x: 3000 GPH Manitowoc-Olson 
Tubular Filters 


*% “Extra-Dry” Filter Muck 
Reclamation * * 


% Automatic Air Controls 

%* Hi-Speed, Hi-Efficiency Recovery Tumblers 
% Twin-Disc Fluid Drive 

% Divided Solvent Storage Tanks 


. . . Best For Modernization 


For special runs, fast service feeder plants, neighborhood 
drive-ins and for modernizing present cleaning departments, 
no other cleaning unit can match a Manitowoc 70 Ib. 
Perchlor 2-bath system. This is the all-new unit that will 
put you in the dry cleaning business with a minimum invest- 
ment. It’s a real profit-maker, producing the finest quality 
cleaning . .. “customer approved” cleaning that brings in 
new laundry bundles for one-stop business. 
Every Manitowoc dry cleaning system has the features you 
need to get a larger share of the cleaning market. In addi- 
tion to the exclusive features noted above you get Marlow 
self-priming, centrifugal pumps; solvent coolers as standard 
equipment; positive-seal, self-aligning doors; and space- 
saving design, adaptable to a variety of plant layouts. 
Ten Models —A Size and Type Made to 

Order for Your Cleaning Operation 


35 lb. and 70 Ib. capacity models — 2-bath and single-bath 
for synthetic solvents. 2-bath and single-bath for 105°F 
and 140°F Petroleum solvents. (70 lb. petroleum unit 
available for 105° F only at present. ) 


Equip your plant mow for better dry cleaning quality — 
go modern, go Manitowoc! See your Manitowoc distributor 
or write for complete details. 


MANITOWOC ENGINEERING CORP. Dept. MRS-8 


, 


* Patented **Pat. Pend. 
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MANITOWOC, WIS. 


Finest 2-Bath Cleaning with 
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Only Manitowoc advanced dry cleaning systems give you 
Diverti-Flo positive solvent control for true 2-bath per- 
formance from the 2-bath process. Absolutely no solvent 
intermix during any cycle of operation! A real solvent- 
saver! You're always sure of perfect, top-quality cleaning. 


© Porthhor 
A Complete Line of Synthetic MOF JOBE 


and Petroleum 
DRY CLEANING SYSTEMS 
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after what I thought the people should 
know and do. But rather as an edu- 
cational period for myself. 

It was, therefore, necessary to have 
a meeting with the supervisors of the 
organization to fix and recognize defi- 
nite responsibilities and authority. And 
to provide a daily routine for effec- 
tual operation with a minimum of 
direction from me. At that point I 
wasn't capable of giving direction. 

This is not to be confused with a 
system. A system is regulating and 
not necessarily constructive. It is not 
the end in itself and must be constant- 
ly watched so as not to develop a 
constricting or stifling influence. 

We continued these meetings quite 
frequently, They served as a cement- 
ing of confidence and it added to the 
persons’ prestige because it indicated 
to the people that their boss was ac- 
tually a part of policy. 

With the support and confidence 
of the supervisors the next thing for 
me was a study of job analysis and 
evaluation. We all should have some 
process of critically evaluating oper- 
ations, duties and relationships of jobs 
followed by the summarizing of these 
data into individual reports of job 
descriptions. Too often we take this 
too lightly and use only general infor- 
mation on the particular tasks which 
are included in various jobs. Which 


points out that we cannot have good 
evaluation without good analysis. 

I chose a guide familiar to most of 
you—Special Report #165 from the 
American Institute of Laundering, 


called Methods Simplification. It’s 
really quite simple after you get used 
to those crazy lines and mixed-up 
symbols. 

By now we were moving along and 
my first place of actual participation 
was in the washroom. After gaining a 
speaking knowledge of the names of 
supplies and their functions I asked 
the washman if I could wash a load. 
To show you his willingness to cooper- 
ate he even gave me his piece of 
chalk. Yes, that piece of chalk was 
the only control in the washroom. 
Small wonder the work was poor. 

Clipboards were immediately at- 
tached to the washers and formulas 
mimeographed to be used and turned 
in for each load run. The amazing 
thing about this was how on earth 
any representative of the supply com- 
pany could possibly believe the prod- 
uct could do a good job unless ade- 
quately controlled. It turned out that 
the supply man could never get the 
cooperation of the former manager 
who regarded any suggested change 
as an insult to the way he had always 
done things. 

Every supply company has good 
technicians in the field but in order 
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Thorough checking and analysis of wash- 
wheel formulas, refinements in equipment, 
good maintenance have been contributing 
factors in management effort to build quality 


to accomplish a job they must also be 
able to get along with your washmen. 
Being humans this is not always pos- 
sible. 

We insist that the field technician 
bring his kit in and follow at least one 
load every time he calls. We go over 
his findings and discuss recommenda- 
tions with the washman and also the 
results of AIL test pieces. He has a 
hard job because he can’t make the 
washman look bad and yet he cannot 
deny results to you. He is a very ca- 
pable tool supplied for your use—be 
sure to use him. If you think they 
aren't interested in you just ask them. 

I mentioned AIL test pieces, I 
found a whole drawer full of these 
but no one knew what they were for 
or how to use them. With considera- 
ble embarrasment we called the AIL 
and were given the lowdown on their 
purpose and function. They were im- 
mediately placed in use and were so 
bad that the washman hated them. 
But as the controls came in the plant 
the results improved until we were 
in the “excellent” column. Now the 
washman eagerly awaits their return 
because he has confidence in himself 
that results will be good. 

This was the best single control 
we have used and it was most for- 
tunate for me that I started with it 
first. It gave a clear indication of im- 
provements being made. The people 
in the plant were able to see the dif- 
ference. They began talking about 
how nice the work looked, The super- 
visors were instructed to brag about 
it. The news even reached the route 
salesmen. 

Everyone gave me the credit and 
my stock jumped several points, Con- 
sequently, as I went on to the other 
departments my suggestions were re- 
ceived with a far greater degree of 
authority than they would have been 
otherwise. 


That was the beginning of our 
training program. From here on I re- 
peated the process of studying AIL re- 
ports and bulletins and then embarked 
on the method. 

Now maybe you are beginning to 
think that about this point we had 
things pretty well whipped and were 
even getting quality. Nothing could 
be further from the truth. 

All employees do not swing around 
as easily as others and we had started 
off with a particularly bad attitude. 
Furthermore, the equipment had not 
received proper care and was badly 
in need of repairs and maintenance. 

An example of this was the flatwork 
ironers—a 6-roll and an 8-roll, and not 
a good bearing in either one. You can 
imagine the consistency of pressure 
that could be maintained. 

We were still in a sorry plight. We 
had some equipment that we couldn’t 
use any more in its present condition 
but didn’t know what to do with it. 

But piece by piece we got to every- 
thing and everyone before I discov- 
ered we could also standardize our 
hiring. 

The plant that does the most real- 
istic job of gathering a crew will pro- 
duce better work and with lower 
costs than its competitor. 

Very few of you would think of 
selecting a soap by its container alone. 
You want to know its specific qualities 
to perform under given conditions. 
It is obvious that you wouldn’t buy a 
low vegetable-oil-base soap built with 
a mild alkali to be used in washing 
badly soiled white cotton material. 
Yet just as bad a job of buying is being 
done every day in industry hiring. 
And the results are just as unsatisfac- 
tory. 

Until this point the supervisors usu- 
ally hired anyone who came in if we 
needed help, regardless of size, shape 
or ability. 

The AIL relieved me of my dilem- 
ma by telling me where to buy a sim- 
ple standard dexterity test. Now, 
everyone is given the test and no one 
is hired if he receives a poor grade. 

It was at this point that we first 
began to seriously consider quality. 
We hear of this plant and that plant 
being a quality plant. What could be 
we do to qualify for this rating? 

We found out that to qualify for 
anything you must furnish the know]l- 
edge, skill and care necessary. Neces- 
sary to what? Necessary to be as good 
or better than those you are compet- 
ing with. 

If I have the desire and drive to 
furnish our organization with the nec- 
essary knowledge, skill and care to 
beat my competitors it won't be too 
long before my quality will qualify 
with yours and yours and yours. OC) 
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If your fender cloths look like this after 6 weeks... 


YOU NEED 


March 15, 1957 


Both cloths shown here have been used and laundered 6 times, receiving 
identical treatment. What happened to the first one is an old story in the 
rental laundry field—conventional fibers can’t stand up under laundering 
and exposure to chemicals. DYNEL, on the other hand, is unaffected by 
battery acids, stoutly resists the rigors of commercial laundering. That’s 
being demonstrated over and over, in use on the job. For a more profitable 
rental operation, get DYNEL. We’ll be glad to send a list of suppliers. 


DYNEL acrylic fiber ¢ Union Carbide and Carbon Corporation 30 East 42nd Street, New York 17, N. Y. 


35 





Small-town plants like this one in Artesia (population 8,000), New Mexico, have special probl 


in boosting sales. But plantowner Howard 





Whitson (recently elected president of New Mexico Drycleaners Association) has worked out some satisfactory answers 


Promoting Sales in the Small Town 


Every plant must plan to sell aggressively; 
the size of the market makes no difference 


NO LAUNDRYMAN can afford to sit 
back and wait for business to roll ip 
no matter how small a town he’s serv- 
icing. He’s got to go out after it. 
Every plant operator knows this 
but, all too often, the words “sales 
promotion and advertising” are asso- 
ciated with spending large sums of 
money. They needn’t be. Some of the 
best promotions don’t cost a penny. 
As a case in point consider the $2 
bill idea used. by Artesia Laundry & 
Cleaners of Artesia, New Mexico. 


$2 Bill Idea: The Artesia plant with its 
30 employees ranks as the third 
largest industry in a town of 8,000 
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By LOU BELLEW’ 


people. The plant has been dperating 
here successfully for the past 32 years. 
But there’s still room for improvement. 
Plantowner Howard Whitson found 
this out three years ago when he tried 
to solicit some linen supply business 
from a local grocer. The man refused 
because, as he put it, “the Whitsons 
don’t patronize me.” Mr. Whitson’s 
answer to this was that at least three 
of his laundry employees lived in the 
grocer’s neighborhood and they pa- 
tronized him. But it was no: good. 
The rebuke bothered Mr. Whitson. 
Other businessmen might be refusing 
service for the same reason. He 
needed something which would prove 


to local merchants that everyone in 
town profited from his payroll. 

Mr. Whitson remembered that on 
several occasions a few of the local 
firms met their payroll with silver dol- 
lars. It was a stunt and usually lasted 
for just one pay period. But it gave 
him an idea, He made arrangements 
with the bank to get a sufficient num- 
ber of $2 bills to meet his plant’s 
$1,200 payroll each week. (The plant 
had always paid its employees in cash 
so as not to impose on local merchants 
who would otherwise be obliged to 
have money on hand to cash payroll 
checks.) The bills are rare here and 


* the effect was immediate. Everyone 
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HYDRAXTOR 


Higher operating 
pressure for better 
and faster extrac- 
tion. 


) for irself.-: vom f 
— *x New Method 


N e 
« HIGH PRODUCTI of Extraction! 


cost 
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» LOWEST OPERAT! @®No Vibration ®@Noiseless 
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WRITE, WIRE OR 
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Water ame 
Extracts Water With 


3500 TOUHY AVE., CHICAGO 45, ILL. 





in town knew at once where those bills 
came from. 

Surprisingly enough, it was six 
months before the two-dollar bills 
started coming back to the bank in 
any quantity. People were saving 
them as souvenirs and even now some 
folks come in for new bills to send out 
as Christmas gifts. Tourists carried 
many of them away from town. 

The plant has been using the idea 
for the past three years and Mr, Whit- 
son feels it’s the best thing the firm 
ever did; there’s no thought of stop- 
ping it. 


Personalized Letters: Another inex- 
pensive but effective idea that Artesia 
Laundry uses to stimulate sales activ- 
ity is personalized mailing. Monthly 
statements and direct-mail pieces go 
out on different-colored stationery 
each month. The addresses are written 
out in longhand and there is nothing 
else on the envelope to indicate the 
letter is from a business firm, Manage- 
ment believes that such letters have 
a better than average chance of being 
read. 


Gift Certificates: On occasion the firm 
presents certificates to various civic 
and women’s clubs entitling the mem- 
bers to $2.50 worth of laundry and 
cleaning service. New residents and 
as many nonusers as possible are ex- 
tended the same offer. 

During one recent month 450 non- 
users were invited to send in five 
shirts that the plant would do free of 
charge. There were 375 takers and 
of this number 75 were listed as regu- 
lar shirt laundering customers three 
months after the tria] offer expired. 


Maintain Appearance: Mr. Whitson 
also believes in promoting sales by 


keeping the plant in good condition 
and making it easy for people to trade 
there. The present building was com- 
pleted in 1947 at a cost of $77,000. 
It would cost about $108,000 to re- 
place it now the way building costs 
have gone up. 

Brick walls 12 inches thick with 4- 
inch inside space provide dry walls 
with no sweating problem and insure 
ideal insulation. Inside walls are of 
smooth light-buff brick and need no 
painting to be attractive, Cleaning up 
is simple since the interior walls can 
be scrubbed down easily. 

One side of the plant property pro- 
vides space for parking 35 cars, so 
there is adequate room on this corner 
property for a drive-through in case 
it is ever deemed necessary. 


Satisfy Customers: The best way to 
promote laundry sales, of course, is 
to give the customers the kind of serv- 
ice they want, The city water coming 
from deep wells is 38 grains hard. A 
big volume of heavily soiled khakis 
comes in from local oil-field workers 
who insist they be washed and fin- 
ished well enough so that they can be 
worn with pride in local places of 
business before being worn out around 
the oil rigs. Once on the job, the im- 
maculate khakis are turned quickly to 
what is known as black black. 

Mr. Whitson says his best washing 
formula is to use 6 quarts of cleaning 
solvent in the wheel for every 100 
pounds of soiled khakis. To this he 
adds a half pint of oil-emulsifier. 

Starting at 120 degrees on the first 
suds he runs the load 5 minutes and 
then raises the temperature to 170 
degrees for 20 minutes more, After 
two rinses, the load is treated to a 
light suds of alkali and standard soap 
solution to clear the pockets and lin- 


ings of residue, and rinsed again. Mr. 
Whitson says the formula will remove 
all types of soil from these garments 
except carbon stains. 


Formalized advertising 


In addition to these ideas, Artesia 
Laundry spends close to 3 percent of 
its $160,000 annual gross sales on 
“standard” advertising such as phone 
books, community projects, radio and 
television. 


Radio: Radio advertising consists of a 
daily 10-minute spot (at 7:45 a.m.) 
called the “Button Box” by a local an- 
nouncer of the same name. The an- 
nouncer generally sits in some local 
store window downtown and com- 
ments on various folks on their way 
to work, Needless to say, any similar- 
ity to a “good” program is uninten- 
tional. The broadcast is punctuated 
by the quacking of pet ducks, barking 
dogs, etc. At one time the announcer 
ran the show direct from his bedroom. 
The strangest part of it is he has a lot 
of listeners. 

Mr. Whitson is of the opinion that 
a radio commercial has to be dis- 
tinctly different nowadays in order to 
attract attention. Other advertisers 
seem to agree for they plead with the 
announcer never to do anything that 
might improve the format . . . or 
they'll drop their accounts. 


Television: Since it is difficult for one 
plant to make a dent on television all 
by itself, Artesia spends $80 a month 
in a cooperative campaign promoting 
a widely known method of cleaning. 
The expenditure covers five one-min- 
ute spots each week—three in the 
afternoon and two evenings, Every 
bit of promotion helps. OO 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Feb. 2—1.5% more than last year 


M. R. Weiser ¢> Co., New York 


New Jersey 


five weeks ended 
Feb. 2—1.0% more than last year 


M. R. Weiser & Co., New York 


Southeast 


Dec.—No change from last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
5—2.9% less than last year 
‘ 12—1.8% more than last year 
. 19—6.1% more than last year 
. 26—1.3% more than last year 
2—0.3% more than last year 


Carruthers & Co., Boston 
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RED EDGE KNITTED PADDING 


Available in the right Types and Styles 
for all your Finishing Equipment! 


STANDARD %”" and 5%” 
FOR FLATWORK IRONERS: %,” and 4,” 
Styles in Rolls, or Cut and Bound Pads. 
FOR PRESSES: 5/,” Style, Redi-cut and Bound 
Pads. Also available in Press Padding Rolls. 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 
Pad Styles. 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders ched. 
Asbestos: Asbestos Binders attached. 

s 

All 3 Double Thick Cut and Bound Pads 
available WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 
asbestos styles for Flatwork Ironers using 
spring padding. 





HOW TO HOLD 
your BEST cusTOMERS..- 


give them 


RED EDGE 


Knitted Padding, 


Perfection of finish is the hallmark of quality in the bundles you 
deliver. It holds old customers, helps you win new ones. And 
the “Perfection” Finish delivered by RED EDGE Knitted Pad- 
ding is something no home ironer can duplicate. Give your house- 
wife customers flawlessly finished flatwork free of wrinkles, 
scorching and “ironer shine” . . . give the men in their lives 
snowy white shirts with crisp, wrinkle-free collars and cuffs and 
beautifully finished sport shirts that look better than new . 
and you'll have a sure hold on repeat business, a firm grip on 
laundry PROFITS! 


On your flatwork ironers and presses, RED EDGE gives you 
constant assurance of customer satisfaction. Its unique, resilient 
construction exerts firm, constant pressure, absorbs billows of 
steam, gives utmost protection to buttons, seams and hems. RED 
EDGE saves money in your plant, too. It’s easy to change, saves 
dressing time and trouble, and it’s available in the right types and 
styles for all your finishing equipment. 


Give your customers the finest in finish by using Knitted Pad- 
ding on all your flatwork ironers and presses. Ask your Supply 
House for RED EDGE today! 


RED EDGE 


Knitted “Padding, 
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g dock runs entire side of Elite Laundry plant in Baltimore. The 41 laundry trucks unload onto a 40-foot conveyor that, in 


turn, dumps bundles « on a 112-foot conveyor that carries work to marking department. Of the 41 trucks, six back up to a loading dock that has 
20-foot laundry bins and drycleaning racks. Other 35 trucks have 12-foot bins and racks. Six diaper trucks now unload right in washroom and 
load under plastic canopy in fenced yard adjacent to folding room 


“So We Had To Move...” 


By GEORGE Y. KLINEFELTER, Jr. 


Assistant General Manager 


Elite Laundry Company, Washington, D. C. 


IN JANUARY 1953 a newspaper ar- 
ticle said that the Redevelopment 
Commission of Baltimore had set up 
an area earmarked Zone 12, for rede- 
velopment. Zone 12 had within its 
boundaries a_ reinforced brick-and- 
concrete building three stories tall 
with a half basement. This 96,000- 
square-foot building was the Elite 
Laundry Company of Baltimore; it 
had been there for 40 years and could 
have stayed 40 more. 

The Redevelopment Commission 
gave us enough assurance to start the 
wheels rolling. But no one could say 
how much we'd get or how soon we'd 
have to move. 

We finally received official notice to 
start moving 22 months later, in Octo- 
ber 1954. They wanted us to build 
and move in three months, It took us 
ten. 

How much can we spend? We did 
not know this until a year later on 
October 28, 1955. Between January 
1953 and October 1954 a lot of plan- 
ning was done at Elite. We had two 
appraisals made on our building, 
land, and equipment that could not be 
moved. These separate appraisals 
came out within 1 percent of each 
other, roughly $1,100,000, This is 
what we thought we had to spend. 


40 


We thought out a large plant vs. 
four small package plants. We looked 
for locations to buy. We found an 
existing wholesale drycleaning plant 
(Premier) and an existing laundry 
(Urban) for sale. These were sepa- 
rated by an alley which could be pur- 
chased from the city. We took options 
on both, and later bought both with 
borrowed money. 

We hired Mr. Clyde Geddes, a con- 
sulting engineer from New Port 
Richie, Fla., to assist Mr. Morgey, our 
plant superintendent, and me in mak- 
ing a layout. 

Then came the biggest blow. The 
city offered us $250,000. We knew 
we were worth $1,100,000. Should 





George Y. Klinefelter, Jr., is 
a graduate of the Georgia Insti- 
tute of Technology. He has 
worked for Stevenson, Jordan & 
Harrison (Management Consul- 
tants), Elite Laundry Company 
of Philadelphia, Inc., Elite Laun- 
dry Company of Baltimore, Inc., 
and is now assistant general 
manager of Elite Laundry Com- 
pany of Washington, D. C., Inc. 











we go to court? It would take two 
years. We didn’t have the time; and 
besides, if a jury saw our building 
after we moved out, with pipes and 
wires dangling loose everywhere, we 
might get less than $250,000. We ne- 
gotiated. We showed building costs, 
land costs, rigging estimates, piping 
estimates, etc. The final figure agreed 
on was $650,000 in October 1955, 
34 months after the initial warning. 

With money in hand, we let the 
building contract three days later. By 
December 31, 1956, we were 95 per- 
cent complete in our new home. We 
are still hooking up odd pieces of 
equipment and new conveyors. 

Let us look at some of the advan- 
tages to be gained from our move. 
First, a new building. We chose one 
large plant. We did not want four 
power plants, four garages or four of 
anything. We thought we could do a 
better job in one large efficient plant. 

The new building would be one 
story high for production area. No 
more elevators to cause bottlenecks. 
Perhaps we could improve working 
conditions for our employees, A cafe- 
teria was planned and better and 
more conveniently located lavatories. 

Second, a new layout was to be 
gained, Laundry in one building (the 
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iddax 


Complete washing compound 
for colored work 


Rapidly dissolves soils, brightens colors — RIDDAX® saves 
time by washing more classifications of colored work together 
— actually washes light and dark colors like they've never 


been washed before! 


Redeposition of loose dyes on fabrics is prevented by a 
colloidal ingredient in RIDDAX which adsorbs fugitive dyes, 
improves quality of work. What's more, RIDDAX — with 
its unique combination of oils, solvents and special alkalies — 
rapidly dissolves soil, removes perspiration stains at high or 
low washing temperatures. 


For the lowest use-cost known, this complete detergent gives 
you clean, sweet-smelling clothes that are soft and absorbent, 
not streaked or faded. (It is also ideal for greasy overalls, 
mops, kitchen towels!) 


For a demonstration of RIDDAX in your own 
laundry, call your Wyandotte jobber or representative. 
W yandotte Chemicals Corporation, Wyandotte, Mich. 
Also Los Nietos, California. Offices in principal cities. 


yandotte 
CHEMICALS 


J. B. FORD DIVISION 
SPECIALISTS IN LAUNDRY WASHING PRODUCTS 
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old Urban) and drycleaning in an- 
other (the old Premier). 

Within each service—laundry, dry- 
cleaning, diaper and specialty—we 
could obtain a better workflow. No 
back flow or crisscross of work. A 
straight-through ‘pattern that would 
be more efficient. 

The departments within each serv- 
ice could be more efficiently arranged 
to allow easier supervision, less waste 
motion between the different opera- 
tions and possible new methods. of 
handling some articles. 

Also, we could get the office force 
out of various corners and off the 
balconies into one well-located area 
which again would offer easier super- 
vision and better workflow of tickets, 
payroll, ete. 

Third, we hoped to improve our un- 
loading and loading condition for our 
route salesmen, In the old plant we 
sent the finished work from the sec- 
ond and third floors to the first floor 
by elevator and placed it in the bins. 
The route salesmen trucked it as 
much as 300 feet to their trucks, 
parked on Biddle Street. Rain and 
snow fell on the bundles. The soiled 
work was unloaded into trucks, 
pushed to the elevator and taken to 
the third floor. The drivers had only 
a cubbyhole on a balcony for a set- 
tling-up office. 

Fourth, we had a chance to im- 
prove our boiler and steam facilities. 
We hoped to receive more benefit 
from our fuel dollar. Our boiler room 
could be much more automatic, Our 
steam and hot-water supply could be 
greatly improved. 

Fifth, we would have a new elec- 


trical system. Proper size wire to pre- 
vent line loss, purchased power at 
13,000 volts to get a more economical 
rate, more capacity for expansion, bet- 
ter balance on our three-phase power 
circuit to reduce the rate, and better 
lighting with fluorescent lights. All of 
these advantages could be gained. 

Sixth, a chance to install new equip- 
ment. This would offer better meth- 
ods and add to the over-all efficiency 
of the plant. In some cases the new 
machinery would save space; in other 
cases, new machinery would decrease 
human error. 


Problems to be met 


Now, let’s consider some of the dis- 
advantages. 

First, where is the money coming 
from? We thought the city would sup- 
ply it, but we soon found out that we 
were wrong. The estimated moving 
cost was $900,000. The city settled 
for $650,000 and we had to borrow 
$250,000. This short-term loan was 
changed to a mortgage as soon as the 
new building was built. We had just 
recently paid off all the mortgages 
on our old building; now we were to 
have a new one. 

Second, what will be our new em- 
ployee situation? Will we be further 
from the labor market? The public 
transportation will not be as conveni- 
ent. How will we handle employees’ 
cars? Our new location has over 350 
delivery trucks operating from the 
Good Humour Ice Cream Company, 
the Cloverland Dairy, Monumental 
Rug Storage and now Elite, all with- 
in two blocks. Will we lose any of our 


New washroom has less square footage than in former plant, requiring close-together place- 





ment of washwheels. Soiled bundle hopp 
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is seen s 


ded from ceiling in middle of room 


Elite’s Moving Costs 





. Buildings purchased 
Urban 
This includes $4,000 
worth of volume, 12 
trucks, old equipment 
as well as building. 
Premier, building alone. 125,000 


. Alley, bought from the 
city 3,000 

New water main, bought 
3,500 


. New building and reno- 
vation cost 
Extras on contract, in- 


170,000 


cluding new roofs, paint- 
ing, changing the origi- 


nal contract, etc. ..... 99,500 


. New equipment and con- 
72,000 


20,000 feet of pipe and 
25,000 
25,000 


Pipe covering 14,000 


Return system, plans and 


equipment 25,000 


. Water softeners and re- 
12,000 


. Electrical contract 72,000 


Sprinkler contract 18,000 


Boiler—500 hp. ...... 28,000 
Pipe, valves, feed treat- 


ment, etc. 


20,000 


. Lawyer fees, titles, etc.. 
$991,000 
$650,000 


$341,000 


20,000 


We received 











employees because we will be further 
from their homes? (Only two.) 
Third, how close to the laundry 
market will our fleet and plant drive- 
in be? Our new location was not as 
centrally located as the old plant. 
Some drivers had to drive further to 
their route areas, others had less dis- 
tance to drive, so the total fleet miles 
remained the same. This would not 
have been true had we purchased va- 
cant land on the edge of town and 
built a new building. We were for- 
tunate in obtaining a place for a call 
office opposite our old plant so that 
we could hold our volume there. 
Fourth, how much time do we have 
to arrange for the move? Time to find 
a location, convert old buildings for 


STARCHROOM LAUNDRY JOURNAL 





UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
loading tumblers on the market. Automatically 
unloads in approximately 12 seconds! And its 
large (34-inch) door opening makes loading 
almost as fast! Capacity: 100 pounds dry weight; 
available in both steam and gas-heated models. 

Ruggedly built by the world’s largest manu- 
facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 
do a big job in your plant... now and for many 
years to come! 


Contact your Huebsch jobber or write 
for complete details. You will find 
the price surprisingly reasonable. 


HUEBSCH 


MANUFACTURING COMPANY 
3775 N. Holton St., Milwaukee 1, Wis. 
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Soiled-bundle conveyor, 112 feet long, carries work up from unloading dock to marking room 
situated in balcony-type position beneath plant roof 


our use, or build new ones, was the 
biggest problem. Buying in a hurry 
can often be more expensive. Building 
an entire new building can be a long 
job considering the shortage of struc- 


tural steel. We chose two existing 
buildings and built a building in be- 
tween them. 

Fifth, what about new machinery? 
Some existing machinery cannot be 
moved economically or physically. 
Some of it is built into the building. 
In our case, the boilers, the hot-water 
tank and the water softeners were 
built into the building. We could not 
disassemble and continue operation 
and the cost would have been prohibi- 
tive. Our electric panels could not be 
moved because their size was inade- 
quate and, again, we could not oper- 
ate without them during the move. 
Some of our presses could not be 
moved because of their age. They 
might have lasted five years where 
they were, but to unhook, rig, haul 20 
blocks and repipe them was not eco- 
nomical, They had to be replaced. 

Here again we had to have money 
to spend that wouldn’t normally be 
spent. How about the availability of 
these new machines we needed? It 
took eight months to get a new 500 
hp. boiler, for example. Time was val- 
uable. 

Sixth and last, but most important, 
how do you move a laundry doing a 
$1,200,000 volume a year? Obviously, 
you can’t shut the doors on the old 
plant and open the doors eight weeks 
later at the new plant. 
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We quickly decided not to move 
one department at a time. That would 
have meant operating under two roofs, 
20 blocks apart, at the same time and 
trucking work back and forth, Also 
some departments, such as four 8-roll 
flatwork ironers or 13 washwheels, 
were physically too large to move 
over a week end, or even in a week. 

We moved the diaper service on a 
week end. Before that week end came, 
we had installed one rebuilt 42-by-84 
washer in the new washroom, eight 
new twin tumblers in the folding room 
and a boom over the 50-inch extrac- 
tor space. We moved one 42-by-84 
unloading washer, one 50-inch extrac- 
tor, two 30-by-36 tumblers, a 30-inch 
conveyor, six folding tables, bins, 
trucks, hampers, soap tanks and sup- 
plies over the week end. 

In drycleaning, the problem was 
about the same. The cleaning equip- 
ment was new. The four silk units 
were new. The slickrail was hung and 
we moved three presses and a still up 
from the old plant. On the week end 
we moved four spotting boards, three 
presses, the sewing and tailoring de- 
partments and the wetcleaning de- 
partment. 

The laundry presented a different 
problem. We cut it in half. Fortun- 
ately, we had two, or multiples of 
two, of each type of equipment. We 
shut down half the washroom, two 
8-roll ironers, five shirt units and 
three wearing apparel units. The re- 
maining equipment was operated on 
two shifts. We stayed on this two-shift 


operation in the old building while 
we cleaned, moved, installed, rebuilt 
and checked out the equipment we 
had shut down. 

Some things we had only one of or 
could not do without. These were 
moved over a week end that started 
at 1:00 p.m. Friday and ended at 
8:00 p.m. Sunday. The big switch, a 
60-inch extractor, two 30-inch extrac- 
tors, one 48-inch extractor, two small 
fugitive washwheels, two 42-by-84’s, 
one 42-120 washwheel, one 3-girl shirt 
unit, one 3-girl wearing apparel unit, 
one marking conveyor, one identifica- 
tion monorail system 300 feet long, 
and all the scales, desks, hampers, ta- 
bles, supplies, bundle tyer, paper cut- 
ter, office equipment, safes and the 
hundred small items that no one ever 
thinks about. We used jeeps, 37 laun- 
dry trucks and the Baltimore Rigging 
Company, which rented trailers from 
another company. 

On Monday morning, the day shift 
of production employees came in to 
the new plant. They had been on a 
tour of their new home the week be- 
fore. After changing clothes, they 
cleaned the debris from their own 
work stations and started to work. On 
Tuesday night, we were five hours be- 
hind production schedule, but the 
route schedule was maintained. By 
Friday night we were on production 
schedule. The only delay or inconveni- 
ence we had caused our customers 
was a sign saying “No One-Day Serv- 
ice This Friday”"—the day we started 
the big switch. 

We stayed on the two-shift opera- 
tion for three weeks in the new plant. 
During that time we installed the re- 
maining equipment from the old plant. 

If we had to pick out the one thing 
that really made our move easier, we 
would, strangely enough, have to say 
it was the steel strike in July and 
August of 1956. During that time we 
hired eight mechanics with welding 
ability from the Sparrow’s Point Yard. 
Their help made it possible to install 
all the equipment in a short time. We 
put in over 12,000 feet of steam, re- 
turn, water, air and vacuum headers. 


Benefits of move 


I have been over the possible ad- 
vantages and disadvantages of the 
moving operation, but what did we 
actually gain? 


1. We reduced our work force from 
355 to 335, a saving of 20 employees. 


2. The loading and unloading of 
laundry and diaper trucks were great- 


ly improved. 


3. We eliminated many push trucks 
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THe ‘NOUSTey 


Here is a tailor-made Steiner Sales | STEINER SALES COMPANY 
program for you: i 740 Rush Street, Chicago 11, Ill. 


3 
1.A me — Pt ace ue call ~ a se pat Please send me complete details on how | can get a bigger a 
Sk ee ee ee i share of the CONTINUOUS CLOTH TOWEL MARKET! F 


in the business of selling and processing continuous 
toweling. 

2. Steiner provides you with three different types of Name 
continuous towel cabinets fully guaranteed and 
backed up by Steiner precision engineering. 

3. Complete machinery and technical data on process- Company 
ing continuous toweling. 

4. Selling aids and brochures to help your salesmen 
promote continuous toweling. Address 


@ City yO ee 4 














SALES COMPANY 
740 Rush Street, Chicago 11, Ill. bm» me ee Pee SS a 
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by using conveyors. All finished laun- 
dry work is carried to the loading 
dock by two conveyors. All pins and 
nets from the flat department are car- 
ried to the marking room by a chain 
conveyor. 


4. The new plant is easier to super- 
vise. The laundry is on one floor in- 
stead of three. All the office girls are 
in one room with glass partitions in- 
stead of in various corners or on bal- 
conies. The customer service depart- 
ment and switchboard are in one large 
room. 


5. In our new plant we have a 
lower fuel bill. Our budget figure in 
1956 was 2.2 percent; in 1957 it is 
1.7 percent—a saving of $20 per 
month for the 2% months we have 
been in the new building. We also 
have the right to purchase from the 
Gas & Electric Company the switches 
and transformer in our electric vault. 
This would allow us to meter our cur- 
rent on the 13,000 volt line instead of 
the 110 and 220 volt line. High-ten- 
sion metering will save us $200 a 
month. 


6. We have a new return system 
in our plant. We think it is doing a 
fine job. There are only four traps 
in the entire plant. One on each of the 
two steam-oil heaters in the boiler 
room and one on each of the two hot- 
water tanks. There are eight heating 
systems in the building. The biggest 
serves the four 8-roll ironers, five 
wearing apparel units and 10 shirt 
units. The condensate from all these 
machines is pumped directly to the 
boiler at 340°. The 500 hp. and 300 


hp. boilers steam between 140 and 
150 p.s.i. This steam is reduced in the 
Urban building to 125 p.s.i. and in 
the Premier building to 125 p.s.i. and 
75 p.s.i. 

The combination of large pipe size 
with dryer steam and the system has 
made our presses and ironers much 
hotter. An example of this is a con- 
stant 340° on the first chest of our flat- 
work ironer, The larger pipe size also 
allows us capacity to expand our vari- 
ous departments. 

The hot-water supply in the new 
plant is much more constant. By using 
two thermostats in our open-type 
heater with a 10,000-gallon roof tank, 
we maintain 175° plus or minus 24%° 
all day under any load. The first ther- 
mostat, set at 177°, controls the steam 
flow through the steam bundle, while 
the second one, set at 175°, controls 
the entering flow of cold water. If the 
hot-water temperature drops to 175°, 
we shut off the cold-water supply so 
the temperature cannot drop further. 

The system is also much easier on 
the boiler. All feed water is deaerated 
before it enters the boiler. The feed 
water is fed continually through mod- 
ulated motor-operated valves. The re- 
turn from the laundry “A” units is put 
back to the boiler at 340°, as men- 
tioned before. Boiler treatment is also 
fed continually through metering 


pumps. 


7. We also gained some new equip- 
ment. In the flat department, we sub- 
stituted 16 twin tumblers for 12 con- 
ventional tumblers. That gave us more 
pockets with a total of 8 hp. instead 
of 60 hp. for the motor. In diaper 
folding, we replaced 16 tumblers with 


8 twin tumblers and conserved floor 
space. We used automatic washer-ex- 
tractors with Stoddard solvent in place 
of open-pocket equipment with 140°F 
solvent. Here we saved on solvent cost 
and eliminated one man in the clean- 
ing room, We also added four silk 
units and discarded four ironing 
boards in drycleaning. This gave us 
more production and better quality. 


8. Our new building is easier to 
clean. It is 12,000 square feet smaller 
than the old plant. The floors are con- 
crete with master plate, a hardener, 
on the surface. 


9. Our employees gained much 
from the move. They now have a cafe- 
teria in which to enjoy their rest peri- 
ods and lunch hour. Their dressing fa- 
cilities and lavatories are much im- 
proved and are more conveniently 
located. The lighting system is im- 
proved and ventilation is improved. 
We also have our own black-topped 
and fenced-in parking lot across the 
street for employee parking. We also 
use it for spare company trucks. 


10. The new plant drive-in, the 
service department and the executive 
and general offices are air-conditioned 
by a 20-ton unit. This is a great ad- 
vantage, especially in the Baltimore 
area where humidity is high all the 
time. This makes for more efficient 
production in the offices and better 
napping conditions for the bosses. It 
may be easier to obtain help in the 
future with air-conditioned offices. 

I think the new building is worth 
all the time, trouble and money that 
it took to make it possible. OO 


Employee cafeteria (shown here), dressing rooms and additional lavatories are features of new Elite plant especially designed to improve 
working conditions 
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PROSPERITY SERVICE 


ependable as your family doctor! 


WHEN PLANNING A NEW PLANT OR MODERNIZING YOUR 


PRESENT PLANT . . . PROSPERITY HAS MOST TO OFFER FROM 
BASIC PLANNING TO FULL AND EFFICIENT OPERATION 


NATIONAL SALES AND SERVICE ORGANIZATION 
Prosperity representatives can offer a complete and related set-up 
of Prosperity equipment for laundering and/or cleaning . . . anywhere! 
They are supported by the Prosperity Technical Planning Department 
... first and foremost in planning complete laundries, 
cleaning plants or combination operations. 


COMPLETE INSTALLATION SUPERVISION 
Prosperity’s competent staff of factory-trained service engineers, 


located throughout the country, provide supervision 
of complete installations, and have the on-hand service and parts 


to keep Prosperity equipment operating at top efficiency. 


COMPETENT TRAINING AND SUPERVISION OF OPERATORS 
Service men are trained in installation and maintenance, 
and operators are trained in all departments of operation. 
These are the trained people that set up and keep 
a Prosperity-equipped plant in production. 


The Prosperity Man 


HAS THE COMPLETE LINE, 
THE PLANS AND THE SERVICE 


ii, 
ey 


AUTOMATIC PRECISION POD 
SYNTHETIC CLEANING 


Rivrn ore” 
Main Office and Factory, Syracuse 1, N.Y. 
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Attract woolen blanket business your way! Let your cus- 
tomers know how inexpensively you can protect their 
blankets against moths before they’re put away for 
the summer. 


Dependable Pennsalt Erustocipe®, employed in a spe- 
cial treating bath, helps woolens repel moths all season 
long—in fact, till the next washing. 

ERUSTOCIDE is the same fine Pennsalt sour you use 
regularly for color-setting, for acid-washing fugitives, and 
for producing fluffy, sweet-smelling, easy-ironing flatwork. 


° 


Put ERUSTOCIDE on this extra job of bringing new woolen 
blanket business to your plant. Here’s how Pennsalt helps 
you tell the world: 


@ “Rusty the Moth” buttons for your drivers’ lapels, to 
build customer curiosity 





@ Small pocket displays for driver use, showing actual 
patches of ERUSTOCIDE-treated and untreated blankets, 
dramatically proving ERUSTOCIDE’s power in moth 
repellency 





@ Bundle inserts and counter displays 


@ Newspaper ad mats 








ASK THE PENNSALT LAUNDRY DISTRIBUTOR how you can 
use this hard-working promotion kit for increased blanket 
business. Or write Laundry & Dry Cleaning Dept. 441, 
Pennsylvania Salt Manufacturing Company, Three Penn 


Center, Philadelphia 2, Pa. 


PENSAL® silicated alkaline detergents PERCHLORON® high-test calcium hypochlorite bleach 
ERUSTICATOR® spot remover 
PENPRIM* sizing 


POWER-PAK* charged-system detergent Po n n sa it 


ERUSTO® laundry sours ERUSTO-CETIC® wet-cleaning sour 


” 
and many other products developed through Pennsalt's wide experience in textile processing. Chem ica Is 


PPOWER-PAK AND PENPRIM ARE TRADE MARKS OF PENNSYLVANIA SALT MFG, CO. 
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Let ‘er roll! Plantowner Bill Jacobs’ first love turns ovt to be a valuable asset in the training of new employees at Criterion. He was a highly 
successful theater manager before he made his name in the laundry industry 


Lights! Camera! Action! 


Custom-made "'talkie" speeds training of 


counter personnel at Kansas City plant 


NEW EMPLOYEES learn their duties 
in short order at the Drive-In Crite- 
rion Laundry because the firm uses 
sound-slides as one of its basic train- 
ing tools. 

The management of this Kansas 
City, Missouri, plant believes in using 
audiovisual aids of this type because: 


1. It saves time, In the 25 minutes 
it takes to run off the film, the new 
employee learns a lot about the com- 
pany, its management, his (or her) 
work. The film shows him what to do 
and how to do it. And it makes a 
more lasting impression. 


2. It simplifies instruction. The 
slides were taken on the premises to 
show actual working conditions. The 
employee knows exactly where his 
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By HENRY MOZDZER 


station is and what he’s expected to 
do once he gets there. 


3. It leads to uniformity. The re- 
cording carries all the basic informa- 
tion every employee coming in con- 
tact with the public has to know to 
do his job. It tells him what to say, 
how to say it and when. Since it is a 
mechanical device, the instructions 
and the emphasis never vary. Nor is 
there any possibility that a particular 
point will be omitted or forgotten, as 
is often the case where training is en- 
trusted to an individual. Being human, 
people never say the same thing ex- 
actly the same way twice. 

Criterion has been using the film 
for the past seven years. The script 
was prepared by plantowner William 
Jacobs who also directed the profes- 


sionals hired to take the photos and 
produce the sound. (Mr. Jacobs also 
served as chairman of AIL’s Educa- 
tional Film Committee for the produc- 
tion of “Every Day Is Monday” during 
his terms as board director for District 
#7.) The whole package, which in- 
cludes two sets of duplicates, cost the 
management $1,800. 

Mr. Jacobs makes no claims to 
originality. The script was based on 
proven ideas that he picked up from 
convention speeches and other sources. 

The theme of Criterion’s film, “Your 
Customer and You,” is to be friendly, 
be helpful, be sympathetic. Mr. Jacobs 
believes these principles are as appli- 
cable in business life as they are in 
the conduct of one’s personal life. 
They are his own keys to success. 

Continued on page 52 
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Atlantic City, New Jersey — Steelman’s 
Laundry went all the way in mechanizing its 
flatwork finishing department by installing 
two Troy Fleximatic Air Jet Folders. Mr. 
Harold Steelman, owner, reports a substan- 
tial increase in flatwork production, even 
with transfer of girl receivers to other jobs. 


There are two big reasons why Troy Flexi- 
matics keep making good news like this for 
laundries. First is the automatic “brain” 


March 15, 1957 


that times as many as four articles at once 
—remembers the measurement of each 
piece — from 18” to 108” — and how to 
fold it. Second is the Air Jet feature itself, 
that eliminates all the troubles of folding 
blades and clutches. 


Many other features help to make this 
folder practical and profitable for laundries 
of nearly any size. Send the coupon today 
— get the full story. 


TROY LAUNDRY MACHINERY, SLJ-357 
Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


YES, please send Catalog YF-31-55 with full information on the 


Fleximatic Air Jet Folder. 


ORGANIZATION 


NAME AND TITLE 





Night view gives some idea of late activity at plant which boasts of having more than one acre of parking space. The 15-hour day makes proper 


training of all counter personnel essential 


Continued from page 50 
The management assumes nothing. 
Every step from the customer's en- 
trance to his exit is covered and cov- 
ered thoroughly. Here are some of 
the suggestions: 


How to be friendly: The film is laced 
throughout with such reminders as 
“Greet the customer with a smile,” 
“Listen with your eyes; look at the 
customer when he talks to you and 
vice versa.” And “Never turn your 
back on a customer.” The new em- 
ployee is admonished to never say 
“Ma’am” or “Sir” after the customer 
has once given his name, His name is 
to be used at every opportunity there- 
after. 


How to be helpful: There are many 
ways in which an employee can be 
helpful. Counter girls are instructed 
to tell the customer exactly when his 
order will be ready. “Your laundry 
will be ready tomorrow after 5:00 
p.m., Mr. Davis.” They can also be 
helpful by explaining the pickup sys- 
tem to new customers, (Criterion is- 
sues no customer receipt. A punch- 
card system is used to keep track 
of the work.) Carry-out boys are in- 
structed to say, “Where is your car, 
Mr. Brown?” as they take the bundle 
out the door to the parking lot. They 
do not wait to ask if they can be of 
service. 


How to be sympathetic: Every mem- 
ber of the staff is expected to listen 
closely when the customer speaks. If 
an error occurs, they are expected to 
explain how it happened and apolo- 
gize for any inconvenience it may 
have caused. If the customer has a 
complaint, the employee is expected 
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to say “I’m sorry” and then turn him 
over to the service clerk. 


No point is too small to escape 
comment. In receiving work the 
counter girls are instructed to spell out 
the customer’s name as they write it; 
spell it back and pronounce the name 
to make sure they have it down cor- 
rectly. 

It’s considered trite at Criterion to 
say “You're welcome” when the cus- 
tomer says “Thank you.” The correct 
response is “Thank you, Mr, Smith,” 
with the accent on “you.” 

Contrary to popular opinion Cri- 
terion does not have a “call office” at 
its plant. That area is referred to as 
“the drive-in lobby.” 

The film even covers the specific 
greetings to use during the various 
hours of the day. From 6:00 a.m. until 
noon, the correct salutation is “Good 
morning”; from noon until 4:00 p.m. 
it's “Good afternoon” and from then 
until closing at 9 p.m. it’s “Good eve- 
ning.” 


Complete training program 


Criterion employs a staff of 20 full- 
and part-time personnel. Eight girls 
take over the receiving, filing and 
cashier functions, while the boys han- 
dle all the jobs requiring lifting. 

The part-time personnel are re- 
cruited from local technical and art 
school students, who meet the general 
requirements of being clean-cut, con- 
servative and intelligent. Persons be- 
tween the ages of 19 and 35 are pre- 
ferred. 

All male personnel are required to 
wear white shirts and bow ties on the 
job. The company launders the shirts 
and provides the ties. 


The girls can wear what they like 
so long as their dress and makeup are 
conservative. 

At the interview stage, the manage- 
ment tries to find out if the applicants 
like-people and if they had any previ- 
ous sales training. They are then al- 
lowed to watch the procedure in the 
lobby. If they like it, the management 
proceeds to tell them what the condi- 
tions of employment are. 

The second day around, the appli- 
cant is introduced to the president of 
the company and shown the training 
film. The film is shown to no more 
than three people at a time because 
after the showing the new members 
act out the various roles as customer 
and clerk. All the important phrases 
are brought out and repeated until 
letter perfect. If any speech defects 
are noted, these are corrected, too. If 
the employee wants to see the film 
again, it is run through a second and 
even a third time. 

On the following day, the new em- 
ployee is exposed to the lobby rvutine 
and is expected to put all he’s learned 
into practice. The supervisor or his as- 
sistant checks his progress. Every em- 
ployee is taught every phase of the 
operation from check-in through 
check-out. 

In addition to this instruction, the 
new employee is also provided with 
helpful booklets on change-making 
and selling tips, as well as lists on 
prices and services. 

The supervisor checks progress at 
regular intervals. And additional 
checks on courtesy of service are 
made by mystery shoppers once a 
month. The most courteous employee 
gets $5. 

The company film is credited with 
speeding instructions to this end. 00) 
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STANDARD 
OF THE INDUSTRY 


Why do we say Blue Streak nets are still 
the standard in the laundry industry ? 


Because over the last ten years, more 
than four million of these sturdy nylon nets 
have been sold! No other net comes close 
to this amazing record. 

And Blue Streak nets can still save you 
money, save you trouble. Why ? Less snag- 
ging with Blue Streak; the finer mesh keeps 


even small garments in the net; Blue Streak 


nets are colorfast and provide _ instant 
identification. Ask for Blue Streak—you 


won't be sorry. 


; Continued Leadership 
Through Constant Research 


NYLON PRODUCTS 








SWIFT’S 


SOLAR 


Liquid 
Detergent 


WRITE FOR A TRIAL ORDER ON 
THESE SWIFT-QUALITY SOAPS: 


WHITE RIBBON (Chips or Powder). These 
are neutral soaps made from carefully 
selected tallow and are particularly rec- 
ommended for use in higher temperature 
washing operations. 


SWIFT'S COLD WATER POWDER. Built with 
carefully selected alkalies for gentle but 
effective low temperature washing. Excel- 
lent for soil removal from light colors, 
fugitive colors, rayons, and woolens. Re- 
sults in outstanding whiteness retention 
for background of printed fabrics. 


Swilt 


1O2 RS VEAR 


SWIFT’S 


FLEXO 


Washing 
Powder 


Here’s a combination to turn loose on the tough 
soil jobs. ‘““Break”’ heavy soil and grease and help 
prevent soil redeposit with Swift’s Solar regular 
liquid detergent then finish up the load with Swift’s 
Flexo washing powder. 

Mechanics’ overalls, linen supply items—even 
greasy wipers really respond to this combination 
of quick wetting, free-rinsing detergent plus soap 
action. Water temperature and hardness problems 
are both “fair game’”’ for the Swift partners, too. 

Write for the Solar-Flexo washing formula to- 
day. Better yet, order a trial quantity at drum 
price. You’ll agree that on the tough soil jobs... 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


70 Sewe Your Iudusley Gettbe 


SWIFT & COMPANY 


Industrial Soap Department 
4115 Packers Ave., Chicago 9, Illinois 
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PHILCO-BENDIX WEC halts “fugitive” trouble 


Here’s a machine that deserves an 
important spot in your washer line- 
up. [t handles “fugitives,” rewashes 
and small loads at lowest cost ... and 
it does a sparkling commercial wash 
job! 

The Philco-Bendix WEC is an ex- 
clusive heavy-duty, 16-pound washer. 
Its “Big Drop” plunges clothes over 
2 feet into sudsy water. They’re 
rinsed and damp-dried. That means 


GET THE 


FULL STORY 
on how the WEC handles 
small wash jobs at 
lowest cost. 


COMMERCIAL 
LAUNDRY 
SALES 
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there’s no wasted time in transferring 
heavy, soaking clothes or mopping 
up the floor. And you save on water 
and detergent. The WEC uses less 
water, less detergent, less bleach and 
less softener than many 8-pound 
small load washers. 

And the WEC big capacity gives 
power laundries another profitable 
advantage. It handles small family 


wash loads with ease. Laundries can 
turn out individual bundles fast . . . 
feature custom service to their cus- 
tomers. 

Don’t waste a day in putting the 
WEC to work in your plant. It’s the 
perfect answer to those troublesome 
small wash jobs. Contact your Philco- 
Bendix distributor or send the coupon 
below for complete information. 


Philco-Bendix Commercial Laundry Equipment is brought to you by Philco® Corporation 


Name. 


City 


Address___ 


PHILCO-BENDIX, Philco Corporation 
Commercial Laundry Sales SLJ-1 
Philadelphia, Pa. 

Send me information right away on the new Philco-Bendix 
Automatic Washer Model WEC ... also the name of my 
local distributor. 


Zone State 














..- More on Laundry Wastes 


Here's the current municipal thinking 


on the old problem of wastes disposal 





The following article is preprinted from the com- 
ing (April) issue of Wastes Engineering, a technical 
journal published by our parent organization, The 
Reuben H. Donnelley Corporation. 

It is intended for municipal and engineering off- 
cials whom the publication serves. We believe it will 
also interest laundry plantowners and managers be- 
cause it represents the most recent thinking on the 
question of treating laundry wastes in city sewage 
treatment plants. 

Since the practice of imposing sewer service 
charges and the enactment of anti-pollution laws are 
becoming more popular, laundrymen should be ac- 
quainted with what the municipal attitude may be 


The article briefs the officials on commercial 
laundering practices and points out some of the 
factors that produce variations in the average com- 
position of laundry waste waters. Laundrymen will 
note with interest that home laundry waste water is 
cited as being “at least twice as concentrated as that 
from commercial laundries” and is harder to treat. 

Besides dealing with laundry waste in sewer sys- 
tems, the article also discusses the possible ways to 
purify laundry waste water which is discharged to 
streams. 

The article “Learn To Live With Laundry Wastes 
—Most of It Goes to Your Sewers!” was written by 
Morris D. Cohn, Sc.D., editor Wastes Engineering 


on waste-water disposal. 





and editorial director Water Works Engineering. 








LAUNDRY WASTE WATER con- 
tains the soil removed from the 
washed clothes along with the residual 
washing supplies. The soap or other 
detergent present in the water pro- 
duces a rather permanent suspension 
of the soil and lint so that even after 
prolonged standing, during which con- 
siderable bacterial decomposition will 
take place, there is only a partial sepa- 
ration of the solids. The detergent 
efficiency of soap and many other sur- 
face active agents is increased by the 
use of alkalis such as sodium carbon- 
ate, trisodium phosphate and the alka- 
line silicates. Caustic soda is used only 
to a limited extent and then generally 
in conjunction with less active alkalis 
which act as buffering agents. Com- 
plex phosphates and _ sequestering 
agents are also used to a limited ex- 
tent as water softeners and to aid in 
stripping soap from the fabric. 

Most laundries use soap as a deter- 
gent in washing white and colored 
cottons but a very few plants are using 
either anionic or nonionic detergents 
for this purpose and many use syn- 
thetic detergents for washing wool and 
specialty items, In the aggregate, how- 
ever, the amount of synthetic deter- 
gent used is small in relation to that 
of the true soaps. 
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Commercial laundries, for reasons 
of quality and economy, generally 
soften the water used for washing 
when the incoming raw water has a 
hardness in excess of 4-5 grains per 
gallon, so that in general, soap usage 
is not materially affected by variations 
in the hardness of the raw water. 
There are, however, other factors 
which do produce appreciable varia- 
tions in the required use of soap and 
other washing supplies, the most im- 
portant of which are: 


1. The amount of soap and alkali 
required to give a good detergency is 
directly related to the amount and 
type of soil present in the clothes. 


2. The average size of the loads 
washed with relation to the capacities 
of the washers used will produce dif- 
ferent dilution ratios and supply usage. 


3. The bicarbonate content of the 
raw water will directly affect the com- 
position of the waste water and where 
high bicarbonate waters are used this 
factor will tend to increase alkali 
usage. 


4. The type and quantity of wash- 
room supplies, other than soap and 


alkali, such as sours, starches, syn- 
thetic detergents, etc. The above fac- 
tors produce distinct variations in the 
average composition of laundry waste 
waters. 


Reduction in waste water 


The quantity of materials in the 
wastes are affected by washroom prac- 
tice. In particular, the usage of wash- 
room supplies per pound of clothes 
washed and washer loading practice 
are important. 

The best type and the minimum 
quantity of washroom supplies which 
will give satisfactory results in any 
particular washing formula can be 
established by titration, pH measure- 
ment, observation of suds level and 
testing of pieces. Once a proper usage 
has been established by test procedure 
then an adequate system of supply 
measurement, along with careful su- 
pervision, must be maintained to in- 
sure that proper and minimum quanti- 
ties of supplies will be used in regular 
washroom operation. Such a_pro- 
cedure will not only reduce waste 
problems but will pay dividends in 
reduced supply costs. 

The underloading of washers re- 
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sults in the increased usage of both 
water and supplies per pound of 
clothes washed. Special effort should 
be made to wash full loads wherever 
possible. 


Composition of wastes 


There are relatively few data to be 
found in the literature on the composi- 
tion of laundry waste water and these 
data show even greater variations than 
might be expected from the factors 
listed above. This condition appears 
to be due, in part at least, to the use 
as a basis of testing of waste samples 
which were composites of the various 
washing operations of individual 
washer loads and which did not repre- 
sent the true average composition of 
all the waste water. With this method 
of sampling, the sample is usually 
taken from a white work load or other 
fully loaded washer where the waste 
water will show higher concentrations 
and alkalinities than in the case of 
colored work or specialty washing. 

The data reported in the literature* 
and work done indicate that most 
laundry waste waters will have com- 
positions within the limits shown in 
the following table: 





Typical Laundry Waste 
Water 


Eee BS ae ern 9.0 to 9.3 


| Alkalinity above pH 
7.0 as sodium 





bicarbonate 60 to 250 p.p.m. 
Total solids .... 800 to 1,200 p.p.m. 
BOD (4-day 
demand) . 400 to 450 p.p.m. 


Laundry waste water undergoes de- 
composition on standing which results 
in a reduction in pH and titratable 
alkalinity and possible changes in 
other characteristics. As an example, 
one sample tested dropped from an 
initial pH of 9.3 to 7.5 during the first 
24 hours. 

There are few accurate data avail- 
able as to the amount of laundry waste 
water which is either treated prior to 
entrance into municipal disposal sys- 
tems or before disposal into streams. 
However, general information indi- 
cates that all but a very small per- 
centage of the commercial laundry 
waste water is passed directly into 








* Literature referred to is the recent report 
“An Industrial Waste Guide to the Commercial 
Laundering Industry,” prepared by the Stream 
Pollution Abatement Committee of the Ameri- 
can Association of Textile Chemists and Color- 
ists, in cooperation with the American Institute 
of Laundering. It was published this year by 
the U. S. Department of Health, Education, 
and Welfare, 
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municipal sewage systems without 
pretreatment. In New Jersey there 
are four laundries out of over 200 
which do not dispose of their waste 
water by discharging into municipal 
sewage systems, In all other cases the 
laundry waste water is passed into the 
sewage system without any prior treat- 
ment. 

Data indicate that under certain 
conditions too high a percentage of 
laundry waste may slow down or 
make more difficult pretreatment of 
the combined laundry waste and 
domestic sewage, but it has been 
stated that laundry waste alone or 
combined with sewage can be readily 
and economically treated to any de- 
gree desired by existing physical, 
chemical and biological methods or by 
combinations or improvements of such 
methods. In support of this contention, 
it should be noted that most commer- 
cial laundry waste water is entered 
into the municipal sewage systems 
and apparently is causing little or no 
disturbance in the treatment plants. 

Municipal systems are obligated to 
accept home laundry waste water. 
This may represent 5 to 10 percent of 
the total volume of domestic sewage 
and has a definite peak volume on 
Mondays. Also the use of hard water 
and the overuse of soap and other de- 
tergents combine to make the home 
laundry waste water at least twice as 
concentrated as that from commercial 
laundries. Both the evenness of flow 
and the lower concentration should 
make the commercial laundry waste 
water easier to treat. 


Methods of waste treatment 


Where laundry waste water must 
be treated before being discharged 
to streams, it may be purified by 
chemical treatment followed by sedi- 
mentation with or without filtration. 
Investigators have reported favorable 
results with trickling filters, but the 
data in the literature do not disclose 
the -use of this method by any com- 
mercial laundry. 

The relatively few laundries which 
are now treating their waste water are 
using such chemicals as sulfuric acid, 
calcium chloride, milk of lime, ferrous 
sulfate (Copperas), alum and ferric 
alum. The chemicals used for treat- 
ment are preferably added either in 
the dry form or in solution to the 
waste water at some point such as the 
exit from the pre-heater where the 
outgoing waste water gives up part of 
its heat to the incoming clean cold 
water or at any other convenient point 
where all sources of waste water have 
been combined. 

It has been found that the type of 
chemical and the dosage which will 


give the most satisfactory results in a 
treatment plant can be very accur- 
ately determined from laboratory tests 
on representative samples of laundry 
waste water. Such samples are best 
obtained by taking a series of small 
samples at regular intervals over a 
period of an hour or more, from the 
outlet drain of the washroom or the 
exit of the pre-heater, and then com- 
bining and mixing them. Tentative 
dosage requirements as developed 
from tests on such a composite should 
be checked against additional samples 
taken on different days of the week. 

The amount of treatment chemical 
required will, in certain cases, vary 
with pH of the waste water and it is 
generally advisable to investigate the 
more promising types of treatments 
at various pH levels. 

Thorough mixing of the treatment 
chemicals with waste water, followed 
by a short period of gentle agitation, 
is desirable for development of the 
type of floc which will separate and 
settle well. This is probably best 
brought about by especially designed 
equipment in which the mixing is car- 
ried out mechanically. However, 
proper baffling or allowing the treated 
water to flow a reasonable distance 
through pipes or ditches before enter- 
ing the preliminary settling tanks or 
ponds will often produce good results. 
The accumulated sludge is either pe- 
riodically pumped to drying beds or 
carted away in a semifluid condition. 
An alternative is to provide at least 
two sets of primary settling ponds and 
to allow the sludge in one set of ponds 
to dry while the other set is being 
used for settling. The dried sludge is 
then removed mechanically and the 
ponds returned to service. 

Final clarification may be obtained 
by lagooning for a sufficient length of 
time, usually at least several days, or 
the almost clear water from the pri- 
mary or secondary settling ponds can 
be passed through open-air sand fil- 
ters. In any event, the amount and 
type of final treatment depend upon 
the ground area available and on the 
degree of purification required. 

The chemical clarification of laun- 
dry waste water produces a marked 
reduction in BOD. 

The variations in the results ob- 
tained by investigators in this field, 
and the differences in the methods 
used by laundries in treating their 
waste water can only mean that treat- 
ment methods must be modified in 
accordance with the character of the 
waste water. Such variations can be 
due to: (a) differences in the amount 
and type of soil present in the goods 
laundered; (b) the amount and type 
of washing supplies used; or (c) the 
alkalinity of the waste water. OO 
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for faster stain removal 


Thats pileon© 


... the modern time-saving dry or wet spot- 
ter for modern drycleaners and laundrymen 
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GO MODERN. GO TarGo. Get more thor- 
ough removal of all oil-base stains— even 
toughest “hard-set’’ ones. Works twice as fast 
with half the effort because it's a concentrated 
formulation with a higher proportion of active 
stain-dissolving ingredients. Not heavy, not 
oily—TarGo’s thin, dry consistency affords 
unique penetrating action that breaks up 
stain substances ...makes them easy to 
remove without excessive rubbing or brush- 
ing. Guards against damage to fragile fabrics 





In either bottle... your best bet for 
faster, surer stain removal 


as a result of spotting. When it’s a WILSON ‘‘GO" product it's a better 
stain remover . . . because it’s made by stain re- 
Ask your jobber for TarGo moval specialists, backed by 30 years of leadership 


A. L. WILSON CHEMICAL CO., Kearny, N. J. are out only business” 
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Seeking facts nearly 300 in- 
terested salespersons, home 
economics teachers, laundry 
and drycleaning men attended 
first of four Fabric Forum ses- 
sions in Connecticut 





Bridgeport Scores First 


THE TEXTILE Fiber Forum which 
took place last month in Bridgeport, 
Connecticut, is believed to be the first 
undertaking of its kind. 

It was established to assist those 
persons engaged in the selling and 
servicing of natural and man-made 
textiles. 

The Forum met one evening a week 
for a period of four weeks at Central 
High School Auditorium, Each meet- 
ing featured two guest speakers who 
covered specific textiles or gave infor- 
mation on textile care. Each program 
concluded with a question-and-answer 
period. 

During the first session on February 
5, A. S. Proctor, director product in- 
formation, E. I, duPont de Nemours 


& Co., discussed the properties of such 
man-made fibers as nylon, Orlon, Dac- 
ron, rayon and acetate. He played 
down the use of the term “miracle 
fibers” feeling that overselling leads 
the consumer to expect too much. 
Fisher A. Rhymes, sales training 
manager, National Cotton Council of 
America, followed with a lecture and 
movie on the manufacture, treatment 
and care of cotton goods, emphasizing 
some of the recent developments such 
as textured and knitted cottons. 
Silks were discussed at the second 
session by Mrs. Elizabeth Zellers, edu- 
cation director, International Silk As- 
sociation. And Dr. Dorothy S. Lyle, 
research director, National Institute 
of Drycleaning, discussed fabric care. 





Speakers were pressed for still further information at conclusion of regular question-and- 
answer period 
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At the third session Harold B. 
Ackerman discussed the uses, pur- 
poses and makeup of fibers in the 
acrylic group. Jack Rosenthal, super- 
visor for the Irish Linen Guild, pre- 
sented a talk and film on linen. 

The final session was given over to 
the study of “Wool” by Joan Hull, 
Women’s Wear Promotion Depart- 
ment, The Wool Bureau. And Dynel 
took the spotlight when Hugh L. 
Carolan, director, Textile Fibers De- 
partment, Carbide and Carbon Chem- 
icals Co., discussed this fabric from 
the standpoints of manufacture, blend- 
ing and maintenance. 


Questioning audience 


While the speakers were inclined to 
emphasize the strongest selling points 
of their respective products, the audi- 
ence questions probed the shortcom- 
ings. They wanted to know how to 
wash cotton-Dacron blouses, why 
some nylon taffetas require ironing, 
why nylon turns yellow and gray, etc. 

The one flaw noted in the program 
was that there was no one on hand to 
represent the garment manufacturer’s 
viewpoint. It is this essential] middle- 
man who determines what fabrics to 
buy and where they are to be used in 
the end product the consumer eventu- 
ally buys. 

The Forum was sponsored jointly 
by the Bridgeport Chamber of Com- 
merce, the Connecticut State Depart- 
ment of Education and the Connecti- 
cut Launderers and Cleaners Associa- 
tion.—Henry Mozdzer 
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ANEW WAY TO WASH! 





© CUIDG with © PRIME SONP 


. . . the scientifically built, complete soap which does beautiful work. 


°C~CRUB witn Gosrite 


. . . the newly developed wash accelerator which teams up with PRIME SOHP carried 
over from the SUDS, and SCRUBS out deeply imbedded soil. 


©BIEACH witn Tee 


- . - the highly concentrated dry bleach with double action stain removal. 





Write today for your free 16 page booklet, “A New 
Way to Wash.” Find out how to wash better, 
increase washroom capacity and save money. 





Beach Soap Company: Lawrence, Mass. 


129th Year of Continuous Progress in Manufacturing Fine Laundry Products 
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AT THE BIG Acme Laundry in El 
Paso, Texas, I had an opportunity to 
visit with the owner, F. B. Fletcher, 
who was a member of the very first 
AIL board of directors when it was 
formed back in 1921. 

















A pseiaa 
' = 
Chein_. | 
' 
, Ful 
cs) i water 
1m Tank 
He Fil weil 
wr ee 
c Solenoid — 
on Ait dine 
! 
ne 
fi : m EMPT? 
, ' wait? water 
0) ‘E ver 


-_ 








‘\ la 

Y 
77) 
Bb 
i 


On Ait Line 
Water-Tank Signal 


The plant engineer at Acme Laun- 
dry has fitted the water tank with a 
homemade device to give audible 
warning as to when the tank is full 
and when it is empty . . . just in case 
the automatic controls fai] to function. 
A solenoid valve on an air line leading 
to the tank operates a whistle as the 
water-level float reaches either the top 
of the tank or the bottom. A light 
chain leads over a pulley at the top 
of the tank and is fastened to the float. 

As the float reaches the top of the 
tank it lowers a weight on the other 
end of the chain on the outside of the 
tank until it depresses a lever which 
activates the air whistle. In case the 
automatic controls fail to function the 
whistle continues blowing to warn the 
engineer. 

When the float reaches the bottom 
of the tank its chain lifts the opposite 
end of the lever which causes the 
whistle to give its warning. The shrill 
little air whistle is audible anywhere 


in the plant and brings the engineer 
on the double when needed. 





Skid Truexs 


Barrel Transporter 


One other thing we saw at the 
Acme Laundry in E] Paso, Texas, was 
a man hauling a trash barrel in one of 
those skid trucks. The barrel was held 
in place simply through use of a 
length of rope tied around the top of 
the barrel and the truck’s handles. 

Although I can’t remember exactly, 
I believe I saw another gadget in up- 
state New York that made use of a 
metal hook such as I have tried to 
illustrate here. This hook .dropped 
down inside the top edge of the barrel 
and held it most securely. 

Come to think of it, that New York 
plant hauled various sized drums of 
solvent and even oil drums, so the 
hook must have been adjustable for 
different heights. (Would the party 
involved please fill me in on how it 
worked? Sure wish I could pass it on.) 








Ventilating Device 

Harold Whitson, owner of the 
Artesia Laundry in Artesia, New 
Mexico, had a problem keeping his 


finishing department room cool. He in- 
stalled an elaborate cooling system 
consisting of evaporative coolers capa- 
ble of introducing 22,000 cubic feet 
of air per minute and a big 48-inch 
exhaust fan to insure a_ constant 
change of cool air. Nevertheless, the 
finishers insisted on opening windows 
along one wall and loused up the cir- 
culation. 

In order to draw the air from the 
center of the 36-by-45-foot room and 
offset the evil of the open windows, 
Harold installed a 15-foot-long, 48- 
inch-wide metal cylinder near the 
ceiling. It leads from the center of 
the room to the 48-inch exhaust fan. 
If the gals insist on opening their 
windows they don’t disrupt the de- 
sired change of air for the other oper- 
ators in the room. 
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Deodorizer Maintenance 


“Skeet” Casper, drycleaning super- 
intendent at Artesia Laundry, showed 
me how he has made motor repair and 
adjustments much easier on his de- 
odorizing cabinet. Skeet cut a foot- 
high opening across the front, beneath 
the cabinet door, and covered it with 
a slightly larger piece of metal. This 
is held in place with half a dozen 
metal screws. 

According to Mr. Casper, this beats 
taking loose all the piping and laying 
the cylinder-shaped cabinet on the 
floor every time something went 
wrong with the motor. A section off 
the door of the present cabinet will 
be fitted to the new cabinet which 
is soon to be installed, so it, too, will 
allow for faster repairs, although the 
new door to the opening will be extra 
fancy. O10 
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No need to Uae your washing formuldiy 
either, yet volume increases and you savé¥# 
thousands of gallons of water. Want to’ 4 
know how much? 


eck-chart analysis by 






% 
EA 5 Yotathey ULTRA-LTE 


proper body and a smooth, pliable finish. Non- A BLEND OF WHEAT AN THE FLUORESCENT SOUR 
congealing. No waste. Use it hot or cold. 





tell you in 10 minutes 
at you save 





ULTRA-LITE—Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 
48-minute formula running 8 hours per day, you can 
increase production 6,900 Ibs. and save 18,400 gal- 
lons of water per month—222,000 gallons per year. 
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THE KEEVER STARCH CO., Columbus 15, Ohio 


Corn, Wheat and Other Grain Products for Industry Since 1898 











Captured: All President Mike 
Dodge (reportedly absconding 
with convention funds) is 
brought back by “Vegas Vic" 
as part of the fun 


The Big Roundup at Las Vegas 


THE MANAGEMENT CONFER- 
ENCE held in Las Vegas, Nevada, 
equaled in paid registrations any AIL 
conference held in the past, with a 
total of 120 paid registrants and 15 
guests. Total attendance at the four- 
day affair ircluding AIL Manage- 
ment Conference, Western Laundry 
and Linen Suppliers and Western 
LCATA members, exceeded 600. 
Held February 14, 15, 16 and 17 with 
headquarters at the famous Thunder- 
bird Hotel, the meeting was judged a 
huge success by all who attended. 
Las Vegas Laundry and Linen Sup- 
ply Association members did a bang- 
up job as hosts, and there was never 
a dull moment from start to finish. 
“Early birds” who registered the day 
before the meeting officially opened 
were treated to a glamorous cocktail 
party at the headquarters hotel, and 
from then on there was never a lull. 
After the customary introductions 
under the guidance of AIL President 
Mike Dodge, the Conference got un- 
der way with talks by AIL staff per- 
sonnel, on Thursday morning. 


A. L. Christensen— 
“How To Cut Costs”’ 


Cost reduction is primarily a matter 
of reducing waste in every depart- 
ment. Get fired up with enthusiasm 
and hack away at all such problems. 
Have an operating statement every 
four weeks and find out why any de- 
partment is out of line and correct it. 
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By LOU BELLEW 


An operating statement should be a 
“report card” on your financial] man- 
agement. Look for the little things 
such as a savings of a few ounces of 
soap or bleach, a few inches of paper, 
a few inches of tape or string . . . all 
together they add up to substantial 
money. Know each employee’s daily 
production as well as what production 
is possible on each job. Train and re- 
train employees. 


Bob Brown—‘‘Prices Are 
Management's Problem, Too” 


Gave example on how to figure 
pricing structure. For instance, if sell- 
ing and delivery costs total $1,000 
and the production of the plant is 
2,000 bundles of delivery work, it is 
a matter of dividing 2,000 into $1,000 
to find the delivery cost of each bun- 
dle is 50 cents. It is easy to figure how 
much is lost on, say, an 80-cent bun- 
dle. In closing he pointed out that 
high minimum-bundle prices won't 
force the average housewife to send 
you a larger bundle. 


George Isaacson—‘‘Over-the- 
Counter Is Big Business” 


Store installations are getting dry- 
cleaning, shirts and bachelor bundles 
. . . but not the large family bundles 
which continue to go to the main 
plant, AIL will soon have activated 
plants as well as stores. Trailer-store 
operation on AIL property in front of 


the Institute is offering one-day serv- 
ice and doing over $600 week volume 

. opened November 1, 1956... 
56 percent drycleaning and 41 percent 
laundry service, with considerable 
business from AIL students and em- 
ployees. 

Many launderers claim plants can 
only serve half the potential business 
through routes . . . must have drive- 
ins or stores to serve the other half. 
Rule-of-thumb indicates stores and 
drive-in spots can add as much extra 
business as a plant’s present route 
service brings in. 


Ward Gill—‘‘Public Relations—an 
Overlooked Sales Weapon” 


Only lately proving its importance 
in business, public relations is to in- 
dustry what good manners are to an 
individual. Definition of “goodwill” is 
the disposition of a pleased customer 
to return to the place where he was 
well treated. Keep repeating your 
claims of superior work . . . public 
doesn’t remember long. Owner of 
plant must be sincere and honest, and 
set good example for his employees. 
Should keep employees informed on 
operation . . . tests show employees 
think the owner makes 25 percent 
profit . . . think volume of work is 
only half what it actually is. Owner 
must meet more people in his town, 
and serve his community well, to 
prosper. 

Continued on page 66 


STARCHROOM LAUNDRY JOURNAL 





































THERE’S A ; , 

DIFFERENCE — 
IN GAS-HEATED 

TUMBLERS! 


Why settle for an imitation when 
you can specify an ALDRY, built 
especially for half-hour laundries 
by THE manufacturer who has 
made more commercial dryers 
than all other manufacturers 
combined. The handsome 
Aldry is economical to maintain, 
ruggedly built for years of trouble- 
free service. It is the simplest to 
operate ...is factory adapted for 
coin-operation. 

Have you a bottleneck in 
dryers? Take just a minute and 
calculate the number of pounds 
of laundry you can wash. Then, 
how many pounds of laundry can 

you dry? A profitable store has 
balanced equipment. When you 
: add dryers, add ALDRYS. 

There IS a big difference in 
gas-heated tumblers. Find out 
how ALD can help you finance 
new Aldry Dryers. See how they 
pay for themselves while they 
relieve your dryer bottleneck. 













ALD, INC. 


3549 N. Clark St., Chicago 13, Ill. 
8208 Chancellor Row, Dallas, Texas 
7402 Sunset Blvd., Los Angeles 46, Calif. 
1355 Market St., San Francisco, Calif 
ALD The Prudential Bldg., Room 1704, Jacksonville 7, Fla. 

a es en ALD New York, Inc., ‘511 W. Coldspring Lane, Baltimore 10, Md. 
HUEBSCH MFG. CO. ALD New York, Inc., 10-32 47th Road, Long Island City 1, N.Y. 














Top: Bracer Breakfast is presided over by Cal Liles with distinguished guests at head table. Above: Early risers, more than 150 of them, stay 
over for breakfast following Western Laundry and Linen Supply Roundup 


Continued from page 64 
Friday Business Sessions 
A. L. Christensen—"‘‘Facts on 
Marking and Distributing” 


Reviewed pros and cons of various 
identification systems. Suggested strip- 
ping each system down to its basic 
fundamentals and stripping it of all 
waste motions . . . then fitting the de- 
sired system to fit your particular 
needs, Chris urged the use of smaller 
lots for faster service and lower costs. 


George Iscacson—‘‘What To Do 
About Routes That Are Not Growing” 


Suggests contests of various types 

. splitting of routes and the giving 
of proper incentives to encourage the 
routeman to increase his earnings. 


Robert Brown—“‘Increasing 
Volume With Credit” 
Trend is toward doing more and 


more business on credit . . . charge- 
account customer takes less of route- 


man’s time. Some launderers accepting 
customer's name in phone book as 
sufficient credit reference . . . and 
having no trouble, Modern bookkeep- 
ing methods make charge accounts 
easy to handle, unlike old bookkeep- 
ing methods where the same figures 
had to be written down as many as 
10 times for proper accounting. 


Albert Johnson—‘“‘Money You Pay 
Out When People Are Not Working” 
(luncheon speech) 


Last year or so employees placed 
more emphasis on hourly rates. Antici- 
pates serious strikes next year in cer- 
tain industries because of the fringe- 
benefits demands. These fringe bene- 
fits amount to as much as 39 percent 
additional to payroll cost and must 
come out of profits. Doubtful if em- 
ployees place a great deal of value 
on things they get for nothing .. . 
such value would be enhanced if the 
employee would also have to contrib- 
ute. However, even though these 


fringe-benefits do not seem to increase 
the productivity of the employee... . 
they do seem to reduce labor turnover 
in most instances. 


George Isaacson—‘‘From 
Contours to Bath Towels, 
New Production Standards” 


Primarily this talk had to do with 
processing flat and tumbler work . . . 
faster production through proper ex- 
traction and conditioning to reduce 
moisture content. Better shaking and 
preparation of work for the ironers 
which should be set at highest speed 
that will dry work in one pass. He also 
emphasized the need for proper steam 
pressure at the ironer, plus latest 
method of folding to speed processing. 


Albert Johnson— 
“The Research Report"’ 


Research is an expensive venture, 
costing an average of $27,000 for each 
man, including facilities, salary, etc. 


a 


Linen supply panel discussed almost every phase of linen operations. Their to-the-point remarks and ready answers made this one of the most 
interesting panels going. Panel members were, left to right: Lovis Zipperman, Community Linen Rental Service, Los Angeles; Grenville Whyte, 
Southern Service Company, Pomona; Stuart Case, Western Laundry and Linen Supply Company, Las Vegas; Vern Moss, Mission Linen Supply, 
Santa Barbara; Ollie Gardner, American Linen Supply Company, Las Vegas, and friend; Harold Nelson, Colonial Textile Service, San Diego, and 


Harold Horton, Vegas Linen Supply, Las Vegas 
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H.K. DRY BLEACH and DETERGENT 


H.K. gives you whiter work because it’s the single 
product with a triple purpose: 


1. STAIN REMOVAL —H.K. makes short work of stubborn 


stains. 


2. WHITENER — H.K. keeps white-work white! Gives you 


fresher, brighter results...and insures customer satisfaction. 


3. RINSING AID — special soap-stripping action clarifies the 


linen and assists the rinsing process to assure fresh, clean, 
sweet-smelling work. 


H.K. Dry Bleach is ready for use right from the drum it comes in — eliminates bleach 
tanks, carboys, jars — saves storage space. You add H.K. dry — easy to measure out — 
no more sloppy buckets. H.K. is completely safe to fabrics — extends their life. Keeps 
tensile strength loss at a minimum. Write today for full information and free trial offer. 


Send for free booklet, ‘Better Way Washing Talks.” 
A complete line of laundry and dry cleaning 
supplies. Nation-wide service. 


ESTABLISHED 1851 


H. Hohnastamm € co., inc. 


* NEW YORK 7, 89 PARK PLACE ALBANY + ATLANTA - BALTIMORE - BOSTON - BUFFALO - CINCINNATI 
» CHICAGO 11, 11-13 E. ILLINOIS ST. CLEVELAND - DALLAS - DENVER - DETROIT - GREENSBORO - HOUSTON 

INDIANAPOLIS + JACKSONVILLE - KANSAS CITY, MO. - MEMPHIS 
* LOS ANGELES, (.0. Address) 2632 E. 54 ST., MINNEAPOLIS - NEW ORLEANS - OMAHA - PHILADELPHIA 


HUNTINGTON PARK, CALIF. t j PITTSBURGH - ST LOUIS - SAN ANTONIO - SEATTLE 
FOREMOST MANUFACTURER AND DISTRIBUTOR OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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LCATA luncheon was attended by 84 members including Stuart Case, president, and Mark Gamett, secretary, las Vegas Laundry and Linen 
Supply Association; Don Peters of Van Waters & Rogers; G. Lovis Dodge, president AIL; Morris Landau, president LCATA; Albert Johnson, general 


manager AIL, and George Shepherd, executive secretary California Drycleaners Association 


Du Pont spent $81,000,000 to bring 
out nylon . . . from the moment re- 
search began until it was in actual pro- 
duction. Time lag is generally from 
two to seven years between the time 
a product is invented and the time 
it reaches the market. 

Mr. Johnson brought out the fact 
the AIL discusses frequently with the 
manufacturers the need for improve- 
ments in laundry equipment. The big- 
gest hurdle seems to be the decision 
as to what type of research to enter 
into. There are many difficulties . . . 
but also many possibilities in the field. 
It is up to the users of equipment to 
write the manufacturer and tell him 
what you want ... and what you 
would be willing to pay. 


Industry 


EXCELLENT ATTENDANCE was 
reported at the annual convention of 
the Louisiana Laundry and Cleaners 
Association, with registrations going 
well over the expected figure of 225. 
The meeting held at Shreveport be- 
gan with a “Hello Party” cocktail 
hour January 25 and ended with a 
midday dinner on the 27th. 

Speakers from the two industries 
were featured, and a large part of one 
day’s session was set aside for 10- 


Brainstorming Sessions— 
Consensus of Delegates 


Should show discount price list at 
call office. 

Don’t use trading stamps. 

Regular customers entitled to one- 
day special service. 

Family bundle volume dropping in 
St. Louis area . . . operators taking up 
slack through linen supply, dryclean- 
ing and other services. 

Laundry volume increasing on West 
Coast . . . either through increased 
population, or perhaps housewife is 
turning over more of the laundry she 
had been doing in home washer since 
more women have jobs now. 

Small laundry in Colorado getting 


excellent results on fluff-and-fold serv- 
ice, “In by 10, out by 4.” Only cost 
is yellow nylon bags to designate the 
service and speed processing after 
washing and tumbling. 

Plantowners feel attention must be 
given to making it easier for custom- 
ers to get into the plants . . . either 
drive-in facilities or ample parking 
space. 

Dollar volume increasing in Salt 
Lake City . . . but not on poundage 
basis. (Prices up. ) 


This type of brain-storming session 
should not be held with average laun- 
dry employee. (Most employees of- 
fended if their ideas are not used .. . 
even though not practical.) OO 


Speaks at Shreveport 


minute talks by representatives of the 
allied trades. 

Among the speakers was George H. 
Isaacson of the American Institute of 
Laundering, who asked, “Are You 
Ready for Wage Incentives?” He 
pointed out that the introduction of a 
wage incentive plan often involves 
such preparation as replacement of 
obsolete equipment and complete re- 
scheduling of workflow. 

Talking on “New Fabrics and Fash- 





Louisiana officers, left to right: Vincent Caruso, New Orleans, retiring president; Joe S. Wong, 
Milton Fremeaux and C. R. Frye 


68 











ions and How They Affect the Dry- 
cleaner,” Dr. Dorothy S. Lyle of the 
National Institute of Drycleaning pre- 
sented samples of some of the newer 
fabrics. Especially interesting were 
synthetic fur fabrics, now made in 
colors. 

Other speakers included Victor D. 
Oakley of Sta-Nu Corp., whose theme 
was “People Are Our Business.” Paul 
Jacobsen of the Wallerstein Company 
spoke on “Sizing, Wets, Drys; What, 
Why, Wherefore,” using colored slides. 

Also on the program were John H. 
Noyes of Du Pont, who spoke on 
“Community Progress”; Glen H. Free- 
man of Huron Milling Co., whose 
subject was “Increasing Laundry 
Sales,” and Dr. Samuel Machlis, 
Stamford Chemical Co., on “All As- 
pects of Charged-Solvent Cleaning.” 

The following officers were elected 
to serve for the coming year: Joe S. 
Wong, Shreveport, president; Milton 
Fremeaux, Alexandria, vice-president; 
C. R. Frye, Shreveport, secretary- 
treasurer. Calvin H. Weisner contin- 
ues as executive secretary. (IC) 
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modern drying at its BEST! 


CISSELL 
LAUNDRY 


GAS-FIRED or STEAM-HEATED 
DOUBLE BASKET ‘‘TWIN’’ 
SINGLE BASKET 


36°x 18" * 36°x30" * 42"x 42’ 


Cissell Tumblers are built for rough day-in, day-out 
service. They have the features you want and need. 


Available with controls that actually think for 
the operator. 


Available with or without coin meters. 
Large volume of air for fast-drying. 


Each basket in “Twin” tumbler bas its individual 
basket motor, beating unit, and controls; one fan 
motor on “Twin”. Single basket tumblers have 
separate fan and basket motors, 


Simple maintenance — all parts easily accessible. 


Compare Cissell Tumblers — and you'll know why 
they’re the talk of the industry. 
ALSO AVAILABLE: Cissell Steam-heated Laundry Tumblers. Cissell 


Steam-heated Drycleaning Tumblers: Single Basket 36” x 18”, 
36” x 30”, 42” x 42.”. 


Consult Your Dobler 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code “CISSELL"’. 


March 15, 1957 


we comms 


=e NS 
ey, 
—, ia 





Rugged, No-Sag 
Basket specially 
designed to take 
the load without 
need of auxiliary 
supports. 


Cissell Gear Reducer — 
built by Cissell for 
quiet, long-life opera- 
tion. No chains or noisy 
moving ports. 


: 











Full-width lint drawer 
on single basket tum- 
blers; large slide 
drawer on “*Twin"’. . . 
keeps fan housing and 
exhaust duct lint-free. 




















DOUBLE WALLS add strength .. . keep heat ini 








Laundry News Notes 


KANSAS CITY, MO.—Deluxe Laun- 
dry and Dry Cleaning Co. has leased 
space at 1109 E. Linwood Blvd. to be 
used as a branch operation. Officials of 
the company said the unit is the first in 
an expansion program which involves 
new branches in North Kansas City, To- 
peka, Independence and Wichita. 


IOWA CITY, IOWA—Robert G. Stev- 
enson has opened Kirkwood Kwik Kleen 
at 210 Kirkwood Ave. Mr. Stevenson 
also owns New Process Laundry, 313 
S. Dubuque St., and One Stop Laundry, 
315 E. Market St. 


COLUMBIA, MO.—T. W. Cloney has 
purchased Barnhart’s Laundry, 110% N., 
Eighth St., from Turner Barnhart. 


CUYAHOGA FALLS, OHIO—Rapid 
3-Hour Laundry of Akron, owned by 
Edward Mathews and Tom Reed, has 
opened a branch at 2243 State Rd. 


CINCINNATI, OHIO—Swifton Laun- 
dermatic has been opened in the Swifton 
Center, Seymour Ave. and Langdon 
Farm Rd. Anthony D, Butler and Wil- 
liam R. Eger are the proprietors. 


CARO, MICH.—Thumb Laundry and 
Dry Cleaning Co., 141 Almer St., cele- 
brated its thirtieth anniversary recently. 


CLEVELAND, OHIO—A fire at 
Laundry-Matic Shop, 8315 Euclid Ave., 
caused an estimated damage of $100,000. 


COLUMBUS, IND.—A building per- 
mit has been issued for a $175,000 laun- 
dry building at Twelfth St. and Ruddick 
Ave. 


PAINESVILLE, OHIO — Painesville 
Laundry and Dry Cleaning Co., 1330 
Mentor Ave., celebrated its sixty-sixth 
anniversary recently. The business, found- 
ed in 1890 by S. R. House, was taken 
over by A. S. Fletcher, the present own- 
er, in 1935. 


LORAIN, OHIO—Blue-White Laun- 
dry, located in the O’Neil Sheffield 
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Shopping Center and owned by Frank 
Mesita and Sol Yacobozzi, was damaged 
by fire recently. 


INDIANAPOLIS, IND. — Crown 
Laundry and Dry Cleaning Co. has 
opened a new drive-in branch at 3220 
Madison Ave., one of a series planned 


LITTLE ROCK, ARK.— Myron B. 
Lasker, Jr., has been elected president 
and chairman of the board of Imperial 
Laundry and Cleaners. E. C. Binkley, 
former vice-president and superintendent 
of the plant, has retired after more than 
40 years with the company. 


DANVILLE, VA. — Construction has 
begun at Riverside Dr. on a new building 
to house Star Laundry Co. 


ALBEMARLE, N. C.—Quick Service 
Laundry, formerly located on S. First 
St., has been moved to a new location 
on N. Fourth St. Mrs. J. T. Burris and 
Mrs. H. T. Tucker are the owners. 


TITUSVILLE, FLA.—Ed Rice and 
Phil Crannell are the owners of Wife- 
Saver Laundromat, located in the new 
Baldwin Shopping Center. 


EDENTON, N. C.—Bishop Laundry 
and Cleaners has been purchased by 
James P. Ricks and his son, James, Jr. 
The name of the establishment will be 
changed to Ricks Laundry and Cleaners, 
Inc., with James, Jr., serving as president, 
and his father, vice-president. 


ELIZABETHTOWN, KY.—James V. 
Hartlage, president of Elizabethtown 
Laundry and Dry Cleaning Co., will 
head the annual Red Cross fund drive 
in Hardin County, it was announced, 


JACKSONVILLE, FLA.—A launder- 
ette at 2039 Market St., operated by 
W. J. Collins, was damaged by fire re- 
cently. 


NORFOLK, VA. — Sanitary Linen 
Service and Sanitary Diaper Service, now 
located at 314 W. York St., will be 
moved to the old Ideal Laundry Bldg. on 
Hampton Blvd. and 26th St. The build- 
ing is undergoing extensive improve- 
ments. 


EUSTIS, FLA.—Cliff Waterfield has 
purchased Eustis Laundry and Dry 


Cleaners. Mr. Waterfield also operates 
City Dry Cleaners on Magnolia Ave. 


CONCORD, N. C.—Sunshine Laun- 
dry, owned by Leroy W. Overcash, has 
been opened at Church and Brumley 
Sts. The firm has branches in China 
Grove and Kannapolis. 


MEMPHIS, TENN.—Model Laundry- 
Cleaner has opened its sixth branch in 
the Summer Shopping Center at 672 
Waring Rd. Jack Scharff is president of 
the firm. 


JACKSONVILLE, FLA.—Dixie Auto- 
matic Laundry is scheduled to occupy 
quarters in the new South Gate Plaza 
Shopping Center, which is nearing com- 
pletion. 
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PORTLAND, ORE.—Alfred J. Raw- 
linson, president of New System Laun- 
dry, has been named second vice-presi- 
dent of Columbia Empire Industries, 
Inc., regional employers’ organization. 


PORTLAND, ORE.—A business li- 
cense has been issued Robert J. and 
Essie B. Wood for a laundry at 4301 
N, Commercial St. 


FLORENCE, ORE.—New equipment 
has been installed at Florence Launder- 
Rite. 


SPOKANE, WASH.—New Method 
Laundry and Cleaners, E. 130 Mission 
Ave., which was damaged by fire, will be 
rebuilt, it was announced by the own- 
ers. 


HELENA, MONT.— The midwinter 
meeting of the Laundry Owners and 
Dry Cleaners Association of Montana, 
Southern Alberta and Northern Wyom- 
ing was held at the Placer Hotel on Feb- 
ruary 3, Officers of the association are: 
Jack Cline, Billings, president; Frank 
Comte, Billings, vice-president, and Chet 
Scott, Laurel, secretary-treasurer. 


MOSCOW, IDAHO—New shirt fin- 
ishing equipment has been installed at 
Moscow Steam Laundry. Marvin Burton 
is the owner. 


GARDEN CITY, KANS.—Dean Da- 
vies, manager of Garden City Laundry 
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Sirs 7 Bring in More Business 


... lo Make Greater Profits 





“Td buy Velva-Soft at any price,” says Mr. Roth. 


“Years ago we had trouble with water-stiffness—especially in 
shirts. Now that’s a thing of the past, thanks to Velva-Soft. Our 
shirts—and everything else we launder—feel 100% softer and look 
100% better. And that’s not just our opinion. Our customers tell us 


the same thing. 


“At Davies we’re always striving to improve our quality. And 
Velva-Soft is the biggest quality improvement we’ve ever made. 


“I repeat... I’d buy Velva-Soft at any price!” 


Za 


Mr. Walter E. Roth 
Vice President and General Manager 
Davies, Inc. 


Every day more professional laundries make more money 
because of Velva-Soft. And it’s easy to see why... 


Velva-Soft increases business. Housewives turn to profes- 
sional laundries for the luxurious feel of Velva-Soft treated 
towels—they’re twice as fluffy. Husbands like the way 
Velva-Soft treats shirts—there’s no irritating scratchiness. 


Velva-Soft cuts operating costs. You don’t need bluing, 
a brightener or special fabric oils. What’s more, Velva- 
Soft, because of the lubricity imparted to the fibers, makes 
it easier to pull loads from the wash wheel. 


Water extraction time is also reduced 15 to 20%. You 








save on electric bills! And shake-out time is faster .. . easier. 


Statice electricity is almost eliminated when you use 
Velva-Soft. Shirts and uniforms won’t stick to the presses 
—even those beginning to wear around the collars. And 
Velva-Soft slashes tumble drying time by 15%. You finish 
faster with no increase in the number of dryers. 


And totop it off ! Velva-Soft has tried and proved advertis- 
ing and merchandising programs ready togo to work foryou. 





If you’re missing out on the benefits and profits of 
Velva-Soft, don’t wait another day. Send for your trial 
order right now. 


MAIL THIS COUPON TODAY! 





Armour Soap Division, Industrial Soap Department 
1355 West 31st Street, Chicago 9, Illinois 


(J Please have representative call and explain the VELVA-SOFT 
PROFIT PACKAGE. 


[1] Send free VELVA-SOFT booklet and price information. 


( Please send me trial order (with a money-back guarantee) of new 
VELVA-SOFT with BLU-BRITE—125 Ib. drum @ $27.50 


ARMOUR Sout Dison 


INDUSTRIAL SOAP DEPARTMENT 
March 15, 1957 


























and Dry Cleaners, was honored at a ban- 
quet attended by 100 community leaders. 
He was presented with the Distinguished 
Service Award by Garden City Jaycees 
for his role in organizing and working 
on Garden City’s first United Fund drive. 


OKLAHOMA CITY, OKLA.—Walter 
A. Reinhard has been named first vice- 
president, general manager and a mem- 
ber of the board of directors of Okla- 
homa Operating Co., it has been 
announced by R. F. J. Williams, Jr., 
president. 


TWIN FALLS, IDAHO—Mrs, Myrtle 
Bennett and Mrs, Florence Dwyer have 


sold Troy National Laundry to John Scott 
and William Powel. 


SALEM, MASS. — Massachusetts 
Laundryowners Association Young Men’s 
Club held a luncheon meeting at the 
Hawthorne Hotel on February 13, fol- 
lowed by a tour of the Salem Laundry 
Company. John B. Hooper, president of 








Interested in increasing your business 
with fast, automatic 25 and 50-pound 
open-end washers? Here are four 
Lever soaps which will give you a 
white, bright wash in this type of 
operation: 

LEVER FORMULA 880 — designed for 
delicate fabrics in lukewarm water. 
A built synthetic — spray-dried and 
granular — for difficult water condi- 
tions. Optical whitening agent is sta- 
ble to bleach. 

LEVER FORMULA 770 — simplifies high 
temperature washing of sturdier 





Special Soaps for 
Automatic Washers 


fabrics. Soap, alkalies and whitener, 
scientifically balanced, are spray- 
dried to small, homogeneous beads 
which flow freely. 


LEVER SPUNN DIAMOND 88% AND 
92% — pure, concentrated soaps for 
building your own high-temperature 
wash formulas. 


LEVER NEPTUNE CONTROLLED — gives 
low sudsing in hard or soft water. 
Highly desirable for automatic 
washers, where excessive foam will 
slow down machine action. 


WRITE FOR SAMPLES OF THESE 


LEVER SOAPS 


Lever Brothers Company, 390 Park Avenue, New York 22, N. Y. 
Other Industrial Service Offices: Chicago ® Atlanta ® Los Angeles 











the Young Men’s Club, was host. “Acti- 
vating Stores and Drive-Ins” was the 
subject discussed at the meeting. 


NEW YORK, N. Y.—Harry Frankel 
has retired as executive secretary of Fam- 
ily Laundry Owners Association, Inc. 


MOUNDSVILLE, W. VA.—Mr. and 
Mrs. A, J. Laing have been issued a 
building permit for operation of Wash- 
A-Matic, 206 Morton Ave. 


NEW YORK, N. Y.—Michael Barsky 
has been promoted to general manager 
of Consolidated Laundries Corp. Linen 
Supply Div., it was announced by Mur- 
ray Cohen, president and chairman of 
the board, because of the retirement on 
February 28, 1957, of Jerome Andrews. 


CHICOPEE, MASS.—A laundromat 
has been opened at 81 Grove St. by Mrs. 
Anne Rosch. 


JOHNSON CITY, N. Y.—George J. 
Haines, president of Johnson City Laun- 
dry, Inc., has been appointed chairman 
of the Johnson City chapter of the Na- 
tional Federation of Independent Busi- 
ness. 


GARDNER, MASS. — Crisp Wee- 
Wash-It Launderette, 497 Chestnut St., 
has been opened under the management 
of Gladys L. Crispen. 


JERSEY CITY, N. J.—Ramon Siemin- 
ski, president of Brunswick Laundry, has 
been appointed to the board of directors 
of Bergen Trust Co., it has been an- 
nounced. 


NORTH TONAWANDA, N. Y.—New 
laundry equipment is now in operation 
in DeGraff Memorial Hospital. 


LONG ISLAND CITY, N. Y.—The 
election of Harry Block as vice-presi- 
dent of the Industrial Wiping Cloth Co., 
Inc., has been announced by I. E. Black, 
president. 


HEMET, CALIF.—Mr. and Mrs, Sid- 
ney C. Moon, operators of Ramona 
Washette on E. Florida Ave., have an- 
nounced sale of the establishment to Mr. 
and Mrs. Elmer E. Freeling. 


MESA, ARIZ.—A grand opening was 
held recently at Brite Laundry and Dry 
Cleaners, 222 E. Main St. Bob Klinger, 
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If your flat-work crew is “hard pressed” to operate the ironers 
efficiently, chances are the new Challenge Tumbler will help solve this costly 
problem. The Challenge “‘fluffs-up” hard cakes (and loose loads too) from the 
extractor, and reduces the moisture content to a pre-determined degree 
which is best suited to your specific operation. Each individual piece of material 
is separated and free of extractor wrinkles. The result is that operators are able 
to get more pieces on the ironer. In addition, the ironer operates 20 - 30 feet 
per minute faster . . . you get much more production per operator per hour. 


The Challenge Tumbler Conditions at the rate 
of 2400 Ibs. (dry weight) per hour and full 
dries at the rate of 800 Ibs. (dry weight) < > A ‘— Ae 3 
per hour. @eeeeeeeeeeeeeeeeeeeeeeeeeeeee Li. 
: MANUFACTURING CO. 


7400 East Bandini Blvd. 
Los Angeles 22, California 
RAymond 3-1301 


Distributed Exclusively 
by The American Laundry 
Machinery Company 
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owner, has named Charles McGown 
general manager. 


LOS ANGELES, CALIF. — William 
T. Tosaya has given notice of intention 
to sell Allen’s Automatic Laundry, 3671 
Crenshaw Blvd., to Stanley J. Weiss, 


EAGLE ROCK, CALIF. — Herbert 
Marchant, operator of Super Laundro- 
mat, 5240 York Blvd., has opened Gil’s 
Super Laundromatic and Cleaners at 
4602 Eagle Rock Blvd. 


Laundromat, 9825 W. Pico Blvd., to 
Esther and Sol Miller. 


SAN CLEMENTE, CALIF.—Malcolm 
and Melvyn Pierce have opened Little 
Laundromat, opposite the San Clemente 
State Park. The Pierce brothers also op- 
erate Dana Point Laundromat. 


WICHITA, KANS.—Harold Menzie, 
owner of Launderite, has leased the 
building at 4820 E, Central and will 
move the establishment from its present 







location at 447 N. Oliver. 


LOS ANGELES, CALIF.—Bertha and 
Walter Dannenberg have given notice 
of intention to sell Twentieth Century 


LONG BEACH, CALIF.—Soft Water 
Laundry and Cleaners, 702 W. Anaheim 





Shamrocks pay for themselves 
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- + «in work savings 


... time savings! 






Inside view showing remov- 
able wood drain rack. 






























“ai Shamrock washroom truck #41W ™ 
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Looking for greater washroom efficiency ? Equip with modern Shamrock 
No. 41W Washroom Trucks. Operators welcome easier handling of 
wash loads, and freedom from stooping. You can order a complete size 
assortment (3 sizes) for less than the cost of one metal style truck. 
Designed with rustproof steel frame, “Vyntex” (plastic impregnated) 
duck body, controlled drainage with vlities drain hose, and 3-inch 
rubber swivel wheels for easy mobility. Why not order a Shamrock 
No. 41W for tryout, now! Made in 3 sizes: 3 bu.—24x16x14x30" over- 
all; 4 bu.—28x20x16x30" overall; 6 bu.—30x20x20Yx30" overall. 
Manufactured by MEESE, INC., Office & Plant, Madison, Indiana. 


SALES OFFICES: NEW YORK—F. R. Tyroler, 55 West 42nd St., PE 
6-0615; ATLANTA—wW. E. Petway, 2577 E. Densley Dr., North Decatur, 
Ga., MElrose 6-3192; FORT WORTH—V. M. Hooton, 4220 Normandy 
Road, Tel. JEfterson 6-6564; WEST COAST—Peterson-Daniels, Inc., 3311 
Beverly Bidg., Montebello, Calif., RAymond 3-7003; Export Mgr.—R. A. 
Auerbach, Easton, Pa., Cable Address, ‘‘Natly.”’ 
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St., recently celebrated its fiftieth anni- 
versary. Earl A. Fast, manager, was 
president of the California Laundry and 
Linen Supply Association last year. 


TEMPLE CITY, CALIF.—Dick Keith 
is the new owner of Temple Automatic 
Laundry, 5818 Temple City Blvd. 


CHICKASHA, OKLA.—G. B. Hurley, 
owner of New Chickasha Laundry and 
Dry Cleaners, has purchased Pearl Laun- 
dry from Perry H. Doss. 


COLEMAN, TEX.—Half Hour Laun- 
dromat has been opened at 212 W. Pe- 
can, it was announced by Harry Forbess. 


TOLUCA LAKE, CALIF.—Violet M. 
and John C. Reed have given notice of 
intention to sell Toluca Laundromat, 
4111 W. Olive Ave., to Betty J. Paps. 


EATON, COLO.—A grand opening 
was held recently at Kirk Easy Launder- 
ette, Oak St., it was announced by Mrs. 
Clarence Kirk. 


YUCAIPA, CALIF.—Boulevard Laun- 
dramatic has been opened at 34844 Yu- 
caipa Blvd. by Alan and Grace Mills. 


SEBASTOPOL, CALIF.—William J. 
Hodges has purchased Sebastopol French 
Laundry from Ed Freed. 


TORRANCE, CALIF. — Frances J. 
and Neal A. Caserta are now conducting 
Laundrymatic, 16608 Crenshaw Blvd. 


McPHERSON, KANS.—A new laun- 
dry at McPherson County Hospital is 
now in full operation. 


BLYTHE, CALIF.—Mr. and Mrs. 
Hugh Marston have opened a laundro- 
mat at 230 E. Hobsonway. 


NEWTON, KANS. — Construction is 
under way on a $75,000 addition and 
remodeling program at New Process 
Laundry, Fifth and Plum, it has been 
announced by John Davis, manager. 
Completion is scheduled for July. 


TEMPLE CITY, CALIF.—Jack Wil- 
liams has opened Temple City Self Serv- 
ice Laundry, 9525 E. Las Tunas Dr. 


SAN DIEGO, CALIF.—A business li- 
cense has been issued Fred Geiger for a 
self-service laundry at 2602 Adams Ave. 


LOS ANGELES, CALIF.—Joseph E. 
Yanaga has given notice of intention to 
sell Sanitary Laundereze, 3546 W. Santa 
Barbara Ave., to Ruby and Phillip E. 
Corral. 


PHOENIX, ARIZ.—Paul McCoy has 

purchase of Despatch Laun- 

dry and Dry Cleaners, 1626 E. Wash- 

ington, with a downtown store at 131 N. 
First Ave. 




































Now Ed gets clothes clean first time through 
thanks to Dow Sodium Orthosilicate 


Ed’s been on the wheel for several years. He’s a happy-go- 
lucky fellow most of the time, but it used to burn him up 
when the boss would send back clothes Ed didn’t get clean. 
Then we started using Dow Sodium Orthosilicate to build our 
soap. Never hear Ed complaining now . . . or the boss, either. 


That’s because Dow Sodium Orthosilicate extends cleaning 
power by as much as a third*. It neutralizes soil acidity, 


*In tests on badly soiled fabrics washed at 
160°F. Dow Sodium Orthosilicate reduced 
the amount of detergent used by 45%. 
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saponifies fats and oils and keeps them in suspension. As a 
result, all clothes—even grimy work shirts and coveralls— 
wash clean and rinse easy. And Dow Sodium Orthosilicate 
costs only about half as much as soap. 

Write today for your copy of the new Dow Sodium Ortho- 


silicate booklet. THE DOW CHEMICAL COMPANY, Midland, 
Michigan, Department AL 609M. 


YOU CAN DEPEND ON 





























Single seal 














Double seal 








Fig. 1. Typical ball bearing housings and examples of seals 


Lubrication — The Way to Longer Motor Service 


ADVANCES IN DESIGN and a bet- 
ter use of materials have resulted in 
electric motors that are smaller, more 
efficient and enjoy a longer life span 
than earlier models. And these ad- 
vances have been accomplished by 
improvements in lubricants, greases 
and oils. 

The new greases and oils will often 
allow increases of 50 percent or more 
betwen relubrication periods. With 
use of the best greases many motors, 
for example, no longer require relubri- 
cation for 5 to 10 years or more under 
most operating conditions. 


Types of bearings 


All types of bearings have been 
used in electric motors. Today you 
will find three principal types: sleeve 
bearings, ball bearings and roller bear- 
ings. Early electric motors were 
equipped with sleeve bearings be- 
cause they were the only type availa- 
ble for this service. It was not until 
1925 that high-precision ball bear- 
ings began replacing sleeve bearings. 

Most electric motors in use do not 
exceed a motor speed of more than 
1,800 r.p.m, There are many, of 
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By JOSEPH C. McCABE 


course, that reach speeds of 3,600 
r.p.m. and more. These speeds are 
well within the range of good ball- 
and roller-bearing operation. Some 
roller bearings are used in large mill 
motors and where heavy radial loads 
are present. There are also a few tap- 
ered roller bearings used in general- 
purpose motors. However, the ordi- 
nary ball bearing (Fig. 1) is the one 
you'll see most often, 


The role of lubricants 


Lubricating oil is absolutely essen- 
tial for satisfactory ball bearing oper- 
ation. Without a protective film on the 
heavily stressed contact areas between 
the balls and raceways, and in the 
zone of high-speed rubbing between 
the balls and separating cage, the ex- 
cessive friction involved would result 
in rapid wear and almost immediate 
failure. The motor shaft would grip 
and seize until fuses blew out. 

The primary function of the grease 
in a motor is to supply this essential 
lubricating oil from the spongelike 
reservoir of its gel structure. Although 
absolutely essential, the amount of 
lubrication needed is extremely small. 


Laboratory tests show that only 1/30 
drop of oil is required to satisfactorily 
coat the balls, raceways and cage-sep- 
arator surfaces of a ball bearing for a 
5 hp. motor. Months of satisfactory 
operation could be obtained in such a 
motor with as little as a single drop of 
oil under ideal conditions of cleanli- 
ness. A high order of chemical and 
physical stability is required in a 
grease for best results so that this 
small but life-preserving lubrication 


Medion greose life, hours 


10005 100 120 140 160 180 200 220 240 
Temperoture, F 


Fig. 2. Plot of grease life on motor NEMA 
standard 306 at 3,600 r.p.m. 
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DELIVERS UP TO 44% MORE SOFT 
WATER. The ingenious ‘“‘Double-Check” mani- 
fold system permits a deeper zeolite bed, which de- 
livers as much as 44% more soft water than water 
softeners of conventional design and equal size. 
No stretching your supply to the danger point! 


ZEOLITE LOSS PREVENTED. ‘“‘Double- 

Check” manifold also prevents loss of expensive 

zeolite during backwash period. A real money 
eee saver, with zeolite costs as they are! 


REQUIRES LESS SPACE. To deliver a soft 
water output to equal Elgin’s, any other water 


softener would have to be 44% bigger. Elgin lets 

f [ you take advantage of limited space! 
BETTER BACKWASHING. ‘“Double-Check’’ 
design provides better, more thorough backwash- 


ing which keeps zeolite clean, active and more 


receptive to salt regeneration. This assures peak 
pa eS operation year after year! - 
ofies LOWER OPERATING COSTS. Better service 


means lower costs in the long run! With cleaner, 
more active zeolite, regeneration takes less salt 
and wash water. 


LOWER MAINTENANCE COSTS. Heavy 
duty construction throughout offers you greater 
rmanence with an Elgin Water Softener. Com- 
ine that with the zeolite-saving, more efficient 
““Double-Check”’ manifold system, and you get 
lower overall maintenance costs and added years 
of service! 


MORE ECONOMICAL TO BUY. Even though 
the Elgin Water Softener provides all these out- 
standing features, when you figure cost per 
thousand gallons of soft water delivered, lower 
maintenance cost and time saved, you'll find it 
your most economical buy. 











Elgin offers you a complete line: 





MANUAL © PUSH-BUTTON AUTOMATIC © FULLY AUTOMATIC 


Equally advanced in design are other Elgin lon- 
Exchange Systems which provide Alkalinity Reduc- 
tion, Deionization, Silica Removal and Hot Zeolite 
Softening. 


Write or call us for further information concerning 
your water conditioning needs... or better still, let 
us put our near-by representative in touch with you! 


ELGIN SOFTENER CORPORATION 


150 North Grove Avenue, Elgin, Illinois 
Representatives in Principal Cities 
In Canada: G. F. Sterne & Sons Lid., Brantford 


ION EXCHANGERS FILTERS © DEAERATING HEATERS @ DEALKALIZERS ® DEGASITORS @ LIME SOFTENERS @ CHEMICALS 
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may be available for many years un- 
der ideal conditions. 

In addition to their friction-reduc- 
ing properties, greases are also useful 
in preventing rust, protecting bearings 
from dirt and minimizing maintenance. 
Since so very little oil is required for 
lubrication, these secondary functions 
often will dictate the type of grease 
to be used. 

Grease selection will also depend 
on the bearing and housing and type 
of service to be met. For best results 
an open bearing in a conventional 
grease housing requires an entirely 
different grease than a sealed or dou- 
ble-shielded bearing. With the most 
suitable greases in each case, how- 
ever, open bearings in well-designed 
housings will not require relubrica- 
tion for twice as long as for double- 
sealed bearings. 


TABLE I—Typical characteristics 
of synthetic greases 


Lowest temp. 
for 1000 
gm-cm 
torque in Approz. 
204brg,F cost 8/lb 


Maz temp. 
for 1000-hr. 
life, F 


Grease 
type 


Silicone ... 340 6.50 
Polyester .. 300 2.00 
Silicone- 

diester .. 6.50 
Diester .... 2.00 
Polyglycol . 1.75 
Petroleum . 0.20 


TABLE li—Guide for maximum 
relubrication periods 


Motor horsepower 
Type of service %-7% 10-40 50-150 


Easy: 10 yrs. 7 yrs. 


Valves 
Door openers 
Portable floor sanders 
infrequent operation 
(1 hr/dey) 
Standard: 
Machine tools 
Air-conditioning 
apparatus 
Conveyors, 1 or 2 
shift 
Garage compressors 
Refrigeration 
apporatus 
laundry mochinrey 
Textile machinery 
Woodworking 
machines 
Weter pumping 


7 yrs. 4yrs. 2 yrs. 





Severe: Ayrs. Ye yrs. 9 mo. 
Motors, fans, pumps, 
M-G sets, running 
24 hr/day, 365 
day/yr. 
Coal and mining 
machinery 
Motors subject to 
severe vibration 
Steel-mill service 





Very severe: 
Dirty, vibrating 
applications 
‘Where end of shaft 
is hot (pumps 
and fans) 
High ombient 
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A relubrication schedule 


If left in service long enough, all 
greases deteriorate because of bleed- 
ing, evaporation, oxidation, dirt and 
moisture. The point where they no 
longer lubricate the bearings is usu- 
ally reached when about half of the 
oil originally present in the grease has 
been lost. 

Maximum relubrication periods rec- 
ommended for long bearing life of 
electric motors are given in Table II. 
Suggested relubrication periods vary 
with the size of motor and with oper- 
ating conditions. A short period for 
large motors operating at high tem- 
peratures and in dirty applications; 
longer periods for small motors oper- 
ating under normal conditions, Im- 
provements in grease life have been 
so pronounced that it is no longer 
necessary to relubricate many motors 
on equipment used intermittently. 

Ultimate life available in ball- 
bearing greases under controlled lab- 
oratory conditions is suggested in 
Fig. 2. Curves indicate the life test 
results obtained with the best present- 
day greases in both open and double- 
seal bearings. Double-sealed and 
double-shielded types are normally 
obtained with a grease charge from 
the bearing manufacturer. 

Temperature has an important in- 
fluence on grease life. Usually grease 
life can be expected to increase by a 
factor of 1.5 when the temperature 
drops 10°C (18°F) at the bearing. 
Decreased bearing load and lower 
shaft speed will usually result in a 
somewhat increased grease life. The 
life indicated in the graph for greases 
in size 306 ball bearings operating at 
3,600 r.p.m. would have to be short- 
ened for large size bearings used in 
motors of 10 hp. and larger. On the 
other hand, the forecast could be in- 
creased slightly for small motors in 
the fractional-hp. range. 

Since relubrication is necessary in 
many types of heavy-duty motor serv- 
ice, the use of open bearings in hous- 
ings such as those shown in Fig. 1 is 
generally desirable. Such housings are 
equipped with a grease-gun fitting so 
grease can be added easily. And a re- 
lief plug is provided so older grease 
can be purged from the bearing and 
cleaned without disassembling or 
stopping the motor. 

More detailed relubrication recom- 
mendations are available from motor 
manufacturers and many grease sup- 
pliers for specific applications. Often 
laboratory analyses of greases from a 
representative sample of motors will 
give a good indication as to grease 
life expectancy. Such information is 
very valuable in setting up relubrica- 
tion schedules for minimum mainte- 


nance and maximum reliability of 
motor service. 


Some typical specifications 


Grease specifications for best per- 
formance under different conditions 
can be determined with the aid of 
Table IV. The general-purpose grease 
which has a Grade 2 consistency has 
both mechanical stability and feeding 
properties that are satisfactory for 
many types of applications involving 
a large variety of bearing sizes. Such 
a grease is useful in medium-size mo- 
tors in temperature range from — 25° 
to +210° F. 

Of the specifications listed, per- 
formance characteristics are most im- 
portant, Although compatibility be- 
tween different greases is not a serious 
problem, one should know whether 
they are compatible before using 
them interchangeably. In general, the 
mixing of various soap types should 
be avoided. 

High-temperature operation, in the 
range above that possible with gen- 
eral-purposes greases, requires a sili- 
cone-type grease such as shown in 
Table I. These silicones are generally 
used at temperatures to about 300° 
or 325°F with suitable heat-stabilized 
ball bearings. 


Types of motor greases 


Greases available for electric-motor 
use can be segregated into two classes: 

1. The first includes well over 95 
percent of the greases used in indus- 
trial motors today. These are made 
with petroleum oils that are thickened 
with several dozen varieties of metal- 
lic soaps, or nonmelting, nonsoap 
thickening agents. 

2. The second class includes greases 
using synthetic fluids with various 
thickeners. They are coming into con- 
tinually broadening use for extreme- 
temperature industrial applications in 
heat-treating equipment, furnaces, air- 
conditioning units, outdoor applica- 
tions in cold climates and refrigeration 
units. 

Some characteristics of typical pe- 
troleum greases are shown in Table 
III, which is intended to give some 
idea of the general range of properties 
which might be expected of the vari- 
ous types of petroleum greases, There 
are extreme variations in physical 
properties and performance character- 
istics in a group of greases within a 
given soap type, so care must be given 
to the selection of specific greases for 
difficult applications, Of those listed, 
sodium, sodium with about 20 percent 
calcium, and lithium soaps are the 
most generally used greases for elec- 
tric motors. Continued on page 80 
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Now —A Revolutionary NEW Steam Trap! 
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7. A CAP 
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Practically Eliminates Maintenance! 


ook at this revolutionary new thermodynamic 
steam trap. Could it possibly be simpler? Look 
for the valve closing mechanism—there isn’t any! 
The kinetic energy of steam closes the valve and 
only the TD uses this new operating principle. 


Only 3 parts...cap, disc and body ... machined 
from stainless steel bar stock... all extremely sim- 
ple, rugged, durable. Only one moving part...a 
hardened SOLID stainless steel disc... practically 
wear-proof, 


Just imagine how much time and expense this 


TROUBLE-FREE DESIGN 


No valve-closing mechanism 
to wear or stick—the kinetic 
energy of steam closes the 
valve. No critical clearances 
to choke. No gaskets to leak. 
Only one moving part—a 
SOLID stainless steel disc. 


new TD steam trap can save you by greatly 
reducing and simplifying trap maintenance and 
inventory! 


SOME OF MANY OTHER ADVANTAGES: 
1. Use the same trap for 10-600 sures up to 50% of inlet 
psi... for light or heavy loads pressure. 


...Without seat or valve 4 Not affected by superheat, 

change or other adjustments. water-hammer, corrosive con- 
2. Closes tight on no load—no densate. 

steam waste. 5. Only one spare part—solid 
3. Operates against back pres- stainless steel disc. 


Ask for a 60 day trial installation of Sarco TD 
trap and strainer... write for bulletin 257. Sarco 
Co., Inc., Empire State Bldg., New York 1, N. Y. 


SARCO 








Only Sarco Makes All 5 Types 


That’s why Sarco can give impartial advice on 
proper steam trap selection. 
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Steam Traps 





Camilift Bucket 
Steam Traps 
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Continued from page 78 
TABLE tll—Typical characteristics of petroleum greases 


Mazimum 

temp. for 
Dropping continuous Water 
Point, F use,F resistant 


Grease properties defined 





There are some important properties 
of greases that should be understood 
before selection is made, Consistency 
varies in grades from soap-thickened 
oil that is fluid at room temperature to 
brick-type greases that are so hard 
they must be cut with a knife. 

The most common test for measur- 
ing consistency uses a penetrometer 
which drops a cone of standard shape 
and weight into the grease and meas- oe 
ures depth of penetration in tenths of 
a millimeter (American Society for 
Testing Materials D-217-52T). The 
penetration measured after the grease 


Mechanical 


Texture Stability 


Soap 


Aluminum 





Smooth and stringy 190 Poor 
Buttery or fibrous 400+ Good 
Smooth and buttery 210 Fair 
Buttery to stringy 400 Good to poor 
Buttery or fibrous 400 Good to poor 
Buttery or fibrous 400 Good 


Barium 
Calcium 
Lithium 
Sodium 
Strontium 








r 


500+ 
500+ 
500+ 


Smooth 
Smooth 
Smooth 


Modified clay 
Silica gel 
Carbon black 





has been worked 60 strokes with a 
perforated disk plunger is the basis 
for the following classification de- 
veloped by the National Lubricating 
Grease Institute: 


ASTM worked 
penetration 

355-385 
310-340 
265-295 
220-250 ~ 
175-205 
130-160 
85-115 


NLGI No. 


By far the greater proportion of 
electric-motor greases are in NLGI 
Grade 2. The ‘consistencies of such 
greases are usually sufficiently stiff so 


very little trouble is encountered with 
churning, slumping or leakage. Yet 
the grease is soft enough so it feeds 
readily into the working parts of a 
bearing. 

Stiffer greases of NLGI Grade 3, 
and occasionally Grade 4, are used 
where good channeling characteristics 
are desired in large high-speed motors 
or in double-sealed or double-shielded 
permanently lubricated bearings where 
the grease must be totally confined 
and yet stay out of churning action of 
the ball complement. 


Oil viscosity: Petroleum oils used. in 
most greases are in SAE 20 to 30 
range with 100°F viscosities of about 
200 to 500 Saybolt seconds, Greases 
with oils in the upper end of this 
range seem particularly desirable in 
providing a low evaporation rate and 
long life while allowing free operation 
of medium-torque motors at tempera- 
tures down to — 25°F. 


Mechanical stability: It is important 
for the grease selected to maintain its 
desired properties during operation. 
Its consistency should remain rela- 
tively unchanged, and it should not 
cause trouble by churning, aeration or 
slumping under action of the bearing. 
Unfortunately, most of the bench 
scale tests developed by grease sup- 
pliers don’t exactly duplicate the ac- 
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tion of a ball bearing when in a motor. 

For lack of adequate bench tests, 
trial operation of the grease in a mo- 
tor is usually desirable. This trial 
should be carried out with an over- 
packed bearing housing, at high tem- 
peratures, or under any other severe 
operating conditions that might be en- 
countered. Abnormally high power 
loss, high temperature rise, churning 
of the grease with aeration and leak- 
age or possible noisy operation would 
be indicative of unsatisfactory me- 
chanical properties. 


Bleeding and evaporation: In addi- 
tion to stability under mechanical agi- 


tation, a grease must maintain its 
lubricating properties for long periods 
while being subjected to various fac- 
tors promoting loss of oil by both 
bleeding and evaporation from the 
soap structure. Generally when a 
grease has lost about half its initial 
oil content it is no longer satisfactory. 
For most motor applications a total 
amount of bleeding of less than 10 
percent in 1,000 hours at 212°F and 
less than about 3 to 5 percent by 
weight of evaporation loss in the same 
period is desirable for long life. 
Bleeding rate of a grease can be de- 
termined by collecting the oil draining 
from a 10-gram sample held in a wire- 





Properties 


TABLE IV——Typical specifications for today’s motor greases 


Open 
bearings, 
general 
purpose 


Double- 
sealed High temp. Low temp. 
bearings (— 80 to 825 F)(— 66 to 210 F) 





Worked penetration 
Oil type 
Oil viscosity, sus at 100F 
Soap type Li 
N-H bomb (minimum hr. for 20- 

psi. drop at 210F) 750 
Bleeding (maximum weight % in 

500 hr. at 212F) 10 
Evaporation (maximum weight % 

in 500 hr. at 212F) 
Dropping point, degree F. minimum 


Performance 


265-295 
Petroleum 
400-550 


270-300 
Silicone 


260-300 
Diester 


230-280 
Petroleum 
400-550 
Na, Li Li Li 





750 





Low temperature limit for 1000 
gm-cm torque, degree F. 

Minimum 306 bearing life, hr. at 
3600 rpm., 212F 

Maximum micropenetration after 25 
hr. in overpacked 306 brg*** 

Rust protection 

Compatibility with other approved 
greases 


*In 100 hours * At 302 F 





*** ASTM Bulletin 147, p 81, 1947 
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Model 3442 Illustrated 


7/taneunting’ NEW WIDER RANGE 


OF FORWARD CONTROL MODELS 





Now Chevrolet offers the industry’s widest range 
of door-to-door delivery vehicles! New heavy-duty models 
provide G.V.W.’s all the way up to 18,000 /bs. (the 
highest of any make) and wheelbases to accommodate 


king-sized bodies. They're tops for profitable 
stop-and-go hauling... and so are the lighter models! @® OH 
From their husky Jobmaster 6 engine to their 15,000-lb. 
rear axle, these new heavy-duty forward control models There’s one that’s right for your job! 
are built to help you deliver the goods with matchless ease 
and economy! The two new 6000 Series chassis, equipped G. Vv. W. WHEELBASE 
with a durable four-speed Synchro-Mesh transmission, 7,000 Ibs. * 104” for 8’ body 
are adaptable to single or double-unit bodies. And Series vt — 125" ter nd baey 
3000 models with Thriftmaster Special 6 or optional oodes xs Ll Be 
‘ : 14,000 Ibs. 129%” for 10’ body 
160-hp. Trademaster V8 (plus a choice of four transmis- 14,000 Ibs.** | 159%" for 14’ body 
sions, including Hydra-Matic) are great performers, too! ' 
See your Chevrolet dealer for the model and equipment 
best suited for your delivery needs. ...Chevrolet Division *10,000 lbs. optional, extra cost. 
of General Motors, Detroit 2, Michigan. **18,000 lbs. optional, extra cost. 
































"57 CHEVROLET TASK-FORCE TRUCKS 


PROVED ON THE ALCAN HIGHWAY...CHAMPS OF EVERY WEIGHT CLASS! 
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Superior Fire Tube Steam Generators 
are completely factory assembled and 
tested. Capacities range from 20 to 600 
b.h.p. for steam or hot water heating and 
for industrial applications requiring pres- 
sures to 250 p.s.i. Built-in induced draft 
and full 5 sq. ft. of heating surface per 
b.h.p. provides efficient operation firing 
oil, gas or both, 


Write today 
for details 
in Catalog 781F 


for performance you can BA NK on 


SUPERIOR COMBUSTION INDUSTRIES INC. 
TIMES TOWER, TIMES SQUARE, NEW YORK 36, N.Y, 





mesh cone in a beaker in a constant-temperature oven. 
Evaporation loss in such a test is total weight lost from 
both the cone and the oil in the beaker. 


Oxidation stability: Deterioration of grease by reaction with 
oxygen in the air is one of the chief factors determining the 
life of ball-bearing greases. Oxidation of the oil in the grease 
results in gummy materials which solidify on cooling, and 
in volatile products which result in a loss of fluid. Oxidation 
of the soap usually results in loss of the network structure. 
The combination of these factors often shows up as a soft- 
ening grease with an increasingly rancid odor as the soap 
structure breaks down. This stage is followed by increasing 
stiffness and darkening, with finally a hard, dry, caked mass 
of oxidized soap being formed. 


Corrosion protection: Next to oxidation, the major source of 
chemical trouble in greases is corrosion, particularly the rust- 
ing of steel. The sodium soaps used in many greases provide 
excellent resistance to corrosion by absorbing small amounts 
of water, and also by serving as a rust inhibitor in any free 
water present. If large quantities of water are involved, 
however, the soluble sodium soap may be washed away 
entirely and the metal left unprotected. 

Protection against the grease being washed away is ob- 
tained by using insoluble thickeners such as those of the 
lithium- and calcium-soap types. These water-insoluble 
thickeners do not always act so well as soda soaps as inhibi- 
tors of rust, but they resist water washing. Generally, water 
washout problems are not serious in electric motors since 
the motor design is intended to exclude large quantities of 
water from entering the motor shell. OO 





HOW CAN YOU GET 
50% MORE FLOW 


seve ront your present Jeobite softener? 


EAS. y Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 


per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 
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Repairing Pipe Under Pressure 
Engineering Editor: 

We saw recently a write-up of a 
special piston-type clamp that can be 
slipped around a pipe and moved 
over a leak in the pipe. Then, by 
screwing down on the piston the leak 
is sealed for good. Have you run 
across any other ideas for this kind 
of temporary aid for leaking pipes? 

—H. H.., Plainfield, N. J. 


The device you describe sounds very 
much like the one we saw which, how- 
ever, employed standard fittings and 
had the added advantage of a hose 
connection to the top of the valve 
(Fig. 1), so that the material leaking 
out of the pipe could be directed 
away from the working area. 

With this gadget you slide the 
clamp over the pipe, make sure the 
valve is wide open, then position the 
valve-clamp assembly over the leaky 





spot. Tighten the clamp while the 
waste material is shooting through the 
open valve. Once the clamp is secure 
shut the valve off . . . and that’s that. 

There are, however, any number of 
variations on this idea. For example, 
there is a method employing welding. 
Start with a pipe about two diameters 
larger than the one with a leak. Cut 
this pipe in half. In one half drill a 
hole about the size of the leak and 
weld a valve and the right size pipe 
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fitting into this new hole. At the ends 
of each half, weld some heavy sheet- 
iron pieces (see Fig. 2). Then weld 
the top half of this pipe assembly to 
the leaking pipe. Next weld the bot- 
tom half over the leaking area, leav- 
ing the valve wide open. When the 
pieces are snugly welded together 
shut off the valve. 

The last suggestion is to use only 
the bottom half and take a pipe the 
next size up that snugly fits the leaking 
pipe. Then when you have the right 
fit and the valve is centered over the 
leak use C-clamps to hold the blister 
in place. 


Low CosT 


AIR CONDITIONING 
FOR LAUNDRY AND DRY CLEANING PLANTS 


1 
out 


Mr. Harold Bender, General Man- 
ager of the Swiss Cleaners, In- 
dianapolis, indiana, says: “! have 
seen a temperature reading in 
my plant of 120° F. at the hot 
heads, and after turning on units 
we had an 85° F. temperature 
of the air coming to the operator 
as he or she is working. That 
condition gives you the produc- 
tion that is necessary in extreme 
HOT WEATHER. A temperature 
drop of 30° F. gives you ideal 
employee relations and a much 
better QUALITY of work for hap- 
pier customers." 


GUARANTEED AIR CONDITIONING 


COOLING PERFORMANCE GUARANTEED ON FACTORY APPROVED PLAN ... 
OR WE WILL ACCEPT A RETURN OF THE EQUIPMENT WITHIN 30 DAYS AT 


FULL VALUE AND REFUND IN CASH. Guaranteed to SUPPLY 100% 


FRESH— 


VITALIZED Air—COOLED 10 deg. F to 18 deg. F BELOW the OUTSIDE air temperature 


when it is 90 deg. F. or HIGHER outside. 


Plan to install Air Conditioning 
now and BE READY for a HOT SUMMER! 


a blue-print air conditioning layout... 


Let our engineering department make a complete survey of your needs and furnish you with 
without cost to you! 





The OLDEST exclusive mfr. of 
Evaporative Coolers in the 
United States. 


BEAT THE HEAT 
DO IT NOW! 


GET THE FACTS TODAY! 


AIR COOLING ENGINEERING COMPANY 
P. O. Box 744 
Evanston, Illinois 


Send me complete details on how to increase my 
plant production during hot summer months. 








from the 


ALLIED TRADES 











New Hoffman Distributor 


ROSCOE STOVAILL 


The U. S. Hoffman Machin- 
ery Corporation, New York, 
N. Y., has announced the ap- 
pointment of Roscoe Stovall, 
head of Stovall & Associates, 
Inc., 520 E. Market St., Indian- 
apolis, Ind., as authorized dis- 
tributor of Hoffman equipment 
in the state of Indiana. 

Mr. Stovall has been active 
in the industry for almost 30 
years. He began as a plant man- 
ager in 1928 and entered the 
equipment supply business in 
1939. 

As part of its service, Stovall 
& Associates conducts an on- 
the-job training course for its 
customers. This department is 
supervised by Mrs. Geneva 
Fuller. 


Cowles Licenses 
Australian Firm 


Cowles Chemical Company, 
Cleveland, Ohio, has granted 
licenses to Nightingale Supply 
Company, Ltd., and its sub- 
sidiary, Nightingale  Silicates 
Pty., Ltd., of Sydney, N. S. W., 
Australia, covering its furnace 
and processes for the manufac- 
ture of Drymet and other deter- 
gent silicates. 

In making the announcement 
R. F. Huntley, Cowles presi- 
dent, pointed out that the li- 
cense also includes processes, 
formulas and the use of Cowles’ 
trade names covering its com- 
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plete lines of laundry, food 
sanitation and metal-finishing 
chemicals. Nightingale has been 
in the silicate and industrial 
cleaning chemicals business for 
some time. 

According to Mr. Huntley, 
construction of Nightingale’s 
new plant in Sydney has al- 
ready been completed. 


Guss Handles Milnor Sales 


Norvin L. Pellerin, president 
of Pellerin Milnor Corporation, 
New Orleans, La., has an- 
nounced the appointment of 
Joseph Guss & Sons, Inc., as 
distributors of Milnor products 
in Washington, D. C., Dela- 
ware, lower Pennsylvania, New 
Jersey and adjacent territories. 
Guss is located at 5273 Arling- 
ton St., Philadelphia, Pa, 


Thompson-Hayward 
Appoints Managers 


BILL TEMPLE 


Thompson-Hayward Chemi- 
cal Company, Carman Division, 
Kansas City, Mo., has an- 
nounced the transfer of William 
(Bill) Temple to its Minneap- 
olis branch division where he 
will serve as branch manager. 
Mr. Temple previously served 
as branch manager at Houston, 
until J. S. (Jim) Bailey rejoined 
the firm to resume his former 
post as manager of the Houston 
operation. 


Mr. Temple has also headed 
the firm’s laundry supply divi- 
sion in the San Antonio branch, 
and more recently, served as 
special sales representative in 
the Kansas City area. 


Armour Names Sherrill 


JOSEPH C. SHERRILL 


Joseph C, Sherrill has joined 
the Research Division of Ar- 
mour and Company, Chicago, 
Ill. He has been appointed re- 
search supervisor of detergency 
evaluation and application in 
the soap division. Formerly 
with Texas State College for 
Women, where he was assistant 
dean of research, Dr. Sherrill 
is a graduate of Pennsylvania 
State University with B.S., M.S. 
and Ph.D. degrees in chemical 
engineering and chemistry. 

At Texas State Dr. Sherrill 
directed all work in textile and 
detergency research for the 
Linen Supply Association of 
America and the Diaper Service 
Institute of America. Foremost 
in this research was the devel- 
opment of ultrasonic techniques 
in detergency evaluation. 


New Atlanta Consultant 


The appointment of James B. 
Bennett as cost survey and en- 
gineering consultant to the sales 
and engineering departments 
has been announced by John T. 
Davenport, president of Atlanta 
Distributing Company, Atlanta, 
Ga. Prior to his appointment, 
Mr. Bennett served as president 
of Bennett Management Con- 
sultants, Inc., Atlanta. Before 
heading this company, he 
owned and operated laundry, 
drycleaning, rug cleaning and 
linen supply plants. 

Mr. Bennett was also em- 
ployed in the engineering de- 
partment of the Armstrong 
Cork Co. and was a research 
chemist for Certain-teed Prod- 
ucts Co. 


Canadian Troy Subsidiary 


Formation of a Canadian 
company, Troy Laundry Ma- 
chinery (Canada) Ltd., has 
been announced by Troy Laun- 
dry Machinery Division, Amer- 
ican Machine and Metals, Inc., 
East Moline, Ill. Harlan K. 
Walter, general sales manager 
of Troy, stated that the new 
firm will handle all Troy sales 
and service in the province of 
Ontario. 

Officers of the wholly owned 
subsidiary of American Ma- 
chine and Metals, Inc., are: 
Alphonse Kenison, president; 
Harlan K. Walter, vice-presi- 
dent, and Robert G. Burns, 
treasurer. 

A temporary office has been 
established at 1809 Royal Bank 
Bldg., King and Yonge Sts., 
Toronto. The company will be 
represented by W. J. (Bill) 
Carroll of 5 Rosseau Rd., 
Downsville, Ont., who is widely 
known in the commercial laun- 
dry, linen supply and _ institu- 
tional laundry fields. 


Olin Mathieson 
Announces Changes 


JOSEPH J. TEPAS 


Joseph J. Tepas has been ap- 
pointed to the market develop- 
ment department of the Indus- 
trial Chemicals Division, Olin 
Mathieson Chemical Corpora- 
tion, Baltimore, Md. He will 
specialize in the water treat- 
ment and sanitation fields. 

Mr. Tepas has been techni- 
cal representative for the com- 
pany’s hypochlorite products. 
Before joining Olin Mathieson 
in 1946 his most recent associa- 
tion was with Dr. L. D. Good- 
hue at the U. S. Department of 
Agriculture Research Center at 
Beltsville, Md., where he 
worked on the development of 
aerosol insecticides. 

Changes in the field sales or- 
ganization of the Industrial 
Chemicals Division of Olin 
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Get whiter loads quicker with the ORIGINAL 
CALLAWAY KNITT D NYLON CAL 


AF iw, K i i 


Here's why: 


1 Thickest “bleach-resisting” 
yarn 


2 Provides streamlined, 
lightning-fast pinning 

3 Day-light mesh that won't 
“fog up,” lintless 

4 Free passing of insolubles, 
quicker, whiter loads 


5 Faster dumping without reversing 


6 More pounds per wheel— bigger 
pay loads 


7 Labor saving —time saving —space saving 

8 Available in solid colors or with colored 
overedging 

9 Available with or without grommets 


For economy’s sake—compare our 
laundry net prices by weight. 


Leading laundries all over the country are 
clamoring for Callaway Callanets, the strong- 
est, easiest-to-handle, most efficient and dura- 
ble laundry nets ever. An investment in Calla- 
way Callanets means more “net” profits for 
you in your business. Contact your Callaway 
representative for your test order and see 
how you can get the best for the least. 


z 


oReg. U.S. Pat. On, 


Callaway Mills ine. 


SALES SOLICITORS 
295 Fifth Avenue, New York 16, N. Y. 
Chicago 54 + Boston 11 + Detroit 1 + Atlanta 3 * Akron 8 
San Francisco 3 + Los Angeles 12 + Dallas7 
Towel Ensembles - Rugs and Carpets 
Laundry Textiles + Terry Mats 
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LAUNDRY & DRY CLEANING 


MARKING PEW © 36: 


Black permanent indelible ink will not 
wash out, dry out, bleach out. 


Especially developed for marking all types of 
fabrics, laundry and dry cleaning . . . for 
home, school, college, camp, hospita/, hotel 
. + for institutional and professional 
use, etc. Giant ink supply in pre-tested 
6” brass cartridge meets Gov't Spec. 
#TT- 1-562. Non-refillable, writes over 


| 
” 
100,000 marks. = RET 


AILS 
FOR 
EACH 
FED. TAX INCL 
FAIR TRADED 


UNCONDITIONALLY GUARANTEED 
NATIONALLY ADVERTISED Lindy... 
America’s 
Favorite 
PEN Nome 
manufectured by 
THE LINDY PEN CO., INC. 
Los Angeles 16, California 


Dept. $-3 











) CAMELFORM 


MORE 
BANK 


THE S 2¢ 
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CAMPBELL BOX & TAG COMPANY 





have been announced by Derek 
Richardson, divisional field sales 
manager. 

W. D. Marshall, who has 
been district manager in the 
Philadelphia sales office, is be- 
ing assigned to new sales duties 
of a special nature. Mr. Mar- 
shall is a veteran of 37 years 
service with Olin Mathieson. 

He is succeeded as district 
manager of the Philadelphia 
territory by J. G. Johns, who 
has been with the company in 
various sales capacities for 16 
years, most recently as assistant 
manager in the Philadelphia 
office. 

Victor C. Fusco has been ap- 
pointed a sales representative 
in Pittsburgh, working under 
Mr. Johns. Mr. Fusco joined 
Olin Mathieson in 1947 and 
was recently in charge of de- 
velopment of hydrazine prod- 
ucts for the company in Balti- 
more. 

Don Threlkeld has been ap- 
pointed a sales representative 
in the Chicago office under N. 
F. Wilmot, Chicago district 
manager. A chemical engineer, 
Mr. Threlkeld has been em- 
ployed in the company’s organic 
chemicals plant at Brandenburg, 
Ky. Before this he was in the 
research department at Niagara 
Falls, N. Y. 


Monarch Names 
Vanden Berg 


The Monarch Laundry Ma- 
chinery Corp., Fort Lauderdale, 
Fla., has announced the ap- 
pointment of E. Vanden Berg 
as a sales representative in its 
southeastern Florida territory. 

Mr. Vanden Berg has com- 
pleted an extensive training pro- 
gram in Monarch’s factory and 
offices. Qualified in plant lay- 
out, service and promotion, he 
has a varied background in en- 
gineering and has placed spe- 
cial emphasis on quick-service 
laundry operations. 

Paul R. Hansen, vice-presi- 
dent and director of sales, states 
that Mr. Vanden Berg’s ap- 
pointment is another step in 
Monarch’s national expansion 
program. 


New Super Headquarters 


The entire manufacturing 
and business facilities of the 
Super Laundry Machinery 
Company have been moved 
from Stevensville, Mich., to 
1113 W. Cornelia Ave., Chica- 
go 13, Ill. Harry Soble, presi- 
dent of the firm, stated that the 
move was made primarily to 
afford Super the benefit of the 
skilled labor force in Chicago, 


plus the importance of having 
a centrally located plant for 
customer convenience and ship- 
ment of equipment and parts. 
The modern, two-story plant, 
he added, will enable Super to 
increase production. 


Unipress Boosts Professional 
Laundry 


Professional laundries can fin- 
ish shirts more quickly, more 
easily and better than home- 
makers can with hand-ironing 
methods. This fact was vividly 
illustrated at a recent shirt- 
pressing exhibition at the Cleve- 
land Family Fair by Mrs. Mae 
Repucci, demonstrator for the 
Unipress Company, Minneapo- 
lis, Minn. 

The Unipress Glide-O-Matic, 
consisting of four machines in- 
cluding an automatic folder, 
was used for the demonstration. 
The Glide-O-Matic showed the 
audience how it can finish and 
expertly fold shirts in a matter 
of seconds. The _ exhibition 
aided in promoting the advan- 
tages of laundry shirt service. 

The demonstration was spon- 
sored by B.M.S., distributor for 
Unipress, in cooperation with 
D. O. Summers, a_ leading 
Cleveland laundry and dry- 


cleaning firm. 


Hercules Section Formed 


Dr. Robert H. Cotton will 
direct the activities of the newly 
created starch and protein sec- 
tion of the Virginia Cellulose 
Division at Hercules Powder 
Company’s research center near 
Wilmington, Del. 

The new section results from 
Hercules’ recent acquisition of 
The Huron Milling Company in 
Harbor Beach, Mich., where 
Dr. Cotton was research di- 
rector. 

At the same time Hercules 
announced that Donald K. Du- 
bois has been named chief 
chemist at the Harbor Beach 
plant. 

Dr. Cotton has served as a 
chemist with the Pennsylvania 
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Get revenue 


control 


YOU GET STRICT CONTROL over revenue by individual route 
sales, and proper supervision over all sales and services, with 
this National ‘‘Class 41” Route Control and Service Analysis 
Machine. 







EXAMPLE of how one laundry and dry cleaner validates and 
records its slips with the National 41. Neat, register-printed 
figures on “Pay printed amount only” line gives date, C.O.D. 
or charge, route number, consecutive bundle number, code letter 
denoting type of service, unit or weight, and total amount of sale. 
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THE NATIONAL CASH REGISTER COMPANY, 


989 OFFICES IN 94 COUNTRIES 





in your plant 


with the aonal’ 


class 41 


Whether your business is large or small, National’s 
“Class 41” can cut bookkeeping costs, increase 
efficiency and build customer good will. You can 
easily adopt this National System, based on the 
route control and service analysis plan, without 
disrupting your plant operations. 























You get complete protection for customer, route 
salesman and management from neat, register- 
printed National figures—identical on ticket, stub, 
audit and issuing tape. All printed records are sup- 
ported by the National Class 41 locked-in totals. 









You get speed and efficiency by the rapid manner 
in which tickets are processed, plant work sched- 
uled and route control totals established. Time 
consuming hand and other methods are eliminated. 
You can process tickets at the rate of 400 or more 
per hour! 















You get flexibility with this low-priced National 
Class 41 that is designed to meet all the usual va- 
riations in laundry size, type or service. Just how 
much time and money can the money-making 
control of a National Class 41 save your business 
operation? Call your nearby National representa- 
tive for some profitable information. You'll find 
his number in the yellow pages of your phone book. 

























Dayton 9, Ohio 





STATIC! 


Sometimes, it’s murder! Yet, 

the SIMCO “Midget” guarantees to 
eliminate all static from laundry room 
machinery ... completely, safely, and 
at low cost. Write for information. 


the SIMCO company 


§2() Walnut Street, Lansdale, Pa. 


BOCK 


Bock Model M-100 now featuring 


. EXTR, 


©. 
ae 








C7/ON 


See your dealer for details. 


Models available in 10, 15, 
25, 50 lb. capacity. 


BOCK LAUNDRY MACHINE C0. 


Toledo 2, Ohio 














Get the Facts 
about UNI-MAC’s 
money-saving 
profit-making 
advantages! 


Do It Today! 
The UNI-MAC Co. 


1917 S. Federal Highway, Ft. Lauderdale, Florida 


UNI-MAC TWIN 
MODEL 400 


WRITE 
Dept. $-37 





/ 
The world’s finest 
« e 

temporary marking machine 
A complete and proven system to give you greatest economy, 
ACCURACY and speed in every loundry operation 
Polymark Division 
PINNACLE PRODUCTS corp. 
188 Tarrytown Rd., Elmsford, N. Y. 


2007 Broadway, Santa Monica, Calif. 
Canada~ Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 


Write for brochure and 
name of distributor 
nearest you. 
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WASHER-EXTRACTOR ~ 


| State Department of Horticul- 
| ture, as an assistant professor 
| at Penn State University, as di- 
| rector of the Plymouth, Florida, 
| Division of the National Re- 
search Corporation. From 1948 
| to 1953 he was director of re- 
search of the Holly Sugar Cor- 
| poration, Colorado Springs. 

In 1953 Dr. Cotton joined 


The Huron Milling Company, 
where he has worked on the 
development of new starch and 
protein products. 

Mr. Dubois joined Huron 
Milling in 1955. Formerly chief 
chemist for the Crete Flour 
Mills at Crete, Neb., Mr. Du- 
bois is a graduate of Kansas 
State College. 


NEW PRODUCTS AND LITERATURE 


| 
| 1,600 pounds per square inch 
| without warping, leaking or de- 
| forming in any way. The com- 
| pany points out that the head 
| withstood 16 times its working 

pressure (100 pounds steam 
| pressure), whereas normally 
| these heads and bucks need 
| only be tested at two and one- 
| half times their working pres- 
| sure, 

For further details write to 
| Ajax Pressing Machine Com- 
| pany, 619-625 S. Fifth West, 
| Salt Lake City 1, Utah. 


_New Evaporative Cooling 


| Air cooling systems especially 
| suited to the requirements of 
| laundry and drycleaning plants 
|are now being produced by 
| National Engineering and Man- 
|ufacturing Company, Sedalia, 


Continued from page 6 


Mo. The equipment features 
roof and window evaporative 
air cooling units for direct or 
duct installations. 

National states that evapora- 
tive air systems cool, filter and 
refresh huge volumes of air by 
pulling powerful breezes 
through water-cooled filter pads. 
The forced circulation of air 
from blower units of up to 15,- 
000 c.f.m. capacity, when aug- 
mented by high-capacity ex- 
hausts, can cool plant areas by 
as much as 25 degrees lower 
than outside temperatures, ac- 
cording to the manufacturer. 

Vern Rodick, general man- 
ager, emphasized the consulting 
service maintained at all times 
to aid in the engineering and 
proper installation of evapora- 
tive air cooling systems in 
plants that present special prob- 


Texas Laundry and Drycleaners Association 
Baker Hotel 
Dallas, Texas 
March 27-28, 1957 


Massachusetts Laundryowners’ Association 





Statler Hotel 
Boston, Massachusetts 
April 5-6, 1957 


Connecticut Launderers and Cleaners Association, Inc. 
Hotel Statler 
Hartford, Connecticut 
April 6-7, 1957 


Diaper Service Institute of America 
Sheraton Cadillac Hote! 
Detroit, Michigan 
April 7-10, 1957 


Ohio Laundryowners Association 
Van Cleve Hotel 
Dayton, Ohio 
April 25-26, 1957 


Maryland, District of Columbia and Virginia 
Laundryowners’ Association 
Chamberlin Hotel 
Old Point Comfort, Virginia 
April 28-30, 1957 
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Alabama Laundry and Cleaning Club 
Buena Vista Hotel 
Biloxi, Mississippi 
May 2-3, 1957 


Southern Laundry and Cleaners Association 
Buena Vista Hotel 
Biloxi, Mississippi 
May 2-3, 1957 


Linen Supply Association of America 
Ambassador Hotel 
Atlantic City, New Jersey 
May 6-9, 1957 


Laundry Owners Association of Montana, 
Southern Alberta and Northern Wyoming 
Billings, Montana 
May 9-11, 1957 


Pacific Northwest Launderers and Dry Cleaners 
Association 
Olympic Hotel 
Seattle, Washington 
May 9-11, 1957 


North Carolina Association of Launderers and Cleaners, 


Inc. 

Fiftieth Anniversary Convention 
O’Henry Hotel 
Greensboro, North Carolina 
May 15-16, 1957 


Idaho Launderers and Cleaners Association 
Idaho Falls, Idaho 
May 16-18, 1957 


Illinois Laundry Association 
Wagon Wheel Lodge 
Rockton, Illinois 
May 16-17, 1957 


Midwest Cleaners and Launderers 
(Kansas Association of Launderers & Cleaners 
and Associated Cleaning Services of Missouri ) 

Robidoux Hotel 
St. Joseph, Missouri 
May 16-18, 1957 


California Laundry and Linen Supply Association 
Del Monte Lodge 
Pebble Beach, California 
May 16-19, 1957 


Wisconsin Institute of Laundering 
Plankinton Hotel 
Milwaukee, Wisconsin 

May 17-18, 1957 


New Hampshire Laundry and Cleaners Association 
Eastern Slopes Inn 
North Conway, New Hampshire 
May 19, 1957 


Continued on page 90 
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EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the amazing, LEAK-PROOF 
C/L Sealomatic 


Trunnion Seal 


* One of 6 exclusive C/L features, each patented 

or patent pending, and each guaranteed for 5 

years! At the critical spots where ordinary wash- 

ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 





FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-I5 


FLAG CHECKING 
oii SYSTEM 


@ faster handling 

@ no “human error” 

@ use “green” labor 
FLEXIBLE—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 








BULLDOG LINE 


Metal Press Pads 
@® FLAN-L-TEX 

METAL PRESS PADS 
@ ASBESTEX COVERS 
® BULLDOG NYLOA 


@ MET-L-FLAN TOP F 


X. S$. SMITH ... 
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Oregon State Laundry Owners’ Association 
Gearhart, Oregon 
May 23-25, 1957 


Pennsylvania Laundryowners Association 
Shawnee on Delaware, Pennsylvania 
May 23-25, 1957 


Laundry and Cleaners Allied Trades Association 
Mount Washington Hotel 
Bretton Woods, New Hampshire 
June 6-9, 1957 


Mountain States Laundry and Dry Cleaners Association 
Stanley Hotel 
Estes Park, Colorado 
June 13-15, 1957 


Harry Dickson Goode, 73, vice-president of Progress Laun- 
dry, Indianapolis, Indiana, died recently. Active in business until 
his death, Mr. Goode was with Progress for 37 years. He was 
also treasurer of Swiss Cleaners in Indianapolis. Surviving are his 
wife and two sisters. 


Philip F. Hafner, 59, secretary-treasurer of Hafner Home 
Laundry, Inc., Rochester, New York, died recently. Mr. Hafner 


was a former American Legion executive and past chairman 
of Troop 70 Boy Scout Committee of St. Andrew’s Church, Sur- 
viving are his wife, three sons and three daughters. 


Samuel Husman, 72, president of Acme Laundry Company, 
Chicago, Illinois, died January 28. He is survived by his wife, 
two daughters and a son. 


Byron Johnson, 47, owner of Devils Lake (North Dakota) 
Steam Laundry died recently. Mr. Johnson was a former presi- 
dent and secretary of the North Dakota Laundry Owners Asso- 
ciation. 


Paul J. LaLanne, 79, retired laundry operator of San Diego, 
California, died recently. Mr. LaLanne is survived by his wife, 
two sons and three daughters. 


Edwin C. Murray, 81, retired operator of Park Laundry 
Company, Jamaica, New York, died February 12. Mr. Murray 
founded the laundry and operated it until his retirement in 1944. 
He was a director of Jamaica National Bank, now the Marine 
Trust Co., and Director of the Young Men’s Christian Association 
of Jamaica. Surviving are three grandchildren and twelve great- 
grandchildren. 


Ralph C. Simmonds, 65, proprietor of Goss Laundry, Attle- 
boro, Massachusetts, died recently. Mr. Simmonds was a World 
War I veteran. He is survived by his wife. 


W. Wade Smith, 77, retired laundry operator of Alliance, 
Nebraska, died recently. Mr. Smith operated the laundry with his 
brother, George, and sold the establishment in 1946. He was a 
member of the Elks Lodge. His brother survives. 





CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 





Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 


Complete small laundry in center of fast-growing Virginia town for sale. 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. -2 


ARIZONA OPPORTUNITY—PHOENIX AREA. Drycleaning and laundry 
doing excellent business (cash-and-carry). Can pay for itself in two 
years. Only laundry in town of 10,000. Long lease, $8,500 will handle. 
Drive-in Laundry and Cleaners, 39 N, Arizona Place, Chandler, Arizona. 

1395-2 


THE OROVILLE LAUNDRY AND DRYCLEANERS. WELL ESTABLISHED 
IN FAST-GROWING NORTHERN CALIFORNIA COMMUNITY, LOCATED 
AT THE GATEWAY OF THE BEAUTIFUL FEATHER RIVER COUNTY 
AND SITE OF PROPOSED OROVILLE DAM. GOO DLAUNDRY AND 
CLEANING EQUIPMENT. NEW 1956 DELIVERY TRUCKS. GOOD STEADY 
VOLUME. FOR SALE WITH OR WITHOUT REAL ESTATE. P. O. Box 
#1410, OROVILLE, CALIF. 1202-2 














Laundry and drycleaning plant, Milwaukee, Wisconsin, Good clientele, 
all family work, well-equipped plant, price $50,000. My reason for sell- 
ing is to retire. Call or write—3100 West North Ave., Hi 5-2663. 1436-2 





Laundry, Central Pennsylvania, completely equipped for family washing. 
Over $125,000 gross, Can also handle linen supply work. Fine condition. 
Rebuilt in 1954. For sale, with or without real estate. Financing available. 
Cash required, at least $50,000. ADDRESS, Box 1428, STARCHROOM 
LAUNDRY JOURNAL. -2 
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FOR SALE IN RIO DE JANEIRO, BRAZIL—City's largest laundry, located 
in the heart of town. Practically new, fully automatic equipment. Can do 
twenty tons of flatwork in eight hours, 9—42 x 96” Cascade fully auto- 
matic unloading washers. 3—SUPER SYLON flatwork ironers, 6—Euro- 
pean ironers. 100—p tic p 20—tumblers, American-made. 2— 
60” American NOTRUX EXTRACTORS. 10—semi-automatic washwheels 
of American and European make. Over 6,500 Ibs. capacity per hour. 2— 
American drycleaning machines operating on Varsol and Perclor. 5— 
U. S. shirt units. 2—120 hp. Babcock Wilcox boilers. 1—Diesel genera- 
tor. 8—Ingersol-Rand compressors. 40 delivery trucks and two repair 
shops. Additional information on request. ADDRESS, Box 1471, STARCH- 


ROOM LAUNDRY JOURNAL. -2 


LAUNDRY—Fisherman’s and hunter’s paradise, west entrance to Yellow- 
stone Park. Established ten years in resort town of West Yellowstone, 
" dating 7,500 people nightly. Flatwork and private- 
work equipment, cinder block building, four-room modern furnished 
house, two-room cabin. Open May 20 to October 1. Cannot open due 
to doctor’s orders. Gross $18,-20,000. Nearest competitor, 65 miles. 
S & K LAUNDRY, West Yellowstone, Montana. 1466-2 








Mant. 








Commercial laundry. Doing real nice business in town of 22,000. Building 
is 34 x 115 ft. Good equipment. Will lease or sell the building. Can be 
handled for $7,000 down on business and equipment. Balance over five 
years—5°% interest. Six-room modern home next door can be rented or 
bought. Write: Schuette’s Laundry, 921 Fourth St., Columbus, Indiana. 

1462-2 





Modern laundry and drycleaning plant. Excellent location fast-growing 
San F. i peninsula, grossed $300,000 in 1956. Owner retiring. AD- 
DRESS, Box 1465, STARCHROOM LAUNDRY JOURNAL. -2 





STARCHROOM LAUNDRY JOURNAL 














LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


SALESMEN-DISTRIBUTORS WANTED 





PROFITABLE LINEN SUPPLY & FAMILY WORK PLANT at sacrifice price, 
due to owner’s illness. 3 routes. Grossing over $100,000 yearly. Present 
equipment can do double this vol . Only $25,000 cash needed to 
handle. Upper N. Y. State. ADDRESS, Box 1401, STARCHROOM LAUN- 
DRY JOURNAL. -2 


Southern New England—Old-established plant doing $80,000 yearly. Ex- 
cellent reputation. Room for expansion and drycleaning. Owner has 
other interests. ADDRESS, Box 1490, STARCHROOM LAUNDRY JOUR- 
NAL. -2 


One of the most modern automatic laundries in Ohio. Grossing $68,000. 
Terms. ADDRESS, Box 1489, STARCHROOM LAUNDRY JOURNAL. -2 

















HELP WANTED 


Man to take charge of production of finishing department of medium- 
sized laundry situated in Midwest. ADDRESS, Box 1353, STARCHROOM 
LAUNDRY JOURNAL. of 


MANAGER FOR INDUSTRIAL LAUNDRY. If you are managerial material 
and have had experience operating a linen supply, we have a real oppor- 
tunity for you in this fast-growing organization. NATIONAL INDUSTRIAL 
LAUNDRIES, 1100 Sherman Avenue, Elizabeth, N. J. 1406-7 











PROGRESSIVE MANAGER, for New England's most modern plant, who 
has proven ability in laundry, cleaning and sales. Salary commensurate 
with your ability, $8,000 up. J. A. Baggott, Country Club, Inc., Warren, 
Rhode Island. 1332-7 





Laundry manager: for 550-bed hospital. 30 employees. Must understand 
maintenance of equipment. Liberal salary. Write Administrative Assist- 
ant, The Reading Hospital, West Reading, Pennsylvania. 1454-7 
LAUNDRY MANAGER: To | supervise 20 persons in centralized leandey 
operation for Glacier Park hotels and motels in beautiful Glacier Na- 
tional Park, Montana, for summer season May 25 through September 20. 
Must be experienced all phases laundry operation and able to achieve 
production. Attractive salary plus commission on guest laundry. Room 
and board furnished. Prefer single man but will consider married couple. 
References required. ADDRESS, Box 1488, STARCHROOM LAUNDRY 
JOURNAL. 7 


MANAGER FOR LINEN SUPPLY LAUNDRY, northern New Jersey. Re- 
plies confidential. Write details. ADDRESS, Box 1478, STARCHROOM 
LAUNDRY JOURNAL. 1478-7 














LIVE IN MIAMI? YEAR ‘ROUND? There is a place for a capable young 
laundry superintendent with one of Miami's largest and oldest laun- 
dries. Must be experienced with flatwork and family production, under- 
stand incentives and standards. Must be capable of taking over all 
plant production departments and experienced with each. If interested 
write stating your experience, references and salary expected to keep 
you happy. ADDRESS, Box 1473, STARCHROOM LAUNDRY JOURNAL. -7 








SITUATIONS WANTED 


Salesman for progressive supply and equipment firm in Denver. Good 
opportunity for experienced laundry salesman who knows modern wash- 
room procedures and can help laundries, instead of being an order 
taker. Write, P. O. Box 205, Denver, Colo. 1472-14 


PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 

















BUSINESS SERVICE 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost “CLEANER TOONS” and verses. For FREE proofs write: LILLY 
CARTOONS, Box 167, Long Beach, California. 1392-10 
HAVE YOU TRIED OUR EXQUISITE, FRESH, HAWAIIAN ORCHIDS? 
OUR EXPERIENCE PROVES THAT YOU WILL SHOW INCREASED SALES 
AND EXCITED CUSTOMER INTEREST. CAPITALIZE ON THE HAWAIIAN 
TREND! USE OUR MAGIC FORMULA—GIVE—HAWAIIAN ORCHIDS— 
COST AS LITTLE AS 10¢ EACH. WRITE FOR FURTHER INFORMATION. 
FLOWERS OF HAWAII, 670 S. LAFAYETTE PARK PLACE, LOS ANGELES 
57, CALIFORNIA. 1443-10 














MERCHANDISE FOR SALE 





CANVAS baskets, hampers, trucks. 


Write for catalog: Hy Navis, Box 
#27, Rochester 1, New York. Jobbers write. 1479-45 


MANUFACTURER SELLING OUT SURPLUS 25 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L & S SUPPLY COM- 
PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 1350-45 








SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 


Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Towa. 654-13 











REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. 
CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROBINSON 
3240-38 





LAUNDRY-DRYCI“ANING MANAGER (commercial or institutional). 
Good executive anj «dministrative experience, with a 24-year veteran's 
background of pro: stion engineering and efficiency, sales promotion 
and public relations, personnel training, etc. College educated. Would 
like ownership participation from earnings. Relocate from New York. 
ADDRESS, Box 1456, STARCHROOM LAUNDRY JOURNAL. 5 





Laundry production manager, years experience all phases linen supply 
and steam laundries. Qualified to organize and supervise personnel. 
Guarantee successful efficient operation. Best of references. ADDRESS, 
Box 1463, STARCHROOM LAUNDRY JOURNAL. 5 





Laundry supervisor, years experience in all phases of business. Produc- 
tion my specialty. ADDRESS, Box 1464, STARCHROOM LAUNDRY 
JOURNAL. 5 


SALES MANAGER—with proven ability, excellent background and a 
college education, would like to affiliate himself with a growing laun- 
dry and drycleaning plant in or around the New Jersey area. ADDRESS, 
Box 1455, STARCHROOM LAUNDRY JOURNAL. 5 








MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, al! sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 
54”, 50” and 48” Notrux extractors, 8- and 6-roll American or x Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. 3 
Wanted—washing equipment, 6-roll ironer, presses, tumblers, or will 
purchase entire plant, for new operation, ADDRESS, Box 1457, STARCH- 


ROOM LAUNDRY JOURNAL. -3 














POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil wii 
new tubes, 1—New Steammaster 40 H.P. water tube oil-fired,; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 








Would like to contact someone who is in need of a man with more than 
25 years experience in both laundry and drycleaning. Sober, reliable 
and can furnish best of references. ADDRESS, Box 1299, STARCHROOM 
LAUNDRY JOURNAL. 5 


SALES MANAGER AND/OR GENERAL MANAGER. Five years Industrial 
Laundry and linen supply sales management. Excellent background in 
plant management, public relations and sales promotions. ADDRESS, Box 
1425, STARCHROOM LAUNDRY JOURNAL. +5 





March 15, 1957 


BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp., each guaranteed to excellent condition, sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY, 31 E. Congress, Chicago, Illinois. 1245-36 
ENGBERG STEAM ENGINE GENERATOR—operate with 100 # P.S.I. 75 
K.V.A.—240 volts—3-phase, 60 cycles—i80 Amp. Complete set with 
meters and panel board. Avalon Laundry Co., 7732 S. Avalon Ave., 
Chicago 19, Ill. 1470-36 
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MACHINERY FOR SALE 





60 x 96” LO-DOOR MAMMOTH CASCADE WASHER. One horizontal, 
one vertical partition, 4-pocket cylinder with hinged doors; 900 lbs. dry 
wt. capacity. Equipped with CASCADE semi-automatic washing control. 
Double-motor drive, 220-60-3 AC. Ready for quick shipment and priced 
at saving of approximately one-third the cost of new machine. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1480-4 
20” AMERICAN SOLID CURB EXTRACTOR. Automatic Safety Cover, 
vertical V-belt motor drive, 220-60-3 AC, completely factory rebuilt. 
The American Laundry Machinery Co., Cincinnati 12, Ohio. 1481-4 
54” UNLOADING EXTRACTOR. American-Perry Type with one set of 
containers; motor drive, 220-60-2 or 3-phase AC. Thoroughly factory- 
reconditioned. The American Laundry Machinery Co., Cincinnati 12, 
Ohio. 1482-4 
MILLER EXTRACTOR CONTAINERS. Set of two, with removable rims, 
for American 54” Notrux unloading extractor. Used very little. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1483-4 
100” AMERICAN RETURN-APRON FLATWORK IRONER. Splendid cy!- 
inder-type ironer, factory-overhauled and in excellent condition. Has 
ribbon feed, automatic stop; motor drive, any standard current. The 
American L dry Machinery Co., Cincinnati 12, Ohio. 1484-4 
TROY 6-ROLL FLATWORK IRONER, 110” streamline type, factory re- 
built, with new padding, aprons and ribbons, automatic safety stop 
and power roll-raising device; belted motor drive, 220-60-3 AC. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1485-4 
AMERICAN TILTOR SHIRT UNIT. Includes Tiltor front press, Super- 
Zarmo body and sleeve presses, Super-Zarmoette collar and cuff presses, 
sleeve conditioner, shirt folder, collar form, two racks and work box. 
In topnotch operating condition and greatly reduced in price. The 
American Laundry Machinery Co., Cincinnati 12, Ohio. 1486-4 
PROSPERITY SHIRT BOSOM PRESS. Late type Model 3240-PC air-driven, 
with neckband and tail clamp. Factory rebuilt and priced at real sav- 
ings. The American Laundry Machinery Co., Cincinnati 12, Ohio. 1487-4 
AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press; Forse 
53” tapered garment press, Forse mushroom p Very bly 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU L dry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 
TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 
SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN. 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-roll 120” FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONER, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 42 x 96”, 3 pockets, 42 x 96”, 8 pockets, 30 x 30” 
American Cascade MONEL WASHERS; 24 x 36” American Cascade 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 5 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 volt, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to 
mention in this issue. WRITE, WIRE OR "PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
STILLWELL 6-6666. 790-4 
Will trade Prosperity 90” air-driven flatwork press for Ajax or Unipress 
wearing apparel unit. Armstrong Machinery Co., 521 Marietta St., At- 
lanta, Ga. 1469-4 
ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5. N. J. 9940-4 
TROY 110” SIX-ROLL FLATWORK IRONER, now in use—perfect condi- 
tion. San Antonio Laundry & Cleaners, 226 East Market St., San Antonio 
5, Texas. 1467-4 
Three Prosperity very late model thin-head 2-girl shirt finishing units 
complete. Very low price. GARDNER MACHINERY CORP., Box 10001, 
Charlotte, N. C. 1474-4 
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AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 
GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer; 
Ellis 54 x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42 x 72” washer, American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new; Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 
2-ROLL 100’, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


AMERICAN TILTOR SHIRT UNIT—Approximately 8 years old. Excellent 
condition. Now in operation. Watts Laundry, Clarksville, Tennessee. 
1475-4 












































2—Tag-O-Lectric laundry marking machines. One 2 years old, and in 
Rp 


Aditi 





good bly priced. Also, 10 aluminum Milnor laundry 
Carts, like new. Will sacrifice. West Side Cleaners & Laundry, 314 North 
Fourth Street, Lafayette, Indiana. 1476-4 


Tumblers—seven Huebsch twins, used 6 months, steam coils, 3-phase 
motors. Bayless Diaper Service, 274 Prospect Avenue, Hartford, Con- 
necticut. 1477-4 
42 x 84” Troy and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma- 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 
dition. Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 
37-37 9th Street, Long Island City 1, N. Y. STillwill 6-6666. 872-4 
1 Hedd on Ruffle Ironer, 115 Volts, A.C. or D.C. foot rheostat control, 
hardly used. The Amy Company, 10321 Jasper Ave., Cleveland 11, 
Ohio. 1492-4 


GASWAY 110” IRONER, MODEL 3D-1600 USED LESS THAN TWO 
YEARS. ADDRESS, Box 1491, STARCHROOM LAUNDRY JOURNAL. -4 
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LIQUIDATION SALE! 





Fine Modern Laundry and Cleaning Machinery of the 
Charleston Laundry & Dry Cleaning Co. 


Delaware & Randolph Sts. 


Charleston, West Virginia—Phone Dickins 2-8181 
Wire — Write — Phone for appointment 





TREMENDOUS BARGAINS! ACT NOW! Plant Must be Vacated Immediately! 





All Equipment in Fine Running Condition. Electrical Specification 220 volts—3 phase-60 cycle A.C. Current 





WASHERS 


5—42 x 84 American Monel washers— 
motor driven 

5-42 x 96 American Monel motor 
driven washers 

1-42 x 96 American stainless steel 
streamline washer (2 years old) 

1-42 x 72 American Monel metal 
washer—motor driven 

1—36 x 64 American Monel washer— 
motor driven 

1-30 x 30 Hoffman stainless steel— 
motor driven washer 





IRONERS 


1-8 roll 120” American standard 
streamline ironer with canopy 

1—Trumatic American folder 

2-36 x 120 Asher 2 cylinder ironers 

1—American handkerchief 26” ironer 





POWER PLANT 


200 H.P. gas fired Mund boiler 

2-—Chicago pneumatic compressors 

2—Hungerford & Terry water soften- 
ers 





1—Heat reclaimer 
1—Gas burner for 200 H.P. boiler 


3—Boiler return systems 





EXTRACTORS 


2-54” No-Trux American (Monel 
curb) with 3 sets containers to 
each machine 

2—Complete hoists for No-Trux 

275 feet of tramrail for No-Trux ex- 
tractors 

4-17” American Monel extractors 

5-30” motor American extractors 





MARKING ROOM EQUIPMENT 


Complete Protecto-Clip system con- 
sisting of 5 attaching and detach- 
ing machines with necessary 
trucks, racks, bars, and clips 








SEWING MACHINES 


3—Button machines 
1—Darner 
1—Serging 
1—Singer binding 
11—Sewing machines 











RUG CLEANING EQUIPMENT 





MISCELLANEOUS 


150—Canvas baskets—assorted sizes 
1—100 gal. starch cooker 
1—25 gal. starch cooker 
1—Huebsch blanket carder 
1—Universal feather machine 
3—Steiner towel winders 
8—Water coolers 
5—Toledo scales—15 fans 
5—Monel washroom trucks 
Huge quantity of key bars and 
pins, curtain stretchers, steam 
traps—tape machines 
Many other items too numerous 
to list 





PRESSES 


6—Prosperity Power Circle complete 
shirt units 

15—Prosperity and American wear- 

ing apparel units 





TUMBLERS 


17—36 x 30 American 4 coil tumblers 
1—American 36 x 48 tumbler 
1—Purkett conditioner and tumbler 





Here is your opportunity to go into the rug cleaning business at a very low cost! 
1—Mizra rug cleaning machine—12 feet 
1—American rug beater—16 feet 


Poles—ropes—etc. and all items necessary for up-to-date rug cleaning! 





2-—Gross 30 x 48 motor driven dry cleaning washers, 
motor driven pump, traps, hook-up-piping 

1—1250 gal. filter with motor driven pumps 

2-35 x 54 Gross motor driven dry cleaning washers, 
motor driven pump, button traps, hook-up 

1~3000 gal. filter with motor driven pump 

1—Gross vacuum still with motor driven pump 


1—Hoffman 42” utility press 
3—Hoffman mushroom presses 


DRY CLEANING EQUIPMENT 





motor 


1—Hoffman vacuum system 
1—Gross dry cleaning motor driven extractor 
1—48” American motor driven extractor, explosion proof 


9—Huebsch 36 x 30 dry cleaning tumbler 
1—42 x 42 Huebsch open end dry cleaning tumblers 
1—Kleen Hamper ‘‘Draper-Form"’ 

Spotting boards—steam irons—wind whips—Adjusta- 


Form—puff irons—sleeve forms—Bag-O-Teria assembly 


wheels 





Arrangements made for Loading and Trucking! SALE DAILY- Saturday and | Sunday | by Appointment 


TALLEY LAUNDRY MACHINERY CO. 


GREENSBORO, N. C. 
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Phones—4-1594 — 2-6254 — 3-8428 
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MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air epen-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Avai diate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. “4 








Metal Washers: 42 x 72—2- -pooket, 2- door, American. 42 x 42—1- “pocket, 
l-door, American, 42 x 72—4-pocket, 4-door, Henrici. All rebuilt in A-1 
Condition. Talley Laundry Machinery Co., Greensboro, N. C. 1437-4 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new. 
Talley Laundry Machinery Co., Greensboro, N. C. 1271-4 


48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
ieundey Machinery Co., Greensboro, N. C. 1272-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
L dry Machinery Co., Groenshere, N. C, 1267-4 





2- roll, 
chinary Co., 


100” American ironer. Rebuilt, A-1 condition. Talley Laundry Ma- 
Greensboro, N. c. 1438-4 





Wood cylinders and shells, any size; also all sizes new and rebuilt wood 
washers. Talley Leundry Machinery Co., Greensboro, N. C. 1439-4 


Complete stock of synthetic ‘and solvent drycleaning units all sizes, all 


makes and models. Talley Laundry Machinery Co., Greensboro, N. C. 
1440-4 








TROY and " AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6767-4 











8-ROLL 120’ AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 








48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU L dry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
4753-4 























Brooklyn 6, N. Y. 





40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 4755-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N.Y. 647-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
ge, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 Ib. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
a2, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 











36 x 54 “AMERICAN CASCADE WASHER, Monel metal, 2-pocket, 2- doer 


rebuilt and guaranteed. Talley L dry Machinery Co., Greensboro, 
N. C. 1268-4 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Grocnshere, N. C, 1269-4 








60H PANTEX- PERK DRYCLEANING ‘UNIT, “two } years 8 old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Groonshere, N. C. 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, , rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 
METAL WASHERS: 1 American Cascade 44 x 120”, 4-pocket, Monel, 


PRACTICALLY NEW. 4 Hoffman 42 x 96”, 3-pecket, Monel, recondi- 
tioned. All 220/440 volt. Bargain prices. GARDNER MACHINERY CORPO- 


























RATION, Box 10001, Charlotte, N. C. 1321-4 
FLATWORK IRONERS: 1 American Standard Streamline 6-roll, 110” 
variable-speed drive. Excellent condition. 1 Watts Super 36 x 120”, hori- 


zontal, 2-cylinder, variable control. 1 Zephyr 24 x 100” cylinder, 2-girl 
ironer. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 1322-4 


For sale: One used Forse 75-SL Double Master Sleever and one used 
Forse 20-MF Master shirt folding machine. Will accept $250 apiece for 
each machine. Harold Stegmiller, Moline, Illinois. 1413-4 








Detrex 2-bath Monarch cleaning unit complete with still, Hydro-extrac- 
tor, Synth-O-Saver, 42 x 64 Zephyr DC motor-driven washer, Model Z-3, 
Mercury 140° F unit, 5,000 Hoffman filter, two 5,000 g.p.h. Butler filters, 
36 x 54 motor-driven late model American Buckeye DC washer, 40” ex- 
tractor, 3,200 g.p.h. Butler filter, 200 g.p.h. Butler still, Perk synthetic 
unit, 36 x 64 American Buckeye washer—motor-driven, several 36 x 30 
late model drycleaning tumblers. Write BENSON EQUIPMENT CO., 1059 
Main St., Wheeling, W. Va. 1423-4 


Eight late model 42” Butler drycleaning presses, 2 Butler toppers; like 
1 new Hoffman X pants legger. Very special prices. GARDNER 








new. 
MACHINERY CORP., Box 10001, Charlotte, N. C. 1370-4 
FORSE AUTOMATIC SLEEVER IN GOOD CONDITION. $250 F. O. B. 
CUMBERLAND, MARYLAND. CRYSTAL LAUNDRY, BOX 427. 1375-4 





FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 


PRICED FOR FAST SALE—1 American 8-roll 120” flatwork ironer—$3,300. 
1 B and E 6-roll 110” flatwork ironer—$2,300. RISLEY'S LAUNDRY, 
PLEASANTVILLE, NEW JERSEY. 1404-4 


FOR SALE: 1—American 120” flatwork ironer, 2-roll chest-type ribbon 
return feed varidrive motor and tachometer. 1—American 8-roll chest- 
type 100” with automatic folder. 1—American Norwood 42 x 54” stain- 
less-steel, 2-pocket, motor-driven washer. CHICAGO USED & NEW 
LAUNDRY EQUIPMENT CO., 3128 West Lake Street, Chicago 12, III. 
NEvada 8-7764. 1342-4 


Ten American air-driven 2-girl shirt units, reconditioned and complete, 
$1,000 each. GARDNER MACHINERY corP., Box 10001, Charlotte, N. C. 
1412-4 


AMERICAN-SCHRAMM WOOLEN AND CURTAIN DRYER, 3-drawer. 
Excellent condition. Myers Launderers, Ashland, Ohio. 1427-4 


One American 2-roll 100” 2-girl return-type ironer. One Troy 16” x 100”, 
3 padded rolls, 2-girl ironer. GARDNER MACHINERY CORP., Box 10001, 
Charlotte, N. C. 1435-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 
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Needs Orlon Info 
To the Editor: 


I am receiving quantities of under- 
clothing made of Orlon at this laun- 
dry. 

I understand that it is an American- 
made acrylic fibre and we don’t seem 
to have much information on it in this 
country. 

Will you send me any information 
you have on its origin and best 
method for laundering? 

I have found that the fabric tends 
to have a grimy look after a normal 
low temperature soap and alkali wash. 

C. W. NEwMan, Manager 
Sussex Laundry, Ltd. 
London, England 


Orlon is a Du Pont acrylic fiber. 
The German version goes under the 
name “Pan.” It looks much like wool 
and the American Institute of Laun- 
dering recommends that wearing ap- 
parel made of this fiber be washed as 
wool and air-dried. Extraction time 
should be kept at a minimum since the 
fabric has the tendency to form per- 
manent wrinkles. 

It is also noted that Orlon tends to 
yellow when exposed to heat at 300° 
to 330° F. Long exposure at lower 
temperatures may also produce yel- 
lowing. Pressing and “hot” tumbling 
are not recommended since this equip- 
ment reaches temperatures which can 
result in excessive shrinkage as well 
as discoloration.—Ep1tor 


Thanks! 


To the Editor: 

Congratulations on your January 
1957 issue of STARCHROOM LAUNDRY 
JOURNAL. 

We enjoyed especially your articles 
on linen supply plants. These will cer- 
tainly be of great help to your many 
readers in this field. 

Pau HERR 

Director of Public Relations 

Linen Supply Association of America 
Chicago, Illinois 


R.S.V.P. 
To the Editor: 

We are now rapidly approaching 
the vacation period with many Ameri- 
cans coming to Europe for relaxation 
and pleasure. 


I have always had the wish to meet 
American drycleaning and laundering 
people, and it should be most curious 
if they all avoid passing Copenhagen! 

The problem is how to get in touch 
with them. It is in the vain hope of 
creating the necessary contact that I 
approach you in this way, knowing 
from reading your fine magazines, 
The National Cleaner & Dyer and 
The STARCHROOM LAUNDRY JOURNAL, 
for years that you readily deal with 
and solve a lot of problems for your 
readers. 

Should anyone pay attention to my 
message, I can assure of a hearty wel- 
come doing my utmost to make their 
stay as pleasant and rich as possible. 

Pout Wurtz 

Wiirtz Renserier, 

Dry Cleaning & Shirt Laundering 
Thingvalla Alle 6, 

Copenhagen S, Denmark 


Place the Face 


To the Editor: 

We are planning a new all-glass 
front for our main plant cash-and- 
carry office. Do you have, or could 
you suggest where we might get pic- 
tures of modern layouts to guide us? 

R, E, Farruurst, President 
Paducah Laundry and Cleaners 
Paducah, Kentucky 


(1) See “How to Put Up a Good 
Front,” page 14, in our December 
issue. (2) Check back issues for other 
photos. (3) There are several national 
firms that specialize in putting new 
fronts on stores (among them the 
Pittsburgh Plate Glass Co. and Kawn- 
eer Co.). Check your telephone direc- 
tory classified section for local offices. 
(4) It will cost you nothing to ask an 
architect what he thinks of your mod- 


ernizing prospects.—EbDITOR 





Let’s Hear From You .. . 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











New Horizons 


To the Editor: 

I am considering entering the coin- 
operated, unattended laundromat busi- 
ness and I would appreciate it if you 
could give me the answers to the fol- 
lowing questions and also any addi- 
tional information which you think 
might be an aid to me. 

J. T. JoHANNES 
Houston, Texas 


An extensive article on this subject 
is currently in the works.—Eprror 


Soiled Linen Bags 


To the Editor: 

I have read your most interesting 
article in the November ’56 issue of 
STARCHROOM LAUNDRY JOURNAL. The 
article was“Cost Reduction Ideas for 
Linen Suppliers.” 

Would appreciate all information on 
the open-mouth bags, their construc- 
tion and where they can be purchased. 

The method in which the soiled- 
linen bags are transported from the 
electric hoist to the overhead rail and 
general costs, if available. 

SmwnEY Harwin, Manager 
The A. C, Towel Supply Co. 
Canton, Ohio 


We are forwarding material under 
separate cover.—EpDIToR 


Washing Fiber Glass 


To the Editor: 
How do you feel about washing 
fiber glass in a large laundry? 
R. RapIcE 
Newark, New Jersey 


Heavy-service fiber glass, says one 
fiber manufacturer, may be washed 
in a side-loading washer turning at ap- 
proximately 7 r.p.m. The load should 
be run separately, using hot water and 
ample suds. After a 5-minute run, fol- 
low with two 3-minute rinses in hot 
water, Mechanical action should be 
kept to a minimum. Do not dryclean, 
wring, extract or tumble. Hang to dry 
(or cabinet-dry) and straighten hems 
with fingertips. 

Light-service fiber glass is most safe- 
ly washed by hand.—Eprror 
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* ELLIS makes the largest 
and most complete line of 
Unloading Type All-Metal 


Washers with manual, semi- 


THESE letterheads represent some of | 
the leading laundries throughout the 


United States, now operating with 





greatly increased production ; 
‘automatic or full automatic 
economy through the use of 
ELLIS Unloading Type 
Pneumatically Controlled 


All-Metal Washers. 


Control. 


The saving in man-hours through 
the use of ELLIS full automatic 
operation with Central Supply Sys- 











tem results in economies that pay 
back the cost of an ELLIS installa- 


tion in a short time. 


Write us for further 








details. 








INDEPENDENT - Scpery Co. 


CLEVELAND 18 Ome ELLIS 42 x 84 

Full Automatic Un- 
loading Type Open- 
Pocket All-Metal 
Washer in dumping 


» position. 
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NIEMICAN [ INES SUPPLY COMPANY Information on ELLIS 
1 ip Full Automatic Washers 








sent on request. 


Ae ELLIS RIER CG 


2444 NORTH CRAWFORD AVENUE 


Cia ar ad CHICAGO EIS oI 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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Se @S 


| ff | FOR A THOROUGH JOB 


V You need a quick follow-up 


You'll get a thorough job of washing with 


| Qulbescouror 


on the break followed by 


(004 ESCOFOS 


in the bleach 


An ESCOLLOID Break loosens a// the heavy soil—breaks up 
the stains—colloidally suspends loosened soil—gets the load 
ready for soap. Put on one good heavy suds—run a carry-over 
—maybe two—then follow up with ESCOFOS in the bleach bath 
(dissolve ESCOFOS right /n the bleach, if you want to) and dig 
out every /ast trace of lime soap, acid soap, redeposited soil. 


Let your Cowles Technical 

Man show you how easy it 

is to turn out snappy loads 

CHEMICAL COMPANY se —no matter how heavily 
: j soiled they were—with this 


a . simplified ESCOLLOID- 
7016 Euclid Ave. ° Cleveland 3, Ohls @ ESCOFOS Formula. 








